














Ose NUSOY for good, 


healthy sales of sausage and loaves during the 








coming spring and summer season. Use it to pep 
up old items, and put real selling force into new 


specialties. NUSOY improves the quality, flavor, 





appearance and sales appeal of all sausage, loaves 


and specialties. 


NUSOY is “just what the doctor ordered” when 





it comes to building sales and profits. And don’t 


forget that it gives tremendous binding power and 


great moisture absorbing qualities that pay its 
Testing NUSOY for analysis, 
purity and binding power. cost many times. 
NUSOY is a guaranteed product, produced by a 
patented process in a modern $500,000 plant. It 
is backed by the strongest guarantee you’ve ever 
seen — “NUSOY must make good or we will!” 


Miniature sausage kitchen in Order a bag today! 
the NUSOY plant. 

















Actual photo of bacon sliced straight. 


Photo of bacon from same slab sliced on 
the bias, illustrating the increase in width. 


THE BUFFALO 
BIAS BACON SLICER 


Keep your brand uniform. Slice skips and light 


bellies on the bias—heavy bellies straight. Its 
installation means profit to every bacon packer. 


The Bias Bacon Slicer is easily adjustable from 
straight to bias slicing in an instant by raising or 
lowering the cutting table, as much as 41°. 


Typical of all “BUFFALO” engineering, it is 
simple in design, rugged in construction, thor- 
oughly dependable. 

Write for complete information and prices. 


JOHN E.SMITH'S SONS CoO. 


50 BROADWAY, BUFFALO, N. Y., U. S. A. 
CHICAGO OFFICE: 11 Dexter Park Avenue, Union Stock Yards, 
Phone Boulevard 9020 
WESTERN OFFICE: 2407 South Main Street, Los Angeles, Calif. 


NEW YORK OFFICE: 360 Troutman Street, Brooklyn, N. Y. 
Phone Pulaski 5-4664 


CANADIAN OFFICE: 189 Church Street, Toronto, Ontario 


BUFFALO 


QUALITY SAUSAGE MAKING EQUIPMENT 
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LONGER LIFE... LOWER COSTS... GREATER STRENGTH 


“™ LINK-BELT PROMAL 
G ya'cocket Chains 


Ewart Detachable 
Link-Belt 


"400" Class 
Pintle Chain 


“H" Class 
Pintle Chain 


“H" Class 
Refuse Chain 


“C" Class “Come 
bination” Chain 
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Here are TEN REASONS why it will pay 
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you to use PROMAL— 


Longer Life. Promal chains ordinarily last twice as long as 
similar chains made of malleable iron. 


Greater resistance to shocks, corrosion and abrasion. 


Outstanding performance in hard service. 


Great ultimate strength. 15% to 20% stronger than the 
best malleable iron. 


High yield point and fatigue strength, enabling it to with- 
stand heavy loads many times. 

Promal chains will operate on the same wheels as malleable 
chains of corresponding number and dimensions. 

Promal is backed by Link-Belt’s 60 years of experience in the 
application and manufacture of conveying and drive chains. 
Promal is an original Link-Belt development, protected by 
patents; and many users state from experience that Promal 
chains have no equivalent. 

Withstands repeated heating and cooling without growing 
brittle. Operates satisfactorily in temperatures up to 1000° F. 


Promal Chaims assure longer, dependable service . . . at 
the lowest cost. 


Book No. 1050-A gives factual data, list prices 
and complete information. Send for it. 


LINK-BELT COMPANY 
CHICAGO INDIANAPOLIS PHILADELPHIA 
ATLANTA SAN FRANCISCO TORONTO 
(Offices in Principal Cities) 


“800” Class Ley 


Bushed Chain 


“MR" Class 
Roller Chain 


**4100" Class 
Roller Chain 
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PULLS LIKE A LOCOMOTIVE ! 


Rugged New 1936 Reo Truck Built to “Take It” 
In Rough Going 


Reo Speedwagons and Trucks range from 12 
to 4-6 tons including Tractor-Trailers and 
Buses. Prices from $445 up, chassis f.o.b. 
Lansing, plus tax. Special equipment extra. 
Prices subject to change without notice. 
*14-Ton Chassis f. o. b. Lansing, plus tax. 


Look to the engine for a truck’s real worth! Reo’s 
famed Gold Crown and Silver Crown engines have 
greater bearing area and larger crankshafts than 
most trucks of even higher price. That means longer 
life, less vibration, higher compression—more value 
for your money! Get the facts. 


ET behind the wheel of the new 

Reo truck—step on the gas and 
feel it leap away with a capacity 
load! Man alive, here’s power— 
enough to haul a line of freight cars 
with ample reserve! And month 
after month these Reos stand up 
and “take it’ —no matter how 
tough the going! 


Truck-wise men rely on the rugged, 
attention-free dependability of the 
new Reo Gold Crown and Silver 
Crown engines. Money-savers too, 
these motors. They use less gas— 


REO 


“You need real ‘stamina — 
- dependability for 
le pay-load hauling! 
You'd hardly expect it from a_ 
passenger-car engine. Geta 
tough truck motor designed, 
engineered, and built for the _ 
job. Get a new 1936 Rea— 
with one of the sturdiest, | 
most capable truck engines — 
ever built for commercial serv- 
ice. A he-man truck with a he- 
man motor— built to ‘take it‘!” 





less oil—perform better. And they 
stay on the road—out of the 
repair shop! 


Sturdy, 7-bearing crankshafts on 
all heavy-duty models assure 
quieter operation, longer wear. 
Optional are 5-speed transmissions, 
2-speed rear axles and double- 
reduction axles that provide high 
speed at low cost on the straight- 
away and extra power when and 
where it’s needed. 


Get the facts first hand from your 
nearest Reo dealer. Let him prove 
to you, that Reo will give you most 
for your truck dollar! 


SPEEDWAGONS 


AND TRUCKS 


The National Provisioner 




















nes 


















. 
MILLIONS OF “RED-HOTS” 


Will soon be consumed by the ever-increasing tourist trade 
“BOSS” Sausage Equipment will help you to meet the demand 





“BOSS” GRINDERS “BOSS” SILENT CUTTER WITH UNLOADER 


“BOSS” Cutters with unloaders 
empty cutter bowl completely in 
20 seconds. 








No, 453, Style 61 
“BOSS” GEARED COMBINATION OUTFITS 


For the smaller plant 


“BOSS” MIXER 


with New Improved Drive 


“Boss” 
AIR 
STUFFERS 


patented 


The Cincinnati Butchers’ Supply Corporation 


824 Exchange Ave., U. 8. Yards, Mfr. “BOSS” Machines for Killing, 1972-2008 Central Ave. 
Chieage, 1. Sausage Making, Rendering Cincinnati, Obie 
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CHEVROLET TRUCKS 


The only low-priced delivery units that give Packers 
all five of these advantages 








This remarkable 
record of Chevrolet truck 
economy was conducted 
under rigid A.A.A. Contest 


Board Supervision 


Location of Test . Los Angeles to New York 
3511.5 miles 
Running Time... .129 hours, 24 minutes 
27.14 miles per hour 

308.6 gallons 


Distance Traveled 


Average Speed 

Gasoline Used 

Gasoline, miles per gallon 

Oil Consumption 

Cost of Fuel 

Ok RE rene a ee $.67 

Fuel and Oil (cost per mile). ...... $.016 

Average cost per ton mile..... . .$.00328 

Water Consumption 1 gallon 
No mechanical failures 


Entire test conducted under supervision of 
4.4.A. Contest Board—Sanction No. 3300. 


FOR ECONOMICAL TRANSPORTATION 








Valve-in-Head Engine Economy — 


Users of Chevrolet commercial units are realizing worthwhile 
savings on gas and oil alone—an economy that no operator whose 
trucks travel hundreds of miles each week can afford to disregard. 


The Safety of Perfected Hydraulic Brakes— 


The smoothest, safest brakes ever developed. Permanent, equal 
pressure to all brake drums saves money on brake adjustment and 
brake lining replacement expense. 


Time-Saving Performance — 
Great and responsive engine power plus advanced clutch and 


transmission design gives quick acceleration and rapid shifting. 


Modern Appearance — 


The modern styling and enduring finish of Chevrolet delivery 
units give users maximum appearance and advertising value. 
Long-Lived Dependability— 


Ruggedly built, Chevrolet trucks have an unmatched record of 
reliable service, a reputation for low maintenance expense. 


Buy New Chevrolet Trucks. 
Profit from the Economy They’ll Effect in Your Delivery Costs. 


GENERAL MOTORS INSTALLMENT PLAN— 
MONTHLY PAYMENTS TO SUIT YOUR PURSE 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 
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LET NATURE SOLVE YOUR 
INSULATING PROBLEMS 





The interior of the new Lehigh Val- 
ley Railway Co.'s cooler in which 
5” of Wilson's Naturzone insulation 
was used. 


The interior of the new cooler for 

Stahl-Meyer, Inc., which was in- 

sulated with 6” of Wilson's Natur- 
zone insulation. 








P Meat rreezer storage at STAHL MEYER Inc NY 
SULATED with WILSON «Co. NaruRZONE INSULA 


Take a tip from Nature when you are specifying insulation for your coolers or refriger- 
ator cars and trucks. The same natural protection against the extremes in temperature 
is available in the form of Naturzone, 'Nature's own insulation." 


Naturzone, the everlasting board form insulation is made of sterilized, deodorized 
hair compressed into board form of standard sizes. It has a conductivity of 0.27 per 
square foot per hour per inch of thickness. The ability to knit itself into a single unit 
in a very short time makes the efficiency of Naturzone higher than ordinary insulation. 


Specify Naturzone insulation for your next refrigeration job and let Nature solve 
your problem. 
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A DIVISION OF WILSON & CO. 4100 S. ASHLAND, CHICAGO 
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One after another, Leading Packers 
are Adopting the “New 
M074; Process of FLAVOR- CURING 


THIS TAG 


identifies all meat products 
made by the Angostura 
Process. It is furnished to 
Licensees by Angostura- 
Wuppermann Corporation 
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FRANKFURTERS, 

| LIVERWURST AND ALL 
SAUSAGES 

| as well as these meat products 


| Spiced Ham Luncheon Roll 

| Liver Spread Goose Liver 
Tongue Bologna Pressed Ham 
Ham Bologna Luncheon Meat 
Goulash Liver Loaf 
Chile Con Carne Meat Loaf 


are now being FLAVOR-CURED 
by the Angostura Process 


Ve : Se TROY 
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BUEFALO RACUSEV.POUGHIK EPSIE 
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COLUMBUS Se 
INDIANAPOLIS =i 


FORT BRANCH 


St.Louis \ 
KANSAS KENTUCKY 


CITY E\ST.Lous 


MEMPHIS 
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The spread of Angostura Flavor-Curing is 
almost phenomenal. First announcement of 
this new process to the Packing Industry was 
made in this publication barely two months 
ago. Already leading packers from the Atlantic 
coast to as far west as Idaho are licensed to use 
the process. 

The Angostura Process of Flavor-Curing sau- 


sage and other meat products is a revolutionary 


improvement. It not only develops a finer flavor 
but also fixes it... gives better and more perma- 
nent color. ..increases digestive secretions. 
Don’t let competition get the jump on you. 
Write at once for details concerning the process 
and issuance of license to use it...and for our pro- 
gram of advertising, including window streamers 
and newspaper advertisements, to put you, as 


an Angostura Licensee, on the Angostura map. 


ANGOSTURA-WUPPERMANN CORPORATION - 250 PARK AVENUE, NEW YORK 
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BETTER SALES FROM BETTER PACKAGING 


In SYLPHCASE kh CASINGS 


(Reg. U.S. Pat. Off.) 


Quality Sausages in quality casings will create an increased de- 
mand for your products, resulting in increased sales. @ Sytencase K 
Gasings will assist you in creating such a package. They fulfill 
all requirements. They are strictly Kosher. @ Your brand 
name artistically printed on the casings will bring you repeat 
orders for your products. A practical test will convince you. 


SYLVANIA INDUSTRIAL CORPORATION 


SYLPHGASE DIVISION 
122 EAST 42nd STREET NEW YORK CITY 
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STANDARDIZE 


Your Dry SAUSAGE LINE 
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and you will 


STABILIZE] 1 




















SALES and PROFITS 
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Admittedly, sausage business is built on good 
uality and fine flavor that is always uniform. red 
PROTECTION et on try 
Jobb This is especially true of Dry Sausage. Consumers yes 
for Jobbers want to judge today’s purchase by yesterday's d 
> : ° . 1 
and Distributors enjoyment of the product. And retailers base buy- a 
Not alone the protec- ing on consumer preference. 
tion of the Circle E he: 
trademark which if you buy Dry Sausage here, there and every- pla 
stands for top quality > tic 
in Dry Sausage, but where —if you handle one brand today, another he: 
also the protection of tomorrow, how can you be assured of uniformity? fa 
a house that solicits no we 
business from the retail : , ‘ . 
sate nd anne: In dealing with Circle E, you are offered a line so | 
full and complete that you can secure any Dry a 
If you pride yourself —_— dot Ht hot 2 te: Ane n 
ak on we ge product, no matter what it is. And you op 
good Dry Sausage, we are dealing with an old established house noted th 
know Circle E prod- . ‘ er’ 
site ili hee Sele for the quality of its product. ju 
and please your cus- CO: 
tomers. Send for com- Hundreds of Circle E customers have built a big, all 
nab nee ell profitable business with this line. You can do the 
answer your questions, same. Get in touch with us today. 
if you have any. Write 
today. op 
oe ” er 
Write for details! 
e ca es 
Circle E Provision Company | « 
UNION STOCK YARDS _ _ CHICAGO, ILLINOIS gi 
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MEAT TRUCK Operating COSTS 


@ Light Truck Cost Survey 
Makes Cost Comparison Easy 


(cee TO ONE HUNDRED THOUSAND 
motor trucks are in use in the meat packing indus- 
try. According to a survey made within the past 
year by THE NATIONAL PROVISIONER, 65 per cent 
of these—or a total of 61,310 trucks—are of the 
light duty type, of 2 tons or less payload carrying 
capacity. 

Much the same relationship between light and 
heavy trucks probably exists in the average meat 
plant fleet, with variations depending on the par- 
ticular business. General meat packers own more 
heavy trucks; sausage and meat specialty manu- 
facturers’ fleets, on the other hand, are made up 
chiefly of lighter types. 

The light duty truck, therefore, is an important 
meat distributing agent, and 
knowledge of maintenance and 
operating costs is important to 
those who use it. But many pack- 
ers are shy on truck cost figures, 
just as they are shy on some other 
cost figures. They need to know 
all they can learn on this subject. 


Conditions Affect Results 


Conditions under which a fleet 
operates directly affect truck op- 
erating costs. Length of haul, 


KNOWING TRUCK OPERATING COSTS 
IS IMPORTANT. 


types of roads, traffic conditions, weather, climate, 
season of year, age of trucks, relative frequency of 
stops, etc., are cost variables which influence re- 
sults. 

But notwithstanding these, it has been the ex- 
perience of at least one company—operating a 
large fleet of trucks in many sections of the coun- 
try—that there is little difference in average op- 
erating costs between one section and another. On 
this point an executive of this company said: 

“Actual operating costs are about the same 
throughout the country, but certain maintenance 
factors vary a great deal. The storage item alone 
makes a great deal of difference. In the South 
towns are without garage facilities, cars have to 
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Secret of low meat transportation costs is selec- 
tion of sizes and types for work to be done. This 
light duty Ford truck is one of a type in wide use 
in the industry. Cost study on light trucks is re- 
ported here. 











be left out overnight and there is no 
storage charge. On the other hand, in 
large cities garage charges are high.” 

As a means of assembling practical 
data to be used for comparative pur- 
poses, a series of light-duty truck cost 
studies were made recently by the 
Policyholders Service Bureau of the 
Metropolitan Life Insurance Co. “Light 
duty” was interpreted in this case to 
include vehicles with a rated capacity 
of 1% tons or less. 


Carrying Capacity and Cost 


Some items of truck operating costs 
are influenced primarily by capacity of 
the vehicle. Consequently, summary 
data covering a large volume of opera- 
tions is useful for purposes of com- 
parison. 

Table 1 shows such a summary of 
variable operating costs of 46 fleets, 
consisting of 1,004 vehicles, segregated 
according to capacity. Figures do not 
include cost of depreciation, licenses, 
insurance, drivers’ wages or garage ex- 
pense. They include only the expenses 
over which the local fleet manager has 
direct control. 

It will be noted that total variable 
cost per mile for 1% ton trucks is low- 
er than for three of the lighter types. 
This may be explained, in part, by the 








COSTS BASED ON SIZE 


TABLE 1.— Operating costs of 46 fleets 
segregated according to truck size, for 
13-week period. 


1% 1% 1 % % 
ton, ton. ton. ton. ton. 
No. of fleets... 30 2 16 14 13 
No. of trucks.. 413 10 254 184 143 
Variable cost per 
mile: 
Gasoline 0115 $.0096 $.0118 $.0130 $.0102 
.0008 .0009 .0010 .0008 
Repair labor.. .0086 .0080 .0122 .0142 .0088 
Repair supplies .0060 .0074 .0064 .0076 .0049 
-0023 .0010 .0020 .0029 .0016 
Miscellaneous. . .0012 .0007 .0008 .0006 
Total variable 
cost for period . .0280 . .0895 .0269 
Total variable 
cost since pur- 
-0460 .0413 .0446 .0299 
Av. mileage per 
week ¥ 613 O44 186 255 
Av. mileage since 
purchase 55,003 181,148 80,798 83,349 40,503 








fact that 144-ton trucks traveled, on an 
average, a substantially higher mile- 
age per week than vehicles of lighter 
capacity. In many instances, in fact, 
larger trucks were bought primarily for 
use in sparsely-settled districts involv- 
ing greater distances. 


Some packer transportation execu- 


tives believe length of mileage traveled 
per day is the most important cause of 
variation in operating cost. They be- 
lieve low mileage on short routes not 
only causes a high cost per mile for 
depreciation, license fees and other 
fixed expenses, but also increases such 
variable costs as gasoline, tires and 
repairs. 


Mileage as a Cost Item 


In order to provide a measurement of 
the effect of length of route on vari- 
able expenses, tables 2 and 3 were pre- 
pared covering performance of %-ton 
and 144-ton trucks, respectively. Each 
table shows operating cost of 100 trucks 
classified according to average miles 
traveled per week. 


Another important factor influencing 
operating costs is age of trucks. No 
measurement is available of actual age 
in years of trucks included in Metro- 
politan’s survey. However, it has been 
possible to classify them according to 
age in total miles operated. Tables 4 
and 5 show respectively the variable 
operating cost of 100 each of %-ton 
and 1%-ton trucks, each group being 
classified according to total number of 
miles operated. 


Some variation in costs between 








HOW LENGTH OF ROUTE INFLUENCES TRUCK COSTS 


TABLE 2. 
Operating cost of 100 three-quarter-ton 


to length of route, (13-week period). 


Below 101- 151- 
Miles Operated Per Week 100 150 200 


No. of Trucks in Group 11 11 11 
Variable Cost per Mile: 


Gasoline .......essee05- $.0148 $.0132 $.0129 $.0131 $.0126 $.0127 $.0117 


Oil j 0008 .0011 
Repair Labor .......... < -0219 .0185 
Repair Supplies d -0069 .0034 
Tires 0007 §=.0015 = .0026 
Mis. Supplies & Expense .0003 .0007 .0006 
Total Var. Cost for Period .0663 .0450 .0391 


Total Var. Cost Since Pur. .0578 .0515 .0423 
Miles per Gallon of Gas.. 9.2 10.3 1L.1 


Aver. Mileage Since Pur..59,082 63,923 71,327 177,273 113,987 96,222 100,347 147,050 


trucks, classified according 


201- 301- 401- 501- Over | Below 101- 
300 400 500 600 600 100 150 - 


19 24 9 9 6 11 11 


$.0151 
0008 «=6.0011_ «=.0011_~Ss( «60009 d -0012 


.0189 .0129 .0122 .0066 ©.0067] . .0274 
.008L 0111 .0058 .0045 0046] . .0126 
.0030 .0020 0014 0018 0021] . .0046 
0011 .0013 .0006 .0006 .0003] . .0009 
0450 0410 .0838 0261 0270] | 0618 


0425 0414 0512 0444 = 0850] | 0480 


11.1 10.3 10.7 11.0 11.6 8.8 
41,086 





$.0138 
-0006 ‘ -0004 .0007 


35,080 


TABLE 3. 


Operating cost of 100 one-and-one-half-ton trucks, classi- 
fied according to length of route, (13-week period). 


151- 201- 301- 401- 501- 601- Over 
200 300 400 500 600 800 800 
14 19 7 6 1 


$.0111 


0215, F -0086 .0065 


0112. —y d -0042 .0049 
0025. < -0007 += .0019 
0025. : d -0014 


-0521 -0853 .0274 .0265 
0351 «x -0887 .0317 .0329 


9.5 12.0 10.7 12.1 
59,195 48,137 57,556 








TRUCK COSTS BASED ON TOTAL MILEAGE 


TABLE 4. 
Operating cost of 100 three-quarter-ton 


to total mileage operated, (13-week period). 
50,001 60,001 75,001 100,001 


30,001 
Total Miles Operated Below to 
Since Purchase 30,000 50,000 


Number of Trucks in Group 10 12 
Variable Cost Per Mile 


GOSOUEMe .ncccccccccccccccsccccs $.0102 $.0121 $.0124 $.0126 $.0132 $.0126 $.0143 


GE cccccccccccescccccecoscceses d -0008 
Repair Labor , .0149 
Repair Supplies é .00389 
Tires -0027 .0002 
Mis. Supplies & Expense....... 0010 .0003 


Total Variable Cost for Period.... .0272  .0322 
Average Weekly Mileage 274 
Total Variable Cost Since Pur.... .0282 .0287 
Miles per Gallon of Gas 11.3 


60,000 75,000 100,000 125,000 125,000 


trucks, classified according 


to to to to Over Below to 
15,000 30,000 


9 19 20 14 16 17 14 


$.0132 9.0109 


0007. -0009 .0011 .0010|; .0004 .0006 
0133. 0128 .0156 .0118/ .0105 .0071 
00465. -0047 §=.0053 = .0068 .0021 = .0080 
0007 =. 0027 .0017 .0035| .0027 .0013 
0025. 0011 .0007 .0007| .0011 .0014 


0841, A -0870 .03881| .0800 .0243 


188 349 466 264 516 


0405. d 0452 .0438/ . -0874 





10.4 


$.0102 
0008. -0010 
0087. -0107 .0123 = .0130 3=.0130 = .0085 


TABLE 5. 


Operating cost of 100 one and one-half-ton trucks, classi- 
fied according to mileage operated, (13-week period). 


15,001 30,001 40,001 50,001 60,001 75,001 100,001 


to to to to to to Over 


40,000 50,000 60,000 75,000 100,000 125,000 125,000 


7 7 12 14 12 7 10 


$.0100 $.0087 $.0110 $.0088 $.0114 
-0008 


0017 .0006 §=.0011 


0064. 0054 .0074 .0090 .0058 .0104 


0024. -0032 .0084 .0011 .0007 
0006. -0002 .0008 .0006  .0006 
0291. 0805. 0364 .0295 


815 395 280 340 370 


0347. ‘ -0893 .0352 .0362 


11.7 12.6 12.7 
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No. Trucks 
in 
Group. Gasoline. 
APRBNBAS 2000s ccccccccccccccees 5 -0102 
CMERIA 00 cc cecscccvescecseee 27 -0137 
Colorado ....-- ee eee ee 5 -0154 
Gonnecticut .......sseceeeseees 8 .0100 
District of Columbia .......... 6 .0095 
BARD. oc.ccccevowsydecescenrss 51 -0105 
TOE occ ccccvccccccescesocccoes 24 -0114 
TBRORS oc ccc ccccccccsccccecces 11 -0115 
FORIMANA 2. ccc cccccccccscccccs 9 .0089 
Massachusetts ...........se0-8. 22 -0103 
Wee .occccscccccvvcccces 12 -0144 
BMigs0url ...cccccccvccccccccccce 76 .0114 
i UE cctccvlednseseseseece 49 -0112 
RT ere ee 24 -0109 
DUES ccccccccvevesvcsscccccoce 19 -0075 
EE en ae en ees 6 .0169 
Virginia ...ccccccccccccccccece 3 .0123 
West Vireinia ..ccccccscccccses 30 -0132 






TABLE 
No. Trucks 
in 
Group. Gasoline. 
PEED 0.6.00c ve recevecetesoses 5 -0117 
GHBIEMER 2 ccc ccccccccccccccecs 59 -0128 
EE cnccdeccteecenseeneweees 12 .0157 
re eee 21 -0106 
WRIGER oc cc ccccccccccescccce 9 -0131 
ME ¢echtietcrkakededdcws 34 .0016 
BN xiv bv.e-dunebeaewm nome aiee aie 16 -0132 
PT eTrTy TT TT Tet tr 4 .0152 
WOO a vc cc ciccccccccececs 18 0161 





*Not available. 


7.—Operating cost of three-quarter-ton trucks, classified by states in 


HOW TERRITORY AFFECTS TRUCK COSTS 
TABLE 6.—Operating cost of one-and-one-half-ton trucks, classified by states in which located, (13-week period). 


Repair Repair 

Oil. Labor. Supplies. Tires. Misc. 
-0011 -0059 -0040 -0035 -0005 
-0015 -0210 -0044 -0041 -0013 
-0005 -0088 -0041 -0029 -0012 
-0013 -0153 -0074 -0066 -0006 
-0007 -0070 -0025 -0027 -0008 
-0005 -0104 -0040 -0016 -0009 
-0010 -0097 -0087 -0029 -0008 
-0009 -0155 -0101 -0047 -0016 
-0009 -0110 -0043 Stpds -0019 
-0021 -0094 -0070 -0030 -0008 
-0013 -0084 -0049 -0031 -0085 
-0011 -0064 -0082 -0025 -0014 
-0010 .0115 -0082 -0021 -0006 
-0005 -0098 -0041 -0008 -0005 
-0005 -0151 -0083 -0013 -0007 
-0008 -0091 -0030 -0038 -0003 
-0010 -0070 -0039 -0007 -0011 
-0008 -0093 -0028 -0024 -0011 








Repair Repair Misc. 
Oil. Labor. Supplies. Tires. Expense 

-0007 -0117 -0059 -0026 -0006 
-0013 -0146 -0051 -0043 -0006 
-0010 .0145 .0121 -0011 .0008 
-0008 -0108 -0043 -0013 -0009 
-0010 -0230 -0103 -0022 -0004 
-0011 -0154 -0143 -00382 -0004 
-0010 -0085 -0060 -0030 -0004 
.0011 .0106 -0013 -0015 -0003 
-0008 .0225 -0051 -0019 .0021 


which located, (13-week period). 


Average Average 

Total Variable Mileage Mileage 
Variable Cost Per Since 

Cost. Since Purchase. Week. Purchase. 
-0252 -0277 670 59,270 
-0457 -0870 203 39,360 
-0329 -0402 663 137,800 
-0412 .0401 251 45,030 
-0232 -0224 689 35,860 
-0279 -0285 411 65,180 
-0345 .0408 588 137,080 
-0443 -0410 192 43,840 
-0270 -0435 337 45,757 
-0826 -0359 273 39,600 
-0356 -0356 569 61,170 
-0310 .0878 442 53,970 
-0346 -0388 296 59,270 
-0266 .0358 452 54,290 
-0334 -0389 240 53,150 
-0339 -0366 328 22,914 
-0260 -0285 517 44,793 
-0296 -0405 322 20,400 





Average Average 
Total Variable Mileage Mileage 
Variable Cost Per Since 
Cost. Since Purchase. Week. Purchase. 
-0332 -0457 198 57,580 
-0387 .0426 210 59,600 
-0452 bd 134 bd 
-0287 -0417 293 71,820 
-0500 -0475 330 98,640 
-0460 -0437 310 94,500 
.0821 -0447 508 139,620 
-0300 -0367 335 105,450 
-0485 -0512 186 66,450 











states is inevitable. Gasoline taxes and 
license fees differ. General road con- 
ditions affects tire cost. Insurance tends 
to be higher in the larger cities than in 
tural locations. 


Influence of Territory on Costs 


A classification of variable operating 
costs, according to the states in which 
the trucks are located, covering trucks 
of %-ton and 14-ton capacity, is given 
in tables 6 and 7. Costs do not include 
overhead or fixed charges. 


It usually is difficult to make a di- 
rect comparison of trends in truck op- 
erating costs from one period to an- 
other, due to differences in kind of ex- 
penses included in the data. Most com- 
panies having comprehensive cost infor- 
mation on their own operations can 
make such comparisons for themselves. 


Trends in Truck Costs 


Table 8 shows such a comparison for 
the periods of December, 1932, and De- 
cember, 1934, taken from the experi- 
ence of a fleet operator in New York 
City. It will be noted that while op- 
erating costs advanced moderately dur- 
ing this period, the increase is not sub- 
stantial. Degree of fluctuation, of 
course, might be different for other lo- 
cations than for New York City, due 
to varying trends in taxes, license fees, 
Tepairs, wages, etc. Costs in this table 
do not include depreciation. 






Week ending April 18, 1936 


In 1929 General Motors Truck Co. in- 
vestigated cost of operating 1,099 light 
duty motor trucks in the meat indus- 
try. These carried an average payload 
of 1,758 lbs. operated 34.3 miles per 
day, made an average of 49 stops, and 
operated at an average cost of 9c per 
mile, including maintenance and de- 
preciation. 








COSTS IN DIFFERENT YEARS 


TABLE 8.—Comparative operating costs 
of identical trucks in New York City for 
1932 and 1934, 

From Date of 

Purchase to 

Dec. Dec. 

Seven Identical —December— 31, 31, 

1%-Ton Trucks: 1934. 1932. 1934. 1932. 

Mileage per Truck...... 1,167 1,245 60,175 28,782 
Operating Cost per Mile: 


Gasoline and Oil .... .0881 .0873 ..... ..... 
Overhauling, Painting .0019 .0014 .0217 .0252 
Minor Repairs ...... -0713 .0695 .0673 .0657 
Vehicle Service ...... -0236 .0415 ..... ee 
Department Overhead. .0339 .0279 ..... «...s- 
DORE cscicccvcccvevvics +. -1688 .1776 .1650 .1640 
Four Identical 1%4- 
Ton Trucks: 
Mileage per Trvck...... 1,815 2,366 66,001 15,413 


Operating Cost per Mile: 
Gasoline and Oil .... .0884 
Overhauling, Painting .0012 
Minor Repairs ...... .0515 
Vehicle Service ...... .0178 
Department Overhead. .0218 


Detes wrvoceseses cocgece AQT 


OBIB 2.200 oe 
-0008 
-0896 
-0146 
ONE noses coves 
-1015 











TRUCKS GET PACKERS’ TRAFFIC 


Diversion of traffic in packinghouse 
products to highway carriers has been 
accelerated by emergency freight sur- 
charges by railroads, several packer 
representatives testified before Inter- 
state Commerce Commission examiners 
at recent hearings in Chicago. Packer 
witnesses opposed extension of sur- 
charges beyond June 30, the date set 
for their expiration. 


Packers have tried to keep their 
traffic on the rails, but a swing to 
highway transportation appears proba- 
ble unless there is a drastic revision in 
the general rate structure, said L. A. 
Newell, assistant traffic manager, Ar- 
mour and Company. He testified his 
company had found innumerable situa- 
tions where the truck could do the work 
at least as well as, and much cheaper 
than, railroads. Mr. Newell said ex- 
periments showed the average cost of 
operating refrigerator trucks was 10 
cents a mile, Packers’ traffic might be 
hard for railroads to regain, he de- 
clared, if lost to trucks. 


B. E. Reed, assistant manager, trans- 
portation department, Cudahy Packing 
Co., reported that truck movements out 
of plants of his company had increased 
as much as fourfold in some localities 
since the surcharge, although not en- 
tirely due to it. H. E. Linneman, testi- 
fying for Illinois, Indiana and Ohio 

(Continued on page 21.) 
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BUSINESS... and GOVERNMENT 


@ News of governmental activities 
under the New Deal as they affect business and indus- 
try — especially the meat packing and allied industries. 








Social Security Taxes 


ACKERS’ tax bills will go up next 

year, when the federal government 
collects its levy on 1936 payrolls to pay 
for unemployment compensation under 
the social security act. Payrolls in 1937 
will bear a double burden—one for un- 
employment compensation, another for 
retirement benefits. Employers must 
have accurate and complete records of 
certain information before they can fill 
out these new tax returns. They will 
meet many problems in determining 
their responsibilities under the law. 

Employers will find specific facts 
about these new taxes, as well as some 
general information about the social se- 
curity law, in a series of questions and 
answers in early issues of THE 
NATIONAL PROVISIONER. Those which 
follow are mainly devoted to the tax 
for unemployment compensation, the 
first tax the packer will be called on to 
pay: 


Unemployment Compensation Tax 


QUESTION.—What is the social se- 
curity act? 

ANSWER.—A law to cover unem- 
ployment compensation, establish re- 
tirement benefits, aid states in making 
provision for blind, infirm and aged, 
and assist states in administration of 
their own unemployment compensation 
laws. 

QUESTION.—What federal tax will 
employers pay for 1936 for unemploy- 
ment compensation ? 

ANSWER.—Employers will be taxed 
1 per cent on the total amount of 
wages payable during 1936. This pay- 
ment, however, will not be due until 
1937. 

QUESTION.—Does the rate of tax 
rise? 

ANSWER.—Yes. The employer will 
pay 2 per cent on 1937 total wages and 
3 per cent thereafter. 


Filing Returns and Payments 


QUESTION.—When must the em- 
ployer file a return for the tax on 1936 
wages? 

ANSWER.—On or before January 
31, 1937. 

QUESTION.—Must all the tax be 
paid when the return is filed? 

ANSWER.—No. He may pay one- 
fourth when the return is filed and in 
three other installments at the end of 
the third, sixth and ninth months. 
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QUESTION.—Where may forms be 
obtained for filing these returns? 

ANSWER.—From the collector of 
internal revenue for the district in 
which the principal place of business 
of the employer is located. 

QUESTION.—What is an employer 
under the law? 

ANSWER.—Generally, a person is an 
“employer” if he employs 8 or more 
individuals on each of some 20 days 
during a calendar year, each day being 
in a different calendar week. 


Included in Wages 


QUESTION.—Must sales commis- 
sions or bonuses be reported as wages? 

ANSWER.—Yes, if paid by an em- 
ployer to his employee for sales work. 

QUESTION.—Must vacation allow- 
ances be considered wages? 

ANSWER.—Yes. Payment to an 
employee of vacation allowance, dis- 
missal wages or sick pay constitutes 
wages. 


Salesmen’s Expenses Exempt 


QUESTION.—Will a flat allowance 
of $20 a week for a traveling sales- 
man’s expenses be considered as 
wages? 

ANSWER.—Amounts paid to sales- 
men or other employees as allowance 
or reimbursement for traveling or 
other expenses on business of employer 
are not wages, except to the extent 
they exceed actual expenses accounted 
for. 

QUESTION.—Must the director of a 
corporation be counted as an employee? 

ANSWER.—Not unless he performs 
other services than attendance and 
participation in board meetings. 

QUESTION.—Is an officer of a cor- 
poration an employee? 

ANSWER.—Yes. Officers, managers, 
superintendents and workmen are all 
employees under the act. 


Packer Employees Not Exempt 


QUESTION.—Doesn’t the social se- 
curity act say that exempted agricul- 
tural labor includes that by an em- 
ployee in connection with the process- 
ing of articles from materials which 
were produced on a farm; also the 
packing, packaging, transportation or 
marketing of those materials. or 
articles? 


ANSWER.—The U. S. Bureau of In- 
ternal Revenue does include these func- 


tions under agricultural labor, but only 
if they are performed by the employee 
of the owner or tenant of the farm on 
which the materials in their raw or 
natural state were produced. Packing. 
house employees are not agricultural 
labor. 


QUESTION.— Are men _ employed 
abroad counted as employees and their 
wages included in the total payroll? 


ANSWER.—They are not employees 
to the extent they work abroad. If 
they serve entirely in foreign countries 
they are not counted as employees, nor 
their wages included in the total of 
wages paid. 


EDITOR’S NOTE.—Questions on other social 
security taxes will be answered in later issues, 


WINDFALL AND OTHER TAXES 


“Windfall” but no new processing 
taxes are included in the revenue bill 
which has been drafted by the House 
ways and means sub-committee, accord- 
ing to reports from Washington. It is 
believed the administration has _indi- 
cated there will be no pressure to insert 
temporary processing taxes in the 
measure. However, many changes may 
be made in the bill when it goes to the 
Senate, which is said to be inclined to 
add processing taxes to the bill if the 
need for reyenue is apparent. 


The House committee’s draft, if re- 
sembling its original recommendations, 
would include a special income tax on 
portion of a processor’s net income, 
supposedly representing the amount of 
the processing tax burden he was able 
to shift to others. The tax would apply 
to all income tax years ending during 
1935, and to all subsequent taxable 
years. A number of packers protested 
against this portion of the revenue bill 
at recent hearings in Washington, 
warning that many companies would be 
endangered if the government regained 
tax funds, given back to or unpaid by 
processors on invalidation of the AAA, 


It is reported that the new draft calls 
for a tax on undistributed corporation 
earnings, ranging from 1 to 29.7 per 
cent for corporations with net income ~ 
up to $10,000, and from 4 to 42.5 per 
cent for corporations with net income 
over $10,000. 


PACKER TRADE PRACTICE LAW 


Legislation removing authority to 
minister and enforce provisions of 
packer and stockyards act which de 
with packers’ trade practices, from 
U. S. Department of Agriculture, 


vesting such power in the Federa 
Trade Commission, has been offered 
the Senate. The measure is reported 
have the informal approval of the 
eral Trade Commission and of Sect 
tary of Agriculture Wallace. q 
The bill provides that the commissiél 
may serve a complaint on a packer] 
believes has violated title II of the 


(Continued on page 21.) 
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Arp Sales 


@ Arnold Bros. Follow 
Rule of Good Merchandising 


XPERIMENT—diversify—merchan- 

dise—might well be the motto of 
Arnold Bros., Inc., Chicago meat pack- 
ing firm, which celebrated its sixty- 
eighth year of youth last week with a 
birthday and Easter celebration at 
plant and retail store, and showed the 
public and the meat trade some of its 
recently-developed products. 

Expansion of its line of meat special- 
ties and processed products and devel- 
opment of new items are being used 
by the firm to make itself more inde- 
pendent of the narrow margins, un- 
stable conditions and close competition 
found in handling fresh meats and 
more standardized products. In this 
way much low-profit raw material can 
be made into good-margin items. 


Quality has been an important factor 
in building the Arnold line. It has 
been incorporated in products and used 
as the keynote in advertising and mer- 
chandising. It has been the means of 
developing strong “repeat” demand and 
has placed the Arnold line in a strong 
merchandising position. 


Appeal to the Consumer 


Experimentation has led to the find- 
ing of new meat foods and ways of 
giving individuality and a new slant to 
old ones. New products are displayed 
and sold in the Arnold retail store. 
This gives the company an opportunity 
to try out selling and merchandising 
methods for different items and study 
their appeal and the demand for them. 
The retail store is the Arnold sales 
laboratory, although it handles only a 


small percentage of the firm’s volume. 

The sixty-eighth anniversary celebra- 
tion of Arnold Bros., coupled with its 
Easter sales drive, was marked by 
the display of these new items in the 
retail store. Among these were “cock- 
tail tidbits” in glass, developed to take 
advantage of the growing public de- 
mand for appetizers to be served at the 
cocktail hour or as part of an informal 
lunch. 


The tidbits are small cubes of sau- 
sage meat put up in attractive glass 
containers with mayonnaise, mustard 
sauce or vinegar pickle. Spiced Lux- 
emburgers, the firm’s famous frank- 
furters, are diced in a similar manner 
and are also put up in spicy sauces. 
The glass containers for these foods 
are red topped. Labels are in attrac- 
tive pastel shades. 

Salad sausage is another meat food 
seen in the Arnold store. Housewives 


GOOD SAUSAGE—HOW TO MAKE 


AND SELL IT. 


Paul W. Trier, treasurer, Arnold Bros., Inc., 

(right) says, “That's mighty good product.” 

E. T. Randolph, country sales manager, (left) 

says, “And I can sell it at a good margin.” 
The sausage says, “Come buy me.” 


can add the spicy goodness of meat to 
their salads with this sausage. A con- 
densed beef and vegetable soup, pack- 
aged in tubular cardboard containers, 
and corned beef hash, in cardboard cups 
and tins, are also on display. 


Celebrating the Anniversary 


The Arnold retail store was decorated 
with balloons, pennants and flowers for 
the anniversary. Rabbits, chicks and 
eggs on walls and pillars were in keep- 
ing with the Easter season. Customers 
and friends in the meat trade thronged 
the store and offices of the firm to offer 
their congratulations on the company’s 
sixty-eighth birthday. 

The original retail store from which 
the business has grown was founded in 
1868 in the present location at 656 West 
Randolph st., Chicago. The founders 
were five Arnold brothers. Growth of 
the company has paralleled the indus- 
trial expansion of the country and the 
packing industry since the civil war. 
Officers of the company are Hugo 
Arnold, president; Paul W. Trier, treas- 
urer; Adolph W. Ewers, secretary; E. 
T. Randolph, country sales manager; 
W. C. Berswordt, city sales manager. 


CELEBRATING 68TH BIRTHDAY. 


Customers were buying right and left from 
tempting meat and sausage displays in the 
retail store of Arnold Bros., Inc., Chicago, at 
its 68th birthday and Easter celebration. 
Adolph (Smitty) Trier (in the foreground), 
son of Paul W. Trier, was the youngest and 
most ardent of the Armold merchandisers 
on that day. 

















Practica 


Fresh Cleaning Yield 


The fresh cleaning of hog casings has 
been widely adopted in the packing in- 
dustry. A packer who is considering 
installation of this process writes: 
Editor THE NATIONAL PROVISIONER: 

We are very much interested in learning how 
yields by the new method of fresh cleaning hog 
casings compare with yields by the fermenta- 
tion process. Can you give us some information 
on this point? 

A Midwest packer who installed 
equipment for fresh cleaning of hog 
casings has made some interesting tests 
on yields which are typical of results 
that may be expected from the fresh 
cleaning method. 

This packer killed 464,291 hogs in 
1933. Using fermentation method of 
handling hog casings he secured one 
hank of No. 1 casings from an average 
of 7.55 hogs. 


Yields Increased 41/2 Feet per Hog 

Yields since fresh cleaning method 
was installed have been one hank from 
an average of 6.71 hogs, as indicated 
by 7 careful yield tests. In these tests 
from 6.10 to 6.95 hogs were required 
to produce one hank, the average being 
6.71 hogs per hank. 

The average gain in casings per hog 
is 4% ft. 

At the time these tests were made 
the packer was receiving $1.04 per 
hank. His casing income gain per hog 
by using the fresh method was there- 
fore $.01389. Had the fresh cleaning 
method been in use during 1933 his 
total casing income gain would have 
been $6,450. 


Casing Cleaning Labor Needed 

Labor used by this packer to fresh 
clean the casings from 1,800 hogs daily 
is: 

One man to straighten out guts as 
they arrive from the killing floor and 
place them on apron of first stripper. 

One man to operate first stripper, 
place casings on rods and put rods in 
holding tank. 

One man to operate crusher. 

One man to operate No. 2 stripper. 

Two men to operate No. 1 and No. 2 
cleaning machines. 

Two men on first stripper start to 
work when killing starts. 

Operator of crusher starts work one 
hour and 15 minutes after killing starts. 

Man on No. 2 stripper is at his post 
one hour and 15 minutes after killing 
starts. 

Men who operate cleaning machines 
start work two hours after killing 
starts. 

After casings come from cleaning 
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machines they are held over night in a 
brine made by adding three-fourths 
scoop of second salt to a barrel of cold 
water. The following morning they are 
run through a final cleaning before 
being salted. 


Two men can salt casings from 1,800 
hogs in approximately 5 hours. 


SKINNING PORK TONGUES 


Pork tongues are frequently pickled 
without removing the skin. An Eastern 
packer asks: 

Editor THE NATIONAL PROVISIONER: 

We are having trouble skinning our pickled 
pork tongues. At what point in operations is 
it best to skin the tongues? 

If the skin is not removed from the 
fresh tongues, and it frequently is not, 
then the pickled tongues should be 
cooked with the skin on for 45 minutes 
or until done at the boiling point. They 
are skinned on coming out of the cook 
tank and just as soon as they are cool 
enough for the men to handle. 

Sometimes extra men are put on this 
job to do it while the tongues are hot 
as the skin is easy to remove at this 
time. Such practice will result in a 
nice smooth tongue. 


Do you ask questions on this page? 








Handling Hog Casings 
* 


Do you know how to handle hog 
casings? It means PROFIT to 
you if you do and LOSS to you if 
you don’t. 

Complete directions for han- 
dling hog casings, all the way 
from the killing floor to the stor- 
age room, have been prepared by 
THE NATIONAL PROVISIONER. They 
include both the old method by 
fermentation and the new fresh- 
cleaning method. 

These may be had by sending 
in the attached coupon, with 25c 
in stamps. 


THE NATIONAL PROVISIONER, 
Old Colony Bidg., Chicago, Ill. 


Please send me directions for handling 
hog casings. 


Enclosed find 25¢ in stamps. 
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PREVENTING BUMPY FRANKS 


A Western sausage manufacturer 
who is not having good results with an 
all-beef frankfurter, writes as follows: 
Editor THE NATIONAL PROVISIONER: 

We use beef fat trimmings in place of pork 
in making frankfurters, using about 40 per cent 
fats with 60 per cent lean beef. When the 
franks have been in the smokehouse for about 
30 minutes they begin to sweat grease and come 
out with a poor color. After the chilling which 
follows cooking they are rough and bumpy. 

This sausage manufacturer’s meat 
formula is one which is commonly used. 
Better results might be obtained if 
product was hung in the cooler over- 
night after stuffing to develop color. 
Sausage should hang at natural tem- 
peratures the next morning before go- 
ing into the smokehouse. 

The rendering out of fat in the sau- 
sage is probably the major cause of 
roughness and poor color. Smoking 
should not be carried on at too high a 
temperature as this melts the fat which 
then coats the casing and results in a 
shrunken product. 


The smokehouse should be started at 
a temperature of 120 degs. Fahr. with 
a good even fire and raised gradually to 
155 degs. at the end. If the product is 
cooked in the smokehouse the tempera- 
ture need not be raised above this point 
to cook it through. It is simply a mat- 
ter of leaving it longer in the smoke- 
house. 


If product is cooked in a tank, care 
should be taken to prevent its chilling 
between smokehouse and cook tank. 


ACID-WASHING TALLOW 


A Southern packer wants to know 
how tallow is acid washed. He writes: 
Editor THE NATIONAL PROVISIONER: 

Can you tell us how to wash tallow that con- 
tains a high percentage of free fatty acid? 
How long should it be heated? 

Where tallow or grease contains 4 
high precentage of free fatty acid it 
can be washed with sulphuric acid. This 
is done by heating it to 170 degs. Fahr., 
adding 1 per cent of 66 deg. sulphuric 
acid ard then agitating by introducing 
live stcam and gradually raising the 
{cmperature to 212 degs. Fahr. Agita- 
tion is continued for a few minutes 
after this temperature is reached. Tal- 
low is then allowed to settle, and such 
water and sludge as are present are 
drawn off. The tallow is then ready to 
be filtered. 

For this acid washing operation, 4 
tank’with a cone shaped bottom is used, 
equipped to permit the introduction of 
steam into the bottom of the cone. The 
tank should be lined with some acid- 
resisting material. 
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Brands and Trade Marks 


In this column from week to week will be 
published trade marks of interest to read- 
ers of THE NATIONAL PROVISIONER. 
Those under the head of “Trade Mark 
Applications” have been published for 
opposition, and will be registered at an 
early date unless opposition is filed 
promptly with the U. S. Patent Office. 











TRADE MARK APPLICATIONS. 


Rath Packing Co., Waterloo, Ia. For 
bacon. Trade mark: CHAMPION on 
an oval colored red and blue. Claims 
use since March 30, 1934. Application 
serial No. 356,379. 


Tovrea Packing Co. Phoenix, Ariz., 
for bacon and picnics, Trade mark: 
TOVREA’S APACHE BRAND on a 
shield-shaped design. Claims use since 
1$20. Application serial No. 366,124. 

Louis A. Federer, doing business as 
Fedeco Co., Rosemead, Calif. For dog 
food. Trade mark: FEDCO. Claims use 
since January, 1930. Application serial 
No. 370,463. 

Flaked Food Co., Beloit, Wis. For 
food for dogs and other carnivorous 


animals. Trade Mark: DERBY DOG 
FLAKES. Claims use since September 
26, 1935. Application serial No. 
371,428. 


Beech-Nut Packing Co., Canajoharie, 
N. Y. For bacon (sliced and bulk), 
ham and sliced beef. Trade mark: 
BEECH-NUT. Claims use since Janu- 
ary 1, 1891. Application serial No. 
378,553. 

John Morrell & Co., Ottumwa, Ia. For 
bacon, boneless butts, brains and gravy, 
butter, cheese, canned chicken, chili con 
carne, coffee, corned beef, deviled meat 
food product, dog food, dried beef, eggs, 
frankfurters, ham, corned beef hash, 
cooked pig hearts, cooked boneless 
hocks, lard, liver, cheese, luncheon 
meats, lunch tongue, marmalade, minced 
meat, meat loaf, mulligan stew, ox 
tongues, picnics, pigs’ feet, plum pud- 
ding, pork loin, potted meat food prod- 
ucts, roast beef, sandwich spreads, 
sausage, shortening composed of cot- 
tonseed oil and animal fats, pork roll, 
tongue salad, tripe and cured ham. 
Trade mark: MORRELL. Claims use 
since January, 1877, on cured ham; 
since January 12, 1935, on remaining 
goods. Application serial No. 360,645. 

Tioga Mills, Inc., Waverly, N. Y. For 
dog food. Trade mark: BALO-BITES. 
Claims use since December 8, 1935. 
Application serial No. 372,937. 

Tioga Mills, Inc., Waverly, N. Y. For 
dog food. Trade mark: BALO-FOOD. 
Claims use since December 3, 1935. 
Application serial No. 372,938. 

Tiega Mills, Inc., Waverly, N. Y. For 
dog food. Trade mark: BALO-MEAL. 
Claims use since December 3, 1935. 
Application serial No. 372,936. 

Animal Foods Co., doing business as 
Alert Products Co., San Jose, Calif. For 
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foods for dogs, cats, foxes and other 
carnivorous animals. Trade mark: 
CHUBBY. Claims use since December 
13, 1935. Application serial No. 373,- 


353. 


“HANGING TENDER” IN BEEF 


Wishing to find out what the “hang- 
ing tender” in beef is, an Eastern 
packer writes: 

Editor THE NATIONAL PROVISIONER: 

There is a piece of lean meat left on the 
inside of a beef carcass called the “hanging 
tender.”” Will you tell us just what is the 
“hanging tender?” 

The “hanging tender” is the part of 
the diaphragm attached to the back- 
bone. It is known as the “pillar” of 
the diaphragm. This piece of meat is 
left attached to the beef carcass as is 
the cod fat, both of which find a ready 
outlet when the carcass is broken up. 


Air 
CONDITIONING 


An information service 
for the meat processor 
3 


What is meat plant air con- 
ditioning? Why is it needed? 
Where should it be used? 

How is it being used? 

These questions are an- 
swered in articles which have 
appeared in THE NATIONAL 
PROVISIONER during the 
past year. They describe 
methods and give tempera- 
tures and humidities for each 
department of the plant. They 
also describe air conditioning 
installations now in operation. 

All this information has been 
put together in a loose-leaf 
binder, and future articles de- 
scribing installations in other 
departments will be added as 
they appear. 

Fill out and return the cou- 
pon if you want this service. 
THE NATIONAL PROVISIONER 
407 So. Dearborn st., Chicago, Il. 


Enclosed find remittance for $1.25, for 
which please send me a copy of THE NA- 
TIONAL PROVISIONER AIR CONDITION- 
ING SERVICE, with later articles to be 
mailed to me as they appear. 
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New Trade Literature 








Overhead Tracking (NL208)—Various 
types of hangers for overhead rails, 
track switches, trolleys for every meat 
plant need, and track scales are illus- 
trated and described in two-color fold- 
er. Included are specifications for all 
kinds of trolleys—Allbright-Nell Co. 


Dry Rendering (NL204)—A compara- 
tively new method and equipment are 
described in this circular. Includes a 
complete system of deodorization. 
Among advantages claimed is a reduc- 
tion of rendering and tankage drying 
times.—A. W. Pelphrey Co. 


Anti-Friction Units (NL197)—A new 40- 
page illustrated catalog on anti-friction 
bearing units available in streamlined 
pillow block, hanger, takeup, flanged, 
duplex and special mountings. Five dis- 
tinct types of bearing units are cov- 
ered.—Link Belt Co. 


Floors (NL192)—Use of Concretdense, 
a material to be added to ordinary ce- 
ment mix to produce a dense, water- 
proof and quick-service concrete, is de- 
scribed in this 4-page booklet. Cross 
sections of concrete shown; mix direc- 
tions given.—Flexrock Co. 


V Drives (NL210)—Description, sizes 
and prices of Multi-V-Drives for power 
transmission use.—Worthington Pump 
& Machinery Corp. 


Truck Insulation (NL211)—Main fea- 
ture in a recent issue of Dry Zero News 
is an article by Harvey B. Lindsay, 
president of the company, on influence 
on truck body efficiency of moisture in 
the insulation. It contains facts every 
meat plant transportation man will be 
interested in.—Dry-Zero Corp. 


Box Header Boilers (NL202)— An at- 
tractive illustrated catalog on box head- 
er boilers. Besides descriptive matter 
and numerous photographs of boiler de- 
tails and typical finished installations 
there are included 10 different setting 
arrangements as adapted to various 
fuels and methods of firing. Views of 
shop equipment for annealing and 
X-raying drums are also shown.—Com- 
bustion Engineering Corp. 





To obtain information on new 
trade literature mentioned in THE 
NATIONAL PROVISIONER, write: 


Editor THE NATIONAL PROVISIONER: 


Please send, without obligation, publications 
listed below. (Give key number only) : 





THIS TREAD* SAVES MONEY HAULING 


MEAT PRODUCTS 


IMPROVED HIGH PROFILE GOODYEAR 
TRUCK TIRES...BETTER IN MANY WAYS 


The Improved High Profile 
Goodyear Truck Tires are bigger, 
sturdier, tougher. They bring 
to Meat trucks longer, more 
dependable, more economical 
service. 

You’ll like that improved All- 
Weather tread. Less skid on high- 
ways. More traction off the road. 

You'll appreciate, too, the 
many other money saving fea- 
tures of this Improved Goodyear 
that is built with more rubber, 
more cotton, more air space— 
more miles of wear. 

It gives you these superior fea- 
tures that have made Goodyear 


Truck Tires MONEY SAVERS the 
world over: 


@ SUPERTWIST CORD—greater body 
strength. 

@ EXTRA-STRONG BEAD CONSTRUCTION 
—for heavy, swaying loads. 

@ HIGH PROFILE TREAD SHAPE—more 
rubber on ground, greater flex- 
ing area. 

@ HEAT-RESISTING RUBBER—long 
wear, blow-out protection. 

@ PIMA COTTON—longest cotton 


fibre grown. 


Ask your Goodyear dealer. He’ll 
be glad to tell you about Improved 
High ProfileGoodyear Truck Tires. 


THE GOODYEAR TIRE & RUBBER COMPANY, INC., AKRON, OHIO 


GOOD*F YEAR 
TRUCK TIRES 





%*ALL-WEATHER 








TREAD 


Most scientific tread 
design ever devel- 
oped. Deep-cut dia- 
mond blocks provide 
better traction, bet- 
ter grip and pull, 
better non-skid pro- 
tection. Broad and 
flat, presenting 
more surface to the 
ground, providing 
easier rolling. Tough 
rubber for long wear. 


Proved in over 
twenty-five years’ 


service. Exclusive 
with Goodyear. 








money 
savers 
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Polish COMPETITION WITH 
AMERICAN -ACeats and Lard 


OLAND has become a factor in the 

international meat and lard trade, 
exporting considerable product to Eng- 
land, and in the past twelve months 
entering the American market in a 
large way. Principal imports into the 
United States were canned cooked ham, 
which it was claimed was consumed 
at the rate of half a million pounds 
per month. High prices made wide- 
spread introduction of this ham possi- 
ble and its quality is such that it has 
made a real place in the trade. 


Thus Polish pork meats and lard be- 
come a competitor of the American 
product, not only in this country but 
in the United Kingdom and on the 
Continent. . 


Pork Production in Poland 


Low domestic consumption of pork 
and need for foreign exchange have 
been factors in development of Poland’s 
pork export trade during recent years, 
according to a survey by the U. S. Bu- 
reau of Agricultural Economics. Last 
year Poland entered the American mar- 
ket with about 4,653,000 Ibs. of canned 
cooked ham. 


Some sections of Poland produce 
bacon-type hogs for export to Britain 
while others raise meat and fat type 
hogs more suited to domestic demand. 
Meat and fat type hogs are often fed 
to 350-400 lbs. while bacon type hogs 
are marketed at 190-210 Ibs. Some Pol- 
ish producers are able to switch to 
either type of hog at will by breeding. 


Potatoes are an important part of 
Polish hog-feeding ration. Satisfactory 
bacon hogs are produced with potatoes, 
grain and blood meal. Danish prac- 
tices are followed as closely as possible 
in bacon areas. 


Went into Canned Ham 


There are 85 factories in bacon-hog 
producing areas with a capacity of 
about 35,000 hogs weekly. Thirty-one 
of these do their slaughtering and 
dressing in municipal abattoirs. While 
Polish bacon originaly suffered from 
lack of uniformity and was offered to 
English customers as “Continental,” 
Polish factories have taken advantage 
of the reduction in their quota to im- 
prove quality and uniformity of their 
product. 


In recent years Polish factories have 
produced a ham similar to American 
short-cut, but of a lower quality, show- 
ing careless butchering and sometimes 
a questionable cure. During 1935 most 
of ham producing bacon factories 
turned to making boned boiled tinned 
hams. This product has been well re- 
ceived in England, the United States 
and other countries. 


Much of the lard produced in Poland 
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is open kettle. Some factories use Dan- 
ish centrifugal kettles while prime 
steam lard is produced by others. Prime 
steam lard is refined for export. Open 
kettle lard is consumed domestically or 
reworked and treated with fullers earth 
and then exported. 


Polish Lard Methods 


Lard production costs in Poland are 
high because of small yields from 
bacon hogs and small unit of produc- 
tion. Exporters receive a_ subsidy. 
Poland is a deficit fat country and 
once imported fair quantities of lard 
from the United States. 

Considerable care is exercised in in- 
spection of animals slaughtered for 
human consumption, particularly ani- 
mals and products entering export 
trade. 


While Poland is a natural hog-pro- 
ducing country with low costs, adequate 
feed supplies and versatility of hog 
types, buying power in its export out- 
lets has been depressed while domestic 
consumers have not been able to buy 
pork or absorb manufactured goods 
from countries to which Poland ex- 
ported. Poor roads and marketing fa- 
cilities have also checked pork produc- 
tion and cut the return to producers. 


Poland imported 35,143,000 Ibs. of 
lard in 1929 but exported about 7,400,- 
000 Ibs. in 1935. Polish ham exports 
totaled 12,025,000 Ibs. in 1935 against 
3,393,000 lbs. in 1934. Bacon exports 
totaled 44,988,000 lbs. in 1935. 


TRUCKS GET PACKER TRAFFIC 


(Continued from page 15.) 


small packers, reported that trucking 
packinghouse products had increased 
37.6 per cent at Indianapolis and 10 
per cent at Cincinnati in the first 6 
months of the surcharge, in spite of 
reductions in total shipments at both 
points. 


H. W. Davis, witness for interior 
Iowa packers, said the surcharges had 
further disturbed relationship between 
traffic from interior Iowa packing 
points, on the one hand, and Missouri 
river and points further east. More 
than a third of traffic was now moving 
out of the Ottumwa, Ia., plant by truck 
compared with none before the sur- 
charge. He testified that some pack- 
inghouse traffic was now moving by 
truck from Topeka, Kans., to Los An- 
geles at $1 per cwt. less than rail rates 
and in two days less time. 


G. F. Tally, assistant to traffic man- 
ager, Swift & Company, said the im- 
portance of the surcharge was shown 
by the fact that after the railroads 
had been persuaded to eliminate sur- 


charge on dairy products, there was 
an immediate increase in the movement 
of those products via rail. 


Considerable traffic in the tankage 
field has been diverted to trucks by 
freight surcharges, J. H. Kirk, traffic 
manager, Darling & Company, told the 
examiners. He said he thought it 
would be fair to exempt all tankages 
from surcharges because they compete 
with grain products in mixed feeds. 


PACKER TRADE PRACTICE LAW 
(Continued from page 16.) 


Hearings would be held at least 30 
days later, when the packer could pre- 
sent evidence and examine witnesses 
and testimony. Interveners would be 
allowed. 


After such hearings the commission 
could, under the bill, find the packer 
had violated the act and issue a report 
and a cease and desist order against 
him. The commission could amend or 
set aside the report or order until a 
transcript was filed with a circuit court 
of appeals. The jurisdiction of the 
commission would not extend to live 
poultry dealers or handlers in cities 
which have recently come under the 
regulatory power of the Secretary of 
Agriculture. 





REGULATION OF INDUSTRY 


New government control over wage 
scales and labor hours in industries 
supplying goods and services to federal 
departments and agencies is embodied 
in recent legislation offered to the 
House judiciary committee. The meas- 
ure would be a substitute for the Walsh 
government contract bill, passed by the 
Senate during the last session of Con- 
gress. The proposal is designed to 
perpetuate NRA standards by incorpo- 
rating specific labor requirements in 
contracts awarded by the government. 
Standards of wages and hours are not 
stated specifically in the bill, but are 
left to the determination of a special 
board to be set up by the President, to 
be known as the public contracts board. 


NO BENEFITS BUT MORE CASH 


Although receiving no government 
benefit payments during February, 
farmers’ cash receipts from livestock 
and livestock products were 14 per cent 
greater than in February, 1935, when 
AAA benefit payments were being made. 
Total farm cash income of $469,000,000 
from all products this February was 
larger than 1935 income of $401,000,000, 
which included benefit payments of 
$51,671,000. Farmers’ receipts from 
crops were 17 per cent above those 
during same period last year. 


Watch “Wanted” page for bargains. 
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“The upkeep on Internationals is about 


one-third that 
of the ordinary 
delivery truck.” 


{Owner’s name on request} 


No one who uses trucks can afford 
to pass over a performance and 
economy record such as this letter 
discloses. The nearby Company- 
owned branch or International 
dealer will be glad to go into 
details. They have additional con- 
vincing facts, and they will dem- 
onstrate on your own job. Re- 
member that there is a size and 
type of truck in the International 
line for every hauling need, from 
the Half-Ton unit to powerful 
Six-Wheelers. 


INTERNATIONAL HARVESTER 
COMPANY 


(INCORPORATED) 


606 So. Michigan Ave. Chicago, Illinois 


INTERNATIONAL T 


RUC 


The National Provisioner 
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Advertising SAUSAGE 
e 


Another Newspaper and Radio 
Campaign to Boost Business 


MART meat merchandisers realize 

the value of consumer advertising 
as a selling force. More packers and 
sausage manufacturers are becoming 
advertising-minded, and their sales re- 
sults prove that it pays. 


More such campaigns—both news- 
paper and radio, backed up with store 
advertising—are under way in 1936 
than ever before. One of the latest is 
that of the Houston Packing Co., Hous- 
ton, Tex., which begins April 24 and 
will cover five cities in its sales terri- 
tory. This concern has long been ad- 
vertising-minded, based on volume and 
margin results that prove it profitable. 
Previous campaigns have featured both 
smoked and fresh meats. The new 
campaign will feature sausage—the 
packer’s readiest profit-maker when 
properly handled. 


The new sausage advertising cam- 
paign will last for eight weeks, and 
will appear in newspapers in Houston, 
Brownsville, Galveston and Beaumont, 
Tex., and Lake Charles, La. “Jasmine” 
sausage will be featured and advertise- 
ments will be supplemented by radio 
advertising and outdoor signs of all 
kinds. 


Identifying Quality Product 


This “Jasmine” brand includes many 
well known sausage products, such as 
liverwurst, frankfurters, all pork sau- 
sage, wieners, breakfast links, salami, 
braunschweiger, luncheon loaf, baked 
loaf, bologna and chili con carne. Sau- 
sage distributed under this brand is 
held to high quality standard, but more 
recently palatability and appearance 
have been accentuated by the use of 
Angostura, and each sausage now car- 
ries the license tag of the Angostura- 
Wuppermann Corporation, guarantee- 
Ing its “zest, tang, flavor, appetite” 
appeal. 


This century-old product, Angostura, 
has found extensive use recently in the 
meat industry when experiment showed 
that it gave the same appetite appeal 
and digestive aid to meat products as 
to other foods to which it was added. 


Long known to the chef famous for 
concocting delicious foods, and com- 
mercially and in the home for use in 
many of the finer mixed beverages, the 
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Pte SAUSAGE 


decision to try it in meat products 
brought satisfactory results. Immedi- 
ately a movement was put on foot to 
control its use so that it would be an 
asset to the quality sausage industry. 
Desire on the part of its distributors 
was to make good sausage better, and 
in many parts of the country manufac- 
turers have sought this licensing with 
gratifying results. 


New Taste Sensation 


In advertising its sausage the Hous- 
ton Packing Co. says: “A new taste 
sensation awaits you—a flavor finer 
than any you ever knew before. Jas- 
mine sausages are flavor-cured by a 
new method with the famous Angostura 
—given a deliciousness your palate will 
applaud. The Angostura brings out 
and fixes the flavor of the fine meats 
and choice spices to give you a new 
taste thrill ... makes for easier di- 
gestibility too. Try them.” 


Another of the newspaper advertise- 
ments features at the top a plate of cut 
sausages of various kinds, below it the 
Angostura license trade mark, and then 





A treat awaits you, a finer 
flavor than you ever tasted 
before—because JASMINE 
Sausages are flavor-cured with 
Angostura. Try these new 
Frankfurters, Braunschweiger, 
Wieners, Salami, Bologna, 
Liver Sausage, Baked Loaf, 
Spiced Luncheon Loaf, Break- 
fast Links, Chile Con Carne. 
They’re fine foods made finer 
still—and more digestible. 


Made by Houston Packing Company 
under License from 
Angostura-W uppermann Corp. 


Jasmine 


SAUSAGES 
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AD HAS CONSUMER APPEAL. 








“What this tag means on Jasmine sau- 
sages.” Then follows an explanation 
of how the flavor is accentuated in the 
ten varieties of sausage listed. “Ten 
grand foods—now even better than ever 
before.” 

In these days of publicity influence 
on consumer buying, it is easy to 
see how initial purchases would be 
made as a result of such advertising. 
It is then the job of the packer or sau- 
sage manufacturer to see that his qual- 
ity standards never vary, so that the 
consumer can be assured of getting 
exactly the same type of product to 
which she was introduced through the 
advertising. It is by such means that 
customers are made and kept. 


Increasing Sausage Sales 


How one packer—K. and B. Packing 
Co., Denver, Colo.—increased sales of 
pork sausage 250 per cent the first 
week after starting such advertising in 
newspapers and over the radio was told 
in the March 28 issue of THE NATIONAL 
PROVISIONER. Sales gains were so 
gratifying that the company is now 
using Angostura in all other sausages, 
meat loaves, etc. 


Packers and sausage manufacturers 
in Chicago, St. Louis, Omaha, Kansas 


City, Detroit, Milwaukee, St. Paul, 
Minneapolis, Indianapolis, Cleveland, 
Madison, Wis., Louisville and many 


other cities have been licensed to use 
Angostura in ,.meat products. In all 
cases, particularly when followed up 
with advertising, an exceptional public 
response has been reported. The Ango- 
stura-Wuppermann Co., American dis- 
tributor of Angostura, is cooperating 
with packers in placing local advertis- 
ing and in providing store advertising 
material. 


INSURING SAUSAGE EMPLOYEES 


A group life insurance policy involv- 
ing a total of $47,500 has been acquired 
by R. L. Zeigler, sausage manufactur- 
ers, Bessemer, Ala., for protection of 
51 workers, in amounts ranging from 
$500 to $1,500, according to rank. The 
Prudential Insurance Company of 
America issued the policy on the con- 
tributory plan, employees themselves 
paying a part of the premium and the 
remainder of the expense being as- 
sumed by the company. 


If you want a position or a packing- 
house, look for it on the “Classified” 
pages at the back of every issue of 
THE NATIONAL PROVISIONER. 
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EXTRA! KVP REVEALS TRADE SECRETS 


Inquiring Photographer Unearths 
Hitherto Unsuspected Reasons 
Why KVP Papers Please 
So Many Customers 


Parchment, Michigan: Convinced that 
there must be more reasons than appear 
on the surface for the popularity of KVP 
Papers the country over, The Inquiring 
Photographer returned today with a se- 
ries of photos showing what KVP em- 
om ployees do in their spare time. His report 
GENTLEMEN, BE SEATED! Min- : ——_ indicates wide interest in dozens of worth- 
Gana he oe ee : ah while outside activities which make for 
early when Parchment Minstrels j ‘ “nll : . happier homes and contented craftsmen, 
aihemadvas 338 oi = hence better paper and closer attention 
TURN ON THE SUN: The sun a a SS ; | to customers’ desires. The pictures on 
oo sage pe tagn i 3 @ this page reveal only a few of these ac- 
Ci, Diane’ ale teen a tivities which make the KVP mill out- 
cares for minor injuries, gives rub- ; standing in its relationship between em- 
downs, hot towels, keeps folks well. 
ployees and management. 





H. W. C. which stands for Home Works Cor- 

poration. These boys of high school age, 

most of them sons of KVP employees, belong 

to a Parchment summer projeet that has 

achieved national recognition. They mani- 

ag lawns, dig gardens, wash Isles — MAMMA’S A FAN TOO: Employees and their families watching the KVP city 
thing to keep busy doing something useful. champions hand a drubbing to a team of barn-storming big leaguers. Twilight 
Parchment has no “‘boy problem’ during the ball is popular and KVP teams have copped many a city championship. Basket- 
summer because of organizations like this. ball, horseshoes, tennis and soft ball are among the other organized sports. 


12,000 PEOPLE saw this colorful pageant last July 4th. 


Bleachers and hillsides in Kindleberger Park filled to capacity 
as Band, Male Chorus, National Guard and cast of 500 put 
on huge celebration. Band concerts and open air entertain- 
FOOD PRO ECTION ments draw thousands each month. 
D A D E Q S KALAMAZOO VEGETABLE PARCHMENT CO. 
PARCHMENT (Kalamazoo County) MICHIGAN 
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Ways to Increase Consumption 
Not Merely Trade Customers 


OME of the troubles of the meat 

salesman appear to find their origin 
with consumers rather than with the 
retailer. Lacking brand consciousness, 
housewives are likely to buy just “ham” 
or “bacon” or “steak” or “chops.” 


As a consequence, they think more 
about the price of the article than they 
do about its quality. They expect it to 
be good, of course, but their attention 
is not centered on this factor, even 
though they may think it is. 


This results in the retailer making 
his purchases from whatever packer 
gives him a pretty good price, and he 
doesn’t hesitate to split orders and shift 
his buying from one packer to another 
day by day. 


Gaining and Losing 


All of this makes trouble for the 
salesman. Just about the time he 
thinks he has some new accounts, either 
they go over to someone else or he 
has lost some of his old accounts— 
and so can show no gain. One sales- 
man comments on this as follows: 


Editor THE NATIONAL PROVISIONER: 


As a salesman very much interested 
in my territory and the results I get 
out of it, I have been puzzled many 
times by the difficulty in retaining my 
customers. They don’t buy as many 
different lines of me as I think they 
should, and I often gain a customer 
only to lose one I already have. Why 
should this be? 


In searching for an answer to this 
situation I have studied the trade and 
have come to the conclusion that it is 
necessary to go beyond the men with 
whom we deal in making our sales. 
They merely reflect the attitude of the 
people who buy from them. 


Sell Them on the Brand 


Nothing would be of greater help 
to us salesmen than for housewives to 
buy all their meats by brand name. 
If this could be brought about, not only 
in cured meats, but in fresh meats 
and sausage, then the housewife would 
soon learn that a roast or steak or 
ham or frankfurters of a given brand 
will have the same taste satisfaction, 
and that no very wide price variation 
will occur on the particular brand she 
buys. 
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If this could be brought about—and 
I realize it would take time—our retail 
customers would stay with us as long 
as our products gave satisfaction to 
their trade, and there would be much 
less trading on price. 


High customer turnover—a _ condi- 
tion which worries every conscientious 
packer salesman—can be traced back 
to consumers. It is not a condition 
which has its beginning in the retail 
store, or for which the packer salesman 
and his methods are responsible. 


A Cause of High Customer 
Turnover 


As long as the consumer does not de- 
mand particular brands of meats, and 
is largely satisfied to accept what the 
man behind the meat counter hands 
her, just so long the retailer is not 
going to worry about what he buys. 


This fact is a factor depressing meat 
prices. The packer salesman never is 
sure of his ground. The good customer 
of today is gone tomorrow. And the 
retailer’s ability to switch without in- 
convenience or loss of customers is an 
advantage he seldom hesitates to hold 
over the packer salesman. 


How different the meat sales picture 
would be if consumers had decided 
brand preferences and voiced them to 
the retailer, and if they were as par- 
ticular to secure their favorite meat 
products as they are to get their fa- 
vorite brand of toothpowder, soap, corn 
flakes and other products. 


Much of the discussion of meat sales 
and merchandising methods has been 
without point, it seems to me, because 
it has been assumed that the retail 
store is the point about which all ef- 
forts must be centered. After all, it is 
the consumer who can make or break 
packers and retailers. It is she who 
largely determines prices and volume 








SALESMEN HAVE THEIR SAY 





This is a correspondence column for packer 
salesmen. Write your thoughts and ideas for 
publication here, where your fellow-salesmen 
will see them. Address Sales Editor, THE 
NATIONAL PROVISIONER, Chicago. 


Salesman 


of consumption. But she is the one 
most often ignored when meat selling 
plans are being formulated. 


What Salesman Can Do 


“What has all this to do with me?” 
the packer salesman may reason. 


For one thing, the packer salesman 
can be a progressive influence in his 
organization, if he has the courage to 
work for betterment of conditions he 
knows are cramping his style and hold- 
ing down per capita consumption of 
meat. 

He can also work directly to build 
consumer demand for his brands, by 
seeing to it that his products get at 
least an even break with others in store 
display; that company advertising de- 
signed for stores is used effectively; 
by personally contacting housewives 
when possible, and by store demonstra- 
tions. 

Ability in meat sales never will re- 
ceive the greatest rewards when meat 
brands mean so little to consumers. 
As long as the housewife shows so 
little discrimination in her meat pur- 
chases, building up a route to yield 
better results will be a task for a 
superman. Most of us are lucky if 
we hold our own. 


Trading Dollars 


We gain a few new customers and 
feel pretty good about it. We don’t 
realize we have only taken business 
from another salesman, and have con- 
tributed nothing to the meat business 
in general. The next day we lose some 
customers to competitors. For all the 
effort made, nothing is created. Our 
work is not directed toward greater 
meat consumption, but merely toward 
trading dollars, by taking from one for 
the benefit of another. 

Such a condition cannot continue in- 
definitely. It is inefficient and waste- 
ful. Sooner or later this fact will be 
realized—in fact, there is considerable 
evidence to indicate that better meat 
merchandising may come into its own 
in the not distant future. 

When it does there is going to be 
plenty of grief for some packer sales- 
men. The efficient salesman, on the 
other hand, will welcome any change 
which will enable him to put his talents 
to better use. 


Yours truly, 
PACKER SALESMAN. 


DO THEY READ IT? 


Do your sales managers and sales- 
men read this page? 
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use THIS BLANKET 
FOR PERFECT MEAT 


DELIVERY 


Above you see thick Dry-Zero Standard Blanket coming from the 
stitching machine in the Dry-Zero factory. This insulating blanket 
is made with Dry-Zero Insulation stitched between two layers of 
rot-proofed burlap. It is cut to order to fit individual truck require- 
ments. When placed in the roof and walls of the truck, it holds cold 
within the body, and wards off outside heat. You can always be 
sure of safe delivery temperatures when you use Dry-Zero Standard 


Blanket for truck insulation. 


OR years truck body builders, 

refrigeration engineers and 
truck operators have specified Dry- 
Zero Insulation in steadily increas- 
ing volume. The reason—Dry-Zero 
Insulation is the most efficient com- 
mercial insulant known. 


When you build Dry-Zero Insula- 
tion into a truck body, you can be 
certain it will give maximum pro- 
tection to the load, either at normal 
or refrigerated temperatures. 


Independent engineers and re- 
search laboratories give Dry-Zero 
Insulation a thermal rating of .24 
B.t.u. This means minimum heat 
infiltration when you use Dry-Zero 
Insulation in your truck body. Since 
engineers calculate that 80% of 
heat infiltration is directly through 
the roof and walls, this high effi- 
ciency of Dry-Zero Insulation re- 
sults in sure protection and a saving 
in refrigeration costs. 


The insulating efficiency of Dry- 
Zero Insulation never diminishes 
because one of its outstanding qual- 
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ities is permanence. It does not ab- 
sorb moisture, settle, disintegrate, 
mold or rot. Body builders have 
removed Dry-Zero Insulation from 
worn out trucks and used it to insu- 
late new truck bodies. When you 
insulate with Dry-Zero Insulation, 
you are sure of permanent as well 
as complete protection. 


In protecting meat deliveries, the 
efficiency and permanence of Dry- 
Zero Insulation are of primary im- 
portance. A third quality—lightness 
—means an actual money saving in 
ton-mile operating cost. Dry-Zero 


Insulation weighs only two ounces 
per board foot. This means that, re- 
gardless of truck size, you add very 
little dead-weight when you use 
Dry-Zero Insulation. During the 
life of a whole fleet, or even a single 
truck, the operating saving is con- 
siderable. 

Before you buy a truck, ask a 
manufacturer, body builder or re- 
frigerationengineer about Dry-Zero 
Insulation. If you want an estimate 
of insulation requirements or Cost, 
write to us, giving the size of your 
truck body and the temperature re- 
quired. Our engineering depart- 
ment will give a prompt report. 


DRY-ZERO CORPORATION 


222 North Bank Drive, Chicago 
687 Broadview Avenue, Toronto 





EIGHT TONS. Fresh meat, hams and other pack- 
ing products are hauled in this eight-ton capac- 
ity semi-trailer. Refrigerated with water ice and 
insulated with Dry-Zero Insulation. Operated by 
Pipkin-Boyd-Neal Packing Co., Joplin, Missouri. 
Built by Keystone Trailer & Equipment Company, 
Kansas City, Missouri. 





DRY: ZERO 


REG. U.S. PAT. OFF 
In BULL ATIEO N 


THE MOST EFFICIENT 
COMMERCIAL INSULANT KNOWN 


e Insulation rating .24 B.t. u. 

e Gives maximum insulation 

e Saves refrigeration costs 

e Weighs only 2 oz. per board foot 
e Saves dead-weight 


e Increases payload capacity 

e Immune from rot . 
e Does not settle or disintegrate 
e Never molds or develops odors 
e Gives permanent protection 
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Comfort Cooling 


A Simple Problem When Cheap, 
Cold Water Is Available 


IR conditioning is of interest to 

meat packers principally as a 
means of reducing processing and 
manufacturing costs through providing 
conditions for maintaining efficiency of 
workers and reducing shrink and de- 
terioration of product. 


In the retail store the value of air 
conditioning as a means of reducing 
shrink and maintaining product ap- 
pearance is considerable, and no doubt 
would be worth its cost from these 
considerations alone. But store air con- 
ditioning usually is thought of mainly 
from the human comfort standpoint, 
and quite often is installed solely with 
the aim of providing greater comfort 
for customers and attracting more of 
them to the store. 


Considered solely from this angle, the 
problem of air conditioning (cooling) 
a store often becomes a simple one, 
particularly where there is a source of 
cheap, cold water. Under such circum- 
stances desired comfort results often 
can be secured with a relatively small 
investment and the system operated at 
a nominal expense. 


Comfort Cooling Attracts 
Customers 


A system of air conditioning which 
utilizes both refrigeration and well 
water for cooling, recently installed in 
the Supreme Markets, Inc., Dorchester, 
Mass., one of the largest retail markets 


REFRIGERATION J 





we 
Conditioning  \Wiaaciase 


serving the Greater Boston area, is 
proving to be a money maker, accord- 
ing to Paul and John Cifrino, proprie- 
tors. The installation is attracting 
many new csutomers to the establish- 
ment and improving the general effi- 
ciency and comfort of the employees. 
It was made by the York Ice Machinery 
Corp. as a part of the refrigerating 
system. 

Cifrino brothers are among New 
England’s pioneers in conducting suc- 
cessful retail market enterprises and 
are thoroughly sold on the important 
part modern refrigeration plays in the 
up-to-date retail market. The store, 
located in the busiest section of one 
of Boston’s busiest suburbs, gives 
ample evidence of this fact in the com- 
pleteness of its refrigreating equip- 
ment, consisting of specially refrig- 
erated coolers for meat, fish, vegetables, 
eggs, dairy products, candy, bakery 
goods, etc. 


Store Cooled with Well Water 


Refrigerating system is of the brine 
cooled type, employing ammonia as a 
refrigerant. The heart of this system 
consists of two 8- by 8-in. York com- 
pressors operating at approximately 
200 r.p.m. and driven by 40 h.p. mo- 
tors. These compressor units are ar- 
ranged so that one is practically a 
“spare,” since the entire refrigerating 
load can be carried by one compressor. 
They are arranged for automatic con- 
trol, the second machine starting when 
the first is loaded to capacity. 

An unusual feature of this installa- 
tion is that well water is utilized both 
for air conditioning and condenser cool- 
ing. Water is taken directly from the 


well pumps, passed through cooling coil 
sections and thence to the condensers. 


Temperature of this well water leav- 
ing the condensers is considerably lower 
than temperature of water from Bos- 
ton’s municipal supply. Due to this 
fact, the cost of operating the air con- 
ditioning system, except for a slightly 
increased pumping cost and fan motor 
expense, is reduced to practically 
nothing. 

The air conditioning system is of a 
rather simple design, but quite efficient 
in keeping the store interior at a cool, 
comfortable temperature at all times. 


The three coil sections, which form 
the essential mechanical elements of 
the air cooling system, are located on 
the second floor, directly above the main 
selling floor of the store. A large fan, 
driven by a 5 h.p. motor, draws air 
from the store, forces it through the 
air conditioning chamber, and then into 
a system of ductwork which distributes 
it throughout the store through grills 
located at strategic points around the 
first floor ceiling. 


Money Saved on Pay Roll 


Paul Cifrino believes that the air 
conditioning system is actually saving 
the store money in its payroll, assert- 
ing that employees do more and better 
work in conditioned air. 

When the firm recently laid plans for 
an addition to the Supreme Market, 
York was commissioned to furnish a 
smaller supplementary air conditioning 
system. “It goes without saying,” Mr. 
Cifrino states, “that in any future ex- 
tensions which we may undertake we 
will consider air conditioning as indis- 


SIMPLE AIR CONDITIONING SYSTEM BUILDS BUSINESS FOR RETAILER. 


The large sales room of the Supreme Market, Dorchester, Mass., is air conditioned by drawing the air from 
the room, forcing it over a bank of water cooled coils and redistributing it. Fan and air conditioning coils, 
located on second floor, are shown at left. In upper left corner of illustration at right is shown one of the 


suspended grills through which the air is re-introduced into the store. (Photos York Ice Machinery Corp.) 
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O7..THE LUSITANIA MADE HER 
MAIDEN TRANSATLANTIC VOYAGE 





1907... Armstrong insulated this storage 


plant with Corkboard that was still serv- 


ing faithfully twenty-eight years later... 


HETHER you're choosing 

insulation for a single low 
temperature room or for an entire 
warehouse, the experience of the 
Consolidated Weir Company, of 
Provincetown, Mass., is important 
to you! For, it is typical of the 
experience of users of Armstrong's 
Corkboard the country over. 

Even before the ill-fated Lusi- 
tania had made her first crossing 
from Queenstown to New York, 
Armstrong’s Corkboard was _ in- 
stalled throughout the plant which 
this company built for the cold 
storage of fish. That was in 1907. 

A few months ago, the treasurer 
of Consolidated Weir Company, 
Mr. I. M. Atwood, wrote as follows: 
“For twenty-eight years this insu- 
lation has stood and performed the 
functions for which it was designed 
which I think is a remarkable 
record.” Recently some of this in- 
sulation was replaced and it was 
found that some areas were still 
well protected by the original 


material. Commenting on the job 
Mr. Atwood wrote, ““We are more 
than satisfied with all of your work, 
both that done twenty-eight years 
ago and that done this year.” 
The reason for the lasting effi- 
ciency of Armstrong’s Corkboard is 
the natural cell structure of the 
cork from which it is made. Thanks 
to it, corkboard resists the effi- 
ciency-destroying eff ects of moisture 
encountered in low temperature 


In April, 1907, the Cunard 

liner “Lusitania” made her 

jirst trip across the Atlantic. 

Eight years later she met her 

untimely end during the 
Great War. 


One of the freezing rooms, in the fish storage plant 

of Consolidated Weir Company, Provincetown, 

Massachusetts, insulated in 1907 with 6” Arm- 
strong’s Corkboard. 


* ~ . 
Exterior view of the Consolidated Weir Company 
plant. Twenty-eight years of service was given by 


the Armstrong’s Corkboard installed in freezers, 
coolers, and anterooms in this structure. 


work . . . continues to give the same 
dependable, economical protection 
against the penetration of heat 
years and years after it has been 
installed! 

For the whole story of Arm- 
strong’s Corkboard for cold rooms 
—and of Armstrong’s Cork Cover- 
ing for cold lines write Armstrong 
Cork ProductsCo., Building > 
Materials Division, 952 (@N 
Concord St., Lancaster, Pa. 


Armstrong's CORKBOARD INSULATION 


Page 28 


The National Provisioner 





K\\ANAAD EEE D7 os 


ers, | 
the | 
broth 
mark 
lines, 
locate 
erato: 
coole: 
frige) 
holloy 
oppo! 
of al 
close 
room. 
baker 
ers a 


Thi 
provi 
per « 
syste 
fount 
store 

Thi 
basis, 
in Dc 
sectic 










WY, 


” 
a 


NY 


WY 





SUPPLY REFRIGERATION FOR THE COOLERS. 


Compressor room in Supreme Markets, Dorchester, Mass. Two 8-in. by 8-in. York 

compressors are installed. One carries the load, the other being for stand-by serv- 

ice. Double pipe condensers are shown at left. The compressors are equipped 
for automatic operation. (Photo York Ice Machinery Corp.) 


pensable as refrigeration to our mar- 
keting business.” 


The two compressor units and brine 
tank of main refrigerating system are 
located in basement. Here also are the 
fresh fish, fruit, vegetable, butter and 
egg, cheese, delicatessen, lamb and veal, 
and pork and poultry coolers, and a 
freezer. 


Store Arrangement Convenient 


Arrangement of store, in regard to 
placing refrigerated display cases, cool- 
ers, and similar equipment, bespeaks 
the long experience of the Cifrino 
brothers in conducting a_ successful 
market along modern and progressive 
lines. On the first or main floor are 
located the butter and cheese refrig- 
erator; florist, kitchen, beef and liquor 
coolers; approximately 324 ft. of re- 
frigerated display cases, arranged in a 
hollow square to give patrons ample 
opportunity to inspect the wide variety 
of attractively displayed products at 
close range; a cutting room and a chill 
room. On the second floor are located 
bakery products and confectionery cool- 
ers and air conditioning apparatus. 


The refrigerating equipment also 
provides for freezing 1,250 lbs. of ice 
per day, and cools a drinking water 
system which circulates cold water to 
fountains arranged throughout the 
store for both employees and patrons. 


This store operates on a strictly cash 
basis, and caters to a high class trade 
in Dorchester and the nearby suburban 
section of Boston. 


TEMPERATURE RESEARCH 


To place at the disposal of the Amer- 
ican public the latest facts arising out 
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of accomplishments of modern tempera- 
ture engineering, Kelvinator Corp. has 
established the Temperature Research 
Foundation in New York City. Operat- 
ing as a public institution, the Founda- 
tion, according to announcement, will 
serve as a clearing house for authorita- 
tive information on every phase of tem- 
perature research. It will also dis- 
seminate the latest scientific knowledge 
on the vital contribution of temperature 
engineering to modern life—to the 
preparation and preservation of food, 
heating and air conditioning. In the 
sphere of action will also be included 
the fields of humidity, dehumidification 
and the proper filtration and circulation 
of air. 


It is also planned that the Founda- 
tion will carry on a broad program of 
educational activities in cooperation 
with an advisory committee of special- 
ists in architecture, economics, dietetics, 
design, health and home management. 
This committee will assist in interpret- 
ing and integrating the signal contribu- 
tions of many researches into climate 
for the advancement of the health, 
comfort, convenience, leisure and eco- 
nomic well being of the public. 


Editorial service, which includes bro- 
chures, news bulletins, lectures and 
radio talks, will be maintained to ac- 
quaint the public with the most recent 
developments in temperature engineer- 
ing. 


MEAT FACTS FOR CHEMISTS 


First-hand facts showing meat as the 
basis of a safe and successful reducing 
diet were given to chemists from all 
parts of the United States on Wednes- 
day, April 15, when Dr. Leo K. Camp- 
bell of Rush Medical College, Chicago, 


appeared in the meat symposium of the 
American Chemical Society at Kansas 
City, Mo. Illustrating his lecture with 
lantern slides, Dr. Campbell described 
methods used and results secured in 
weight reduction diet studies which he 
conducted in cooperation with the Na- 
tional Live Stock and Meat Board. 


Dr. Campbell stressed the fact that 
27 individuals under observation on a 
diet liberal in meat, during a period 
of from four to fifty weeks, lost weight 
at an average rate of from 1.2 to 6 
pounds per week; that all individuals in 
the study carried on their normal activi- 
ties, showed an increase in energy as 
the weight loss progressed and re- 
mained in excellent health. He brought 
out that the individuals under test 
showed no blood pressure changes or 
kidney disease during the period of 
observation and that the diet high in 
meat prevented the hunger usually suf- 
fered by individuals during weight re- 
duction on low protein diets. 


Appearing on the program with Dr. 
Campbell was Vilhjalmur Stefansson, 
the Arctic explorer, who described his 
experiences in going for years on prac- 
tically an all-meat diet. 


REFRIGERATION NOTES 


New cold storage plant is being 
erected at Chiefland, Fla., to be man- 
aged by C. H. Carmichell. 


Atlantic & Pacific Tea Co., Birming- 
ham, Ala., has leased portion of Mer- 
chants & Manufacturers Terminal 
building for cold storage. 


New building is being erected by 
Fred and Lloyd Hodge, Fort Lupton, 
Colo., for individual cold storage lockers. 


Ringsted Cooperative Creamery Co., 
Ringsted, Ia., plans to install a cold 
storage locker service. 


Central West Public Service Co. has 
plans for addition to house cold stor- 
age locker service at Sioux Falls, Ia. 


Home Ice & Fuel Co., Poplar Bluff, 
Mo., recently purchased 28-ton refrig- 
erating machine. 


Central Ice Co., Brooklyn, N. Y., re- 
cently purchased three 50-ton refrig- 
erating machines. 


Geneva Refrigerating Co., Geneva, 
N. Y., plans storage warehouse to cost 
about $40,000. 


Elk City Ice Co., Elk City, Okla., re- 
cently purchased 39-ton refrigerating 
machine. 


Norton Mitchell Creamery is erecting 
new addition to be used for 180 cold 
storage lockers. 


B. Margolis & Son, Amery, Wis., will 
erect $12,000 cold storage warehouse. 

Cary Ice Co., Oklahoma City, Okla., 
has installed 39-ton refrigerating ma- 
chine. 

W. R. Tuten, Fairfax, S. C., recently 
purchased 26-ton and 6-ton refrigerat- 
ing machines for use in storage plant. 


Page 29 





COLD STORAGE INSULATION AND 
SEALDSLAB USED ON THIS JOB 


WHEN the Vermont Fruit and Grocery 
Company of Burlington, Vermont, insulated 
its warehouse, a combination of Insulite Cold 
Storage Insulation and Insulite Sealdslab was 
the logical choice. The job required a carload 
of material that would provide effective insu- 
lation at a reasonable cost. 

Insulite Cold Storage Insulation has built 
up an enviable reputation for high insulation 
efficiency over a period of more than twenty years. 

Insulite Sealdslab is factory sealed for your 
protection. It has a controlled asphalt surface 
impregnation which forms a complete seal or 
envelope, building up great moisture resistance. 
This asphalt seal forms an immediate and lasting 
bond when mopped into position on the job 
and provides a reliable base for subsequent 
asphalt coatings. 

Insulite Sealdslab is made in a range of 
sizes and thicknesses to assure easy, rapid and 
economical application. Its true square corners 
and edges make handling simple—result in well 
fitted joints. There is no waste from crumbling 
and breakage during application. 

Write our Engineering Service Department 
for helpful advice on your insulation problems. 
Samples available on request. The Insulite 
Company, Dept. NP26, Builders Exchange, 
Minneapolis, Minnesota. 


(INSULATE with INSULITE ) 


INSULITE 


The (i944 Wood-Fiber Insulating Board 








We’ve stopped the camera so 
that you can see some of the 


New and Exclusive Features of 
York 


Track Doors 





As you see, the York Track 
Door Flap is unique. Exclu- 
sive with York, it is a radical 
Note absence of any mechan- 
ism on outside of the door. 
All parts are of special malle- 
able iron and are protected 
by mounting inside the frame. 


departure from any previous 
track device. It is positive in 
action and practically fool- 
proof. The picture tells part 
of the story of its outstanding 
advantages which may be 
summed up as follows: 


1. Positive in action, both in 
opening and closing. 


2. Foolproof, no adjustment 





necessary, nothing to get out 
of order. 


mechanism which operates 
the flap ... keeps gasket on 


3. Long life, because of sim- 
flap tightly compressed when 


plicity of design, minimum 
number of moving parts which 
are made of special malleable 
iron. 


4. Improved appearance ... 
nothing but the hinges are 
visible on outside of door. 


5. Track flap is fully opened 
with approximately 15 degree 
opening of main door. 


moving parts. No wonder 
York Track Doors are prac- 


. @. Can be made inoperative 
tically foolproof. 


without affecting the opera- 
tion of the main door. 





Use York's Nation-wide Service ... 
For Doors, Hardware, Fittings, Oil, Ice Cans 


Through Headquarters Branches, located in every important cen- 
ter of demand, York offers you a service on Accessories and Sup- 
plies that is as practical as can be. Everything from a Gas Mask — 
to a Leak Detector is always on hand. And when you add the 
expert service of engineers to help with your problems you'll 
understand one of the reasons why York has become “Head- 
quarters for Mechanical Cooling since 1885.” Would you like a 
complete catalog of York Accessories and Supplies? Write to 
Dept. NP-4. 


YORK ICE MACHINERY CORPORATION, YORK, PENNA. 
HEADQUARTERS BRANCHES THROUGHOUT THE WORLD 


YORK 
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MEAT POSTER CONTEST 


Another group of more than 14,000 
high school boys and girls from every 
state in the Union are being made more 
meat conscious through their entry in 
the meat story and meat poster con- 
tests of the National Live Stock and 
Meat Board, which closed on April 15. 
This is the thirteenth annual meat story 
contest, while the meat poster contest 
is being held for the first time by the 
Board. Most of the posters received 
not only show exceptional talent along 
artistic lines, but also reveal an inti- 
mate appreciation of the value of meat 
from the standpoint of health and nu- 
trition. The importance of meat as a 
source of protein, iron, phosphorus, 
energy, and vitamins is being stressed 
in a thought-compelling way in the 
majority of the entries. 


FROZEN POULTRY IN STORAGE 


Storage stocks on hand April 1, 
1936, with comparisons: 

Apr.1, Mar.1, Apr.1, 

1936. 1936. 1935. 

Mlbs. Mlbs. M lbs. 





BER, su aiatodeet:kéiedeacartiedd 5,185 6,679 12,542 
FEYCTS co ccccccccccccccece 8,585 10,299 9,539 
PND citbatcacconanes 19,344 23,913 20,622 
TS ee ree 8,078 11,867 ~- 10,059 
BND sccvscccudrecews 17,736 19,100 19,846 
BE ccvewes Ccccgtueses 605 964 809 
Miscellaneous ........... 9,949 12,970 10,296 

BD sbanucavésedecias 69,482 85,792 83,713 


FINANCIAL NOTES 


Quarterly dividends of 25 cents on 
common stock and $1.50 on preferred 
stock have been declared by Geo. A. 
Hormel & Co., both payable May 15, on 
stock of record on May 2. 

Procter & Gamble has declared a 
quarterly dividend of 37% cents, pay- 
able May 15, to stockholders of record 
on April 24. 


Directors of General Foods have de- 
clared a quarterly dividend of 45 cents, 
payable May 15, to stockholders of 
record on April 27. 

St. Louis National Stockyards Co. 
reports net income of $404,065 for 1935, 
equivalent to $5.53 per share on capi- 
tal stock, against income of $597,429 or 
$8.17 a share in 1934. 


CHAIN TAX TO SUPREME COURT 


A lower court decision that part of 
the Iowa chain store tax law is un- 
constitutional will be reviewed by the 
U. S. Supreme Court. The lower court 
held invalid the provisions imposing a 
tax of $25 on gross receipts of less 
than $50,000, rising to $1,000 for each 
$10,000 of receipts in excess of $9,000,- 
000. Imposition of a graduated per 
store tax, rising with the number of 
units in the chain, was declared valid 
by the lower court. Florida’s gross re- 
ceipts chain tax was held unconstitu- 
tional by the state supreme court. 








PACKER AND FOOD STOCKS 


Price ranges of listed stocks, April 
15, 1936, or nearest previous date: 
we ae. © a Low. a, 
en 
April 15. —April 15.— fs a 
Amal, Leather... 900 3% 8% 38% 4 
Do. Pfd. .... 300 38 38 38 


Amer. H. & L. 7,400 7 6% 7 7 
. Sr a0 39 so a” 
Amer. Stores .. 800 30% 30% 30% 380% 

Armour Ill. ...34,450 6 5% 5% 5 

Do. Pfd. .... 1,200 76 15 76 74 


Do. Del. Pfd. 800 108 107% 108 108 
Beechnut Pack. 600 88 87% 88 88 
Bohack, H. C.. 150 9 9 9 8% 

Do. Pfd. .... 50 45 45 45 48 
Chick, Co. Oil.. 600 26% 26% 26% 26 
Childs Co. .... 1,200 8% 8% 8% 8% 
Cudahy Pack... 1,300 40% 39% 40% 39% 
First Nat. Strs. 1,300 44% 44% 44% 454% 
Gen. Foods ....23,100 37% 37 87 365% 


Gobel Co. ..... 5,100 6% 5% 6% 6% 
Gr.A.&P.1stPfd. .... eves dees ss 
Do. New .... 200 115 114 115 113 

Hormel, G. A.. .... oan aves soos ae 


Hygrade Food. 8,500 556 45g 45% 5% 
Kroger G. & B. 3,300 24% 24 24 24% 
Libby McNeill.14,400 9% 8% 9% 10 
Mickelberry Co. 800 2% 25, 25 2% 
M. & H. Pfd.. 150 8 8 8 7% 
Morrell & Co... 600 45% 45% 45% 47 
Nat. Leather .. 1,700 1% 1% 1% 2 


i. ae 4,500 10 9% 10 9% 
Proc, & Gamb.. 3,800 % % 464% 46% 
Do. Pr. Pfd.. 90 119% 118% 119% 118 

|e, re cai ates 
Safeway Strs. . 6,900 335% 32% 38% 32 
re fd.. 60 112 110% 2 1108 
Do. 7% Pfd.. 100 112 1% 112 
Stahl Meyer .. — sos 4 
Swift & Co..... 11,800 22% 22 22% 21% 
Tah. osce & 31% 30% £31 30% 
U._S. Leather. 500 8 8 8 8 
erm 155% 15 15 16 
Do. Pr. Pfd. axes eebe 83 
Wesson Oil .. 900 638 87 37 38 
\ iy nese 81% a * $2" 
bas gg | o.7aa 9% 81% 8% 5% 








WESTON TRUCKING 
& FORWARDING CO. 


Specializing in Pool 
Car and Less Car- 
load Distribution of 
Packinghouse Prod- 
acts in the Metro- 
politan Area. 





Refrigerated Service 





15-18 Brook St. 
Jersey City, N. J. 














SUUPEBAKER 


“CAB-FORWARD” 
MOTOR TRUCKS 


get in and out where other 
trucks can't! 
“CAB-FORWARD” MODEL STANDARD MODEL 


$ and up, chassis at $ ind up, chassis at 
South Bend, Ind South Bend. Ind 


Ideal Transport for Food Hauling 





Week ending April 18, 1936 









Cutaway view of Baker 
gravity flow brine spray 
air conditioning unit in- 
stalled in large packing 
plant. 


@ This compact 
Baker installation 
furnished a positive, 
gentle flow of prop- 
erly conditioned air 
to a modern storage 
room with a capacity 
of 325 beef carcasses. 


CONNECT ro your 
PRESENT REFRIGERATING PLANT 
e 


without expensive altera- 
tions in building or cool- 
ing system. Write for in- 
formation and folder. Ad- 
dress Baker Ice 
Machine Co., Inc., 
1518 Evans St., 
Omaha, Nebr. 
(Sales and Service 
in all large cities) 





AIR CONDITIONING 
FOR MEAT PROCESSING PLANTS 
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LOOK TO ADELMANN FOR 
RESULTS 


and for these 
A” six features that 
| spell economy! 


1—Minimum Shrinkage 


Less taper to body .. . cover 
fits tightly . . . self-sealing. 





time 


2—Ease of Cleaning rene 


Large corners, plain cover... Ce 
alloy approved by U. S. Navy to 
withstand salt corrosion. 


3—Quick Operation 
More practical . . . the kind 
your ham makers prefer. 


COMPLETE HAM BOILING ; 
4—Even Spring Pressure 
EQUIPMENT New elliptical springs equalize 


. ressure . .. prevent tilting. 
Adelmann Ham Boilers are made of Cast Aluminum, P P a 


Tinned Steel, Monel Metal, and Nirosta (Stainless) 5—Long Life 
Steel in a variety of sizes and shapes. The most com- 


plete line available. Reinforcements designed to in- 


sure greater strength, longer 
The Adelmann line of profit-building equipment for durability. 


your provision department also includes Ham Boiler 
Washers, Ham Washers, Luxury Loaf Containers, 6—Liberal Trade-in Schedule 
Meat Loaf Pans, Prest-Rite Molds, Tongue Loaf 


Pans, Corned Beef Cookers and other items. Tt will be profitable for you to 


trade in oldinefficient ham boilers 
Write for free illustrated booklet “The Modern and assure maximum profit with 
Method.” Many helpful hints. new Adelmann Ham Boilers. 


ADELMANN—‘‘THE KIND YOUR HAM MAKERS PREFER’’ 


Office and Factory, Port Chester, New York 
CHICAGO OFFICE: 332 South Michigan Avenue 
European Representatives: R, W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 


Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in Principal Cities 
Canadian Representative: C. A. Pemberton & Co., Ltd., Toronto, Ont. 


The National Provisioner 
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Trade Moderately Active — Prices 
Moved in Narrow Range — Un- 
dertone Steady — Hogs Holding 
Well—Western Hog Run Fair— 
Cash Trade Satisfactory. 





N a fairly good volume of trade hog 

products moved within a modest 
range the past week, with the undertone 
steady. Hog price level was maintained, 
and the Western run was only fair. 
Stocks of product continue to decrease 
somewhat, and the fact that there has 
been no accumulation as yet to speak 
of served to offset expectations of in- 
creased hog slaughterings later in the 
year. Recovery in the grain markets 
aided provisions to some extent, but at 
times weakness in cottonseed oil op- 
erated against lard values. 


Commission house trade, as well as 


TOVISIONS ana | urd 
Dickly Maret (Cui 


packinghouse interest, was on both 
sides of the market during the week, 
with no particular aggressiveness in 
any direction. Ability of lard to hold 
around present levels discouraged bear 
pressure to some extent, but specula- 
tive buying power was moderate in 
spite of the feeling that lard is selling 
at a reasonable level. 


Expectations were that the Chicago 
lard stocks would increase around 
1,000,000 Ibs. during the first half of 
the present month, whereas stocks ac- 
tually decreased around 20,000 Ibs., 
totaling 32,854,438 lbs. against 54,992,- 
721 Ibs. a year ago. 


The fact that both lard and meat 
stocks decreased during March in face 
of a comparatively fair hog run, indi- 
cated that cash trade in provisions was 

(Continued on page 35.) 














Meat Stocks Worth Money 


Packers’ ideas on what their pork 
meats are worth should be strengthened 
by the government report of meat and 
lard stocks on April 1, compared with 
the five-year-average on that date. 
Total pork meats are more than 250 
million Ibs. less and lard stocks more 
than 27 million lbs. less. Frozen pork 
stocks, exclusive of sausage materials, 
are less than half the five-year-average 
and pickled meats are more than 100 
million Ibs. less. 


Thus, with light current production, 
there appears to be no possibility of 
heavy stocks. And even with approach 
of warmer weather limited supplies 
should move at price levels which will 
insure packers paying out on hogs. 


Detailed figures of stocks on hand 


STORAGE STOCKS OF MEAT AND LARD 


IN THE UNITED STATES —U. S. GOVERNMENT REPORT 
S. P. MEATS 
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This chart in THE NATIONAL PROVISIONER MARKET SERVICE SERIES shows stocks of meat and lard on hand in the United 
States during the first quarter of 1936, compared with the same period a year earlier and the 1931-1935 average to April 1. 


Seasonal upward trend of pork stocks during the first quarter of 1936 was halted by April 1, when stocks on hand were low 


compared with the usual supplies at that period. 


appear to be in good position. 


Week ending April 18, 1936 


This is particularly true of frozen pork and pickled meats. 


Lard, too, would 
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DO YOU 
WANT TO KNOW 
THE REAL REASON 











Ws BAKERS, meat packers, canners, in 

fact to all food men this fact is impor- 
tant. Because a milder salt means greater 
incorporation, and far richer flavors in their 
finished products. Too, they know the tiny 
flat flakes of Diamond Crystal Salt dissolve 
quicker, and cut labor costs. 


You see, it’s the exclusive Alberger Proc- 
ess of making this superior salt which not 





only insures these qualities of Diamond 
Crystal, but also keeps it consistently pure 
and uniform, in every respect — always. 

Food men everywhere depend on Diamond 
Crystal Salt to help maintain uniform quality 
in all their finished products. Why not test 
Diamond Crystal in your plant? You'll find 
it pays. Diamond Crystal Salt Company, 
Inc., St. Clair, Michigan. 


nae 
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DIAMOND CRYSTAL SALT 


UNIFORM IN COLOR...PURITY...DRYNESS...SOLUBILITY...SCREEN 
ANALYSIS... CHEMICAL ANALYSIS...CHARACTER OF FLAKE 








IT WILL PAY YOU TO LEARN ABOUT 


An Approved 
Onade. arimieine 


ERADO—deodorizes as it sterilizes. A high Keep Your Floors Clean 


grade non-caustic component in ERADO 
penetrates thin layers of grease allowing 
complete and efficient sterilization. If 
sprayed on walls and ceilings it kills all 
forms of molds. If you wash ice boxes and 
coolers with ERADO solution it will kill 

all slime-producing bacteria. It deodor- 

izes and makes the box sweet and clean. 

The spoiling slimes can be eliminated. 

Mold spores can be killed. Souring 
bacteria can be destroyed in their incep- 


Griffith’s Spray Gun 








NOTE: Do your ceilings drip mois- 
ture? Do your tables, stuffers, 
tubs and meat trough stand ex- 
posed over night? 

ANSWER: Spray with ERADO 
solution and take the hose and wash 
off before you start to work in the 
morning. Spray your cooler walls 
and ceilings. Keep sawdust dry. 


tion. SPRAY WITH ERADO SOLU- 
TION. 

ERADO is a strong germicidal dis- 
infectant and sterilizer. ERADO is ap- 
plied as ERADO SOLUTION. ERADO 
SOLUTION is made by you in your 
own food factory. 


Nobody likes the looks of him. 
Everyone should destroy his 
hiding place 


Old man Whisker-mold detests sunlight 


s 
ERADO IS PACKED: 





THE GRIFFITH LABORATORIES 


1415-25 West 37th Street, Chicago, Illinois 


Canadian Factory and Office: 1 Industrial St., Leaside, Toronto 12, Canada 


24—2-lb. cans per case 
6—5-lb. cans per case 

50-lb. Drums 

100-lb. Drums 
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on April 1, with comparisons, are as 
follows: 
April 1, °36 Mar. 1, ’36 5-Year Av. 


Ibs. Ibs. April 1-Ibs. 
Beef, frozen ...... 61,124,000 66,822,000 41,250,000 
Im CUTE ..ceseee 12,112,000 13,733,000 10,512,000 
Carel .cccccccse 6,145,000 6,373,000 7,365,000 
Pork, frozen ...... 98,124,000 101,724,000 208,504,000 
D.S. in cure,.... 47,256,000 39,772,000 51,020,000 
D.S. cured ....-.. 41,379,000 42,306,000 55,900,000 
S&P. in cure...... 164,414,000 169,215,000 215,394,000 
S.P. cured ..... 99,258,000 98,401,000 175,317,000 
Lamb and Mutton, 
GBT. ccccccece 2,469,000 2,563,000 2,269,000 
Frozen and Cured 
Trim’gs, ete. ... 66,547,000 69,848,000 65,510,000 
WAFd  cnccccccccece 77,102,000 78,725,000 104,853,000 
Product placed in cure during: Mar. 1936 Mar. 1935 
Boel fFOBOM .cccccccccccccccce 10,581,000 13,513,000 
Beef placed im cure............ 5,087,000 4,992,000 
Pork frozen ...........+++++++ 29,959,000 39,058,000 
D.S. pork placed im cure...... 33,221,000 25,221,000 
S.P. pork placed in cure...... 113,717,000 105,654,000 
Lamb and Mutton frozen...... 991,000 685,000 


PROVISION AND LARD MARKETS 
(Continued from page $3.) 


on a very satisfactory scale, in fact 
somewhat better than the trade has 
been inclined to disclose. Bureau of 
Agricultural Economics placed lard 
production during February at 66,464,- 
000 Ibs. compared with 61,221,000 Ibs. 
in February, 1935, and the five-year 
February average of 124,193,000 Ibs. 
Official exports of lard for week 
ended April 4 were 4,173,000 Ibs. 
against 1,342,000 Ibs. the same time last 
year, making exports January 1 to 
April 4 this year 30,219,000 lbs. against 


45,908,00 Ibs. the same times last year. 
Exports of hams and shoulders for the 
week were 376,000 Ibs. against 901,000 
Ibs. a year ago; bacon, 94,000 Ibs. 
against 250,000 Ibs., and pickled pork, 
83,000 lbs. against 40,000 lbs. 

Receipts of hogs at Western packing 
points last week totaled 240,223 head 
compared with 263,400 the previous 
week and 235,600 the same week last 
year. Average price of hogs at Chi- 
cago at the outset of this week was 
10.60¢c against 10.70c a week.ago, 8.90c 
a year ago, 3.90c two years ago, and 
3.75¢ three years ago. Top hogs at 
Chicago at mid-week were 10.90c, the 
same level as prevailed at mid-week the 
previous week. 


PORK — Demand was fair at New 
York and market steady with mess 
quoted at $21.25 per barrel, family 
$31.37 and fat backs $21.25@26.25 per 
barrel. 


LARD—Market was steady and de- 
mand fair at New York, with prime 
Western quoted 11.40@11.50c, middle 
Western 11.30@11.40c, New York City 
tierces llc, tubs 11% @11%c, refined 
Continent 115gc, South American 11%c, 
Brazil kegs 11%c, compound in car lots 
New York 11%c, smaller lots 12c. 

At Chicago regular lard in round lots 
was quoted at 5c over May, loose lard 
at 50c under May and leaf lard at 45c 
under May. 


(See page 42 for later markets.) 
BEEF — Demand was fair at New 


York and market unchanged during 
week, with mess nominal, packer nomi- 
nal, family $18.50@19.50 per barrel, 
and extra India mess nominal. 


Hog Cut-Out Results 


High cutting losses prevailed on hogs 
bought during the current week, with 
heavy butchers showing a loss of 
around $3 per hog, medium weights 
something over $2 per hog and light 
weights under a dollar per head. Prod- 
uct values have not averaged to cover 
hog and operating costs. 


Obligation to supply established 
trade demands, particularly on certain 
cuts, combined with comparative scar- 
city of hogs results in final returns de- 
cidedly unsatisfactory to the packer. If 
prices of all cuts and of lard could 
move at the same relative level as 
prices for the more demanded cuts, bet- 
ter final results would be experienced. 


Stocks of pork meats and lard are 
low, hog marketings for the season are 
light, and average public buying power 
is improved. It would seem that every 
effort should be made to see that hogs 
pay out. It is a time when less atten- 
tion can be concentrated on competi- 
tion and more on returns. 


The test shown on this page is worked 
out on the basis of costs and product 
prices and credits at Chicago during the 
first four days of the current week. 








HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THE NATIONAL PROVISIONER MARKET SERVICS, cutting percentages 





taken from actual tests in Chicago plants.) 















































180-220 lbs. 220-260 lbs. 260-300 lbs. 

Per cent Price Value Per cent Price Value Per cent Price Value 
live per per cwt. live per per cwt. live per per cwt. 
wt. Ib. alive. wt. Ib. alive. wt. Ib. alive. 

i WOME oo %..s'eadcneeheaaeeeh 14.00 18% $ 2.64 13.70 18% $ 2.55 13.30 18% $ 2.43 
NN riers aeso owes ben heebeeereleaae 5.60 14% 82 5.30 138% 72 5.00 138% .66 
SNE MENON: s.s's00100s.08eeeoe twee’ 4.00 18% -75 4.00 18% 75 4.00 185% -75 
SS | a eee 9.80 20% 1.97 9.50 18% 1.76 9.00 17% 1.56 
See een er res 11.00 19% 2.12 8.70 17% 1.52 8.50 17 .60 
NR ENC Mec -acosniesnce. wares ¥ eee Ro a aaeo SR eit cents 8.00 14 42 9.00 13% 1.28 
EE ae 2.00 7% 15 4.00 1% 31 5.00 8% 43 
ME SE SOIB 6 oivics-kcvstaeegecs 2.50 8% 22 2.50 8% .22 3.30 8% .22 
| ee ae eee 2 2.00 10.22 .20 2.10 10.22 21 2.20 10.22 22 
ee We CR, WE. WG sc 0.00 a 500-hewelen 12.60 10.438 1.37 11.90 10.43 1.28 11.50 10.43 1.20 
IIE oC cleo o'4%, ba d:cse.oahre oo 20 11% 19 1.50 11% 19 1.50 11% 19 
a to ehinn4.6.5 otasalers ~~ 8.00 10% .30 2.80 10% .28 2.70 10% By 
Feet, tails, neckbones.............. 2.00 ie .09 2.00 et .09 2.00 aah .09 
SE SENG Cas ic cechio.wiee nanan ceien 30 .30 enti ks em 30 
TOTAL YIELD AND VALUE........... 70.00 $11.12 71.00 $10.60 72.00 S cee $10.20 
Cost of hogs per cwt.......... $10.84 $10.83 $10.68 
Condemnation loss............. 05 .05 .05 
Handling and overhead........ .66 .60 56 
TOTAL COST PER CWT. ALIVE.......- $11.55 $11.48 $11.29 
& ee a Aer 11.22 10.60 10.20 
RAMMING ..< ov Vere eneeeee 43 88 1.09 
BOG BEE BOR 6 si8ccias-anewex .86 2.11 3.05 


Week ending April 18, 1936 
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FAIRBANKS 


DO YOU KNOW 


FAIRBANKS 
PRINTOMATIC 
WEIGHERS can 


Then get YOUR copy 


of this new — 


FREE Bulletin! 


@ Can leakage of raw ma- 
terials be stopped? Can ship- 
ping weights and processing 
stages be automatically and 
accurately checked? Can 
waste be prevented? 

YES, if a Fairbanks Printomatic Weigher stands as a 
watchman over every scale operation. Automatically, it 
prints a record of each weight that passes over the scale. 
It cannot misread. Faithful, it makes and keeps its own 
records that management may read in them the way to cut- 
ting costs, to reducing waste and losses. 

Can a Fairbanks Printomatic Weigher save money for 
you? Get your copy of our interesting new bulletin on 
Printomatics, and see what they can do for your present 
Fairbanks Dial scales, or for those you will later install. 
For your copy, address Department G651, Fairbanks, Morse 
& Co., 900 S. Wabash Avenue, Chicago, Ill. And 40 prin- 
cipal cities —a service station at each house. 





Printomatic Weighers can be added to many existing 
Fairbanks scales under a new leasing plan. No large invest- 
ment is necessary for you to begin enjoying) their savings. 











6552-SA 40.33 


FAIRBANKS Seales 


OS) a a ae THE wee t-® OVER 





NEVERFAIL 
(The Perfect Cure) 
lives up to its name! 


The Man Who Knows 
It is always sure, always depend- 
able. It gives perfect results at 
all times because it is a perfectly 
balanced blend of tested curing 
materials). NEVERFAIL is the 
ONLY spiced cure — it gives un- 
usually fine flavor. Try NEVER- 
FAILand you'll never again be sat- 
isfied with ordinary cures! Write! 


H.J.LMAYER & SONSCO. 


6819-27 S. Ashland Ave., Chicago, Ill. 


MAKERS of FINE SAUSAGE SEASONING 
aud NEVERFAIL, Zee Brfect Cure 


: 1 Send For New Prices! t 


We will save you money on your 
stockinette purchases, regardless of 
the style, grade or size of bag you 
now use! 


We can match your sample exactly, 
give you speedy service and intelli- 
gent cooperation. You’ll be better 
satisfied with ADLER Stockinettes. 


Please send your inquiries direct to 


b bob 


State 1637 
222 West Adams St., Chicago, Ill. 
Selling Agent 
ITHE ADLER COMPANY 


CINCINNATI 
The World’s Largest Knitters of Stockinette Fabrics 


The National Provisioner 
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STOCKS IN COLD STORAGE 


Stocks of meat and lard on hand in 
the United States on Apr. 1, 1936, with 
comparisons (see chart on page 33) are 
reported as follows: 

1934. 
— S. P. D. 8. 


pork. pork. Lard. 
tan "(000 omitted. ) 























OS ee 129,763 402,632 97,301 132,510 
i egeeese 177,292 ,438 110,674 168,756 
EE RaeRRS: 184/536 438,069 113,208 177,560 
BE. Biniesswans 167,436 381,248 108,538 173,775 
i nakaneeet 165,772 381,633 107,919 179,441 
Es os+s<senc 166,130 376,631 98,294 182,576 
. = epeeeees 167,463 369,293 91,209 195,973 
Ep guaeeeaes: 181,254 370,695 91,617 209,497 
Big Bosc. scnces 151,849 326,879 “83,782 167,155 
ge SR 130,235 335,219 68,780 127,847 
RS are 123,677 330,378 50,682 

SES 158,675 360,332 52,906 103,827 

1935. 





Jan. 1.. 387,856 68,841 118,107 
Feb. 1. 3874 4,600 69,769 112,711 
Mar. 1. 376,807 73,789 110, 

Apr. 1. 350,291 73,577 104,861 
May 1. 315,779 71,265 101,224 
June 1. ,718 66,307 11,708 
July 1. 264,863 64,799 84,680 
Aug. 1. ,560 61,231 68,435 
Sept. 1. 205,476 54, 653,537 
Oct. 1. 185,550 41,042 350 
Nov. 1. 174,329 28,641 40,702 





E 693 
MR, Dssccoceuas 36, 186,177 80,984 37,906 
1936. 
Frozen S. P. D. 8. 
pork. pork. pork. Lard. 
Lbs. (000 omitted.) 


Jan. 1....-++0- -- 58,270 213,670 54,837 652,718 
Feb. 1......+00. 108,153 253,225 79, 664 75,669 
Mar. 1......s00. 101,724 267,616 82" O78 78,725 
APF. L..cccccece 98,124 263,672 88,635 77,102 





PORK PRODUCTS EXPORTS 


Exports of pork products from the 
U. S. week ended April 11, 1936: 


PORK. 
Week Week Nov.1, 
ended ended 1935 to 
Apr.1l1, Apr. _ Apr.11, 





1936. 1935. 1986. 
bbls. bbls. bbls. 
Oe os eee 100 928 
Uulted Kingdom exes 110 
Continent ...... oe G58 
EO .6.0n: #idie-0:he%e 100 160 
BACON AND HAMS. 
Mibs. MlIbs. M lbs. 
0 ee 1,945 3,126 51,909 
United Kingdom ........ 1,905 3,123 51,675 
EY csid6inb-n.orq-dreiereoe 33 eee 70 
a sf 3 162 
Other countries ......... ome ° 2 
LARD. 
Mibs. Mlibs. M lbs. 
ig Se more 1,630 1,581 42,999 
Dalat TURGGOER  o ccccces 1,597 1,420 39,395 
EEE Shing dees Site mie'@ice 1 wens 
Sth. and Ctl. America.... 
West Indies 3 





"31 “111 
nee Cane 1 coes 
TOTAL EXPORTS BY PORTS. 

Bacon and 
Pork, Hams, Lard, 


From bbls. M Ibs. M Ibs. 
SUNN soc sncccwet ees ease 150 127 
DR aces sc hwawetion edge oan 84 
IR, Sninon sic ewinmrnee 7 36 
EE Sin ine Sey eee Seas ea 88 
New Orleans ........... 56 $1 
_ <  * Peeseenoren 1,387 944 
BIN Seceb-csacGesinases 408 320 
IIE acne wecislnee wesc 1,945 1,630 
Previous week .......... poke 2,942 2,268 
Ll oe eeegneg «aon 3,754 1,587 
Oor. week 1935 ......... 100 3,126 1,531 

SUMMARY NOV. 1, 1935, TO APRIL 11, 19386. 
1935 to 1934 to De- 
1936. 1935. Increase. crease. 
Pork, M Ibs. .. 186 265 abes 79 
— and Hams, 
eeeenee 51,909 70,811 on 


Lard, M Ibs..... 42'999 69/249 eee. 26,250 





Watch the “Wanted” page for posi- 
tions offered or positions wanted. 


Week ending April 18, 1936 


CHICAGO PROVISION MARKETS 


Reported by THE NATIONAL PROVISIONER DAILY MARKET SERVICE 


FUTURE PRICES 


SATURDAY, APRIL 11, 1936. 








Open. High. low. Close. 
LARD— 
May ...11.12% wink cove 11.12% 
July ...11.10 11.10 11.07% 11.10b 
Sept. ...11.05 11.12% 11.05 11.124%ax 
Ob. sce soee stars cece 10.95b 
CLEAR BELLIES— 
May wc cose cece 14.90b 

MONDAY, ‘APRIL 13, 1936, 

LARD— 
May ...11.15 11.15 10.95 10.95 
July ...11.12% 11.12% 10.82% 10. eK 
Sept. -11.15 a 10.80 10.90-80 
Oct. ee eevee 10.82%4ax 
CLEAR BELLIES— 
May 2c coos os ee 14.90n 

TUESDAY, APRIL 14, 1936, 
LARD— 
May ...10.95 11. 10.90 11.00b 
July .. - 10. 90 10. 97% 10.87% 10.97% 
Sept. ..10.9214-90 - ee 10.87% 11.00b 
OCk. cee cose eee 10.80b 
CLEAR BELLIES— 
ae ee coe 14.90n 


WEDNESDAY, APRIL 15, 1936, 


May ...11.12% 11.12% 11.00 11.05ax 
July ...11.02% 11.10 11.00 11.02% 
Sept. ..11.02% 11.07% 11.00 11.05ax 
Oct. ...10.82%% cece ceoe 10.82% 
CLEAR BELLIES— 

MAF 068 ccce eoee eoee 14.90n 


THURSDAY, APRIL 16, 1936. 
LARD— 


May ...11.00 11.00 10.95 11.00ax 
July ...11.00 11. = 10. 92% 10.95ax 
Sept. ...11.00 11.00 - 92% 10.97 4ax 
WOON 4:00 Sales 10.77 44ax 
CLEAR BELLIES— 

| eg a 4 ones ieee 14.90ax 


FRIDAY, APRIL 17, 1936. 
LARD— 


May ...11.02% 11.0214 by 9214 10.924%4b 








July ...10,95 oy 95 10.9244b 
Sept. ...11.02% —e 10 92% 10.9244b 
OS. ccs cows 10.70ax 
CLEAR BELLIES— 

ME Sadisxistire er nes 14.75ax 
July ...14.75 ate eeee 14.75ax 


Key: ax, asked; b, bid; n, nominal; —, split. 





CURED PORK PRICES 


Prices at Chicago, March, 1936: 


Mar., Feb., Mar., 
1936. 1936. 1935. 


8-10 IDS. BVec cccccccccoes $26.09 $26.06 $21.10 
10-13 IDS. AV... .ccccccccece 25.12 25.10 20.62 
12-14 lbs. av.............- 23.94 24.44 20.66 
WEG IBS. BV... ccccccceses 23.44 24.25 21.16 
Hams, smoked, reg. No. 2— 
CBO BR. Bhiccscccecssove 25.12 25.50 19.53 
DIE WS. Blesccccocececcs 24.24 24.38 19.44 
BOBS BGs BV. cccveseccccce 22.97 23.78 19.40 
14-16 IDS. AV... ccccccscces 22.44 23.00 ..... 
Hams, smoked, skinned, No. 1— 
16-18 Ibs, AV......ceeeeeee 24.50 24.38 22.26 
1B-20 IDS. BV...cccccccccee 24.18 24.12 22. 


Hams, smoked, skinned, No. 2— 
16-18 lbs. av 
18-20 lbs. av.. 

Bacon, smoked, N 
6- 8 Ibs. av. 
8-10 lbs. av. 


Bacon, smoked, 


00 

23.16 18.69 
22.75 18.44 
22 

44 


30.12 27. 
29.38 27. 








8-10 lbs. av. 27.12 25.31 

10-12 Ibs. av. cove cece 
Picnics, smoked, 

& & IDB, AV... cccccccccce 17.33 17.12 16.56 
Backs, dry salt, 

19-14 TDS. BVeccccccccccecs 10.72 11.08 183.88 
Lard: 

Refined, H. W. tubs 12.06 14.66 

Substitutes ........ oan 12.25 13.50 

Refined, 1 lb. cartons.... 12.56 15.31 








CASH PRICES 


Based on actual carlot trading Thursday, 
April 16, 1936. 


Green. *S.P. 
RED. ciéne senmehebeeteuston 34 
BOER cecccecccqecccccesece 20% 20% 
WBE ccccccccccieccccevccee 19% 19 
SEES ce vecovsccseveceeves - 19% 18% 
SED TD Soe vc kcvucsics 1914 < 
BOILING HAMS, 
Green. *S.P. 
BED: evicaswbeqevecesoeseds 19 18 
BED cevccccvvesceceececes 18 18 
DEE. "au cetieee te eaacieeyuess 18 18 
SOE BGS occsosdectctee eave 
SKINNED HAMS. 
Green. *8.P. 
SAR. 5 cnassen gations 20% 20%4 
BEE .bikow weep osulenicGuuwen - 20% 20 
ree ° 
DP escnests soscennenves ° 198 19 
ae Se a 18 19 
MEE “Sevecessetdeceecgiuge 18 19 
MEE “én 0deaawaessiekecuned 17 18 
SOE ccvcdecseseciccnseess 16 17 
SME ‘etbeccsousyenscnsecer 16 16 
SOD vccesepensewds eee wers 15% 16 
PICNICS. 
Green. *S.P. 
Be BD cvcccnsccesececdsoves 14% 14 
CAE “Sc0e pices eke supe eumee 13 
ee 13 13 
BINED cvsccéncccedsouveeses i 13 
BRED cccsvevcccevescccases 13 13% 
Short Shank %c over. 
BELLIES. 


(Square cut seedless) 
(S. P. %e under D. C.) 


Green. *D.C. 
21% 
20% 
19 
18 
17% 
Quotations represent No. 1 new cure. 
D. S. BELLIES, 
Clear. Rib. 
SHED cecccccevocesweseeess 14% cece 
BEES ccccaceccceserteckene 14% oe 
MED eccbet couvesécébebece 1456 
EEE. 600s sencandenebeeeess 14% 14% 
SED Sccncedsetesectebeeds 14% 14% 
CE dbvewsswes soweseceess 14% 14% 
MED. Scx0cch Séuemeebwhewed 14% 14% 
WDD cccccccccoceevevesees 13% 13% 
GP 66 vc cesssskscnneewnts 13 13 








Bs Be Ce re Ce ee ee 
Pa .dbeeectapehe<kewevnepeuetduenon 
> Cas FR ie Nie, 
SEE £060 $enetedenerineenskeamepekeoens 
DD. ss wveepcvetnes ences eees se aeennes 
MEE coseveveeenssesesandesGeunsibahseenare 
BE «000 +c ecnensseeeosiesteowsscekeseabes 
SPEED wee cusdnvhstausvetedtdeukenewrsebees 
OTHER D. S. MEATS, 

Extra Short Clears.......... 35-45 13%4n 
Extra Short Ribs........... 35-45 13%n 
a ae eee 6- 8 10% 

2 Br eee 46 8 

SG) SNE. o ccetitasoseboces 10 

Green Square Jowls......... 

Green Rough Jowls......... 11% 
LARD. 

PS DN, BIN sin 5.05 cen cckivtes esac 11.02%n 

Prime Steam, loose -10.387%4ax 

Refined, boxed, N. unquoted 

Neutral, in tierces . abn 

BOW TARE ie vsccesoces on -- -10.50n 





CHICAGO MID-MONTH STOCKS 


Stocks of meat and lard on hand in 
Chicago, April 14, 1936, with compari- 
sons: 

Apr. 14, ’86 Mar. 31, ’86 Apr. 14, °35 


P.S. Lard, Ibs........ 28,015,160 28,747,675 46,394,253 
Other Lard, Ibs..... - 4,839,278 4,127,176 8,598,468 
D.S. Cl Bellies (a). 8,580,792 7,987,709 5,561,689 
D.S. Rib Bellies (a).. 963,844 745,813 852,344 
Ex. S.C. Sides, Ibs. (a) 3,400 4,100 9,600 


(a) Made since Oct. 1, 1935. 
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Bearing, gear, bearing, gear — 
Roll along another year. 

While you’re rolling merrily, 
Watch your rolling warily — 
Friction gets you bit by bit, 
Rolling up big deficit! 


N the packing plant lubrication has double 
duty to perform. It must, of course, pre- 
vent friction, wear, and power losses, but, 
in most cases, it must also be of such a 
character, and so applied, that it cannot 
possibly cause food contamination. This 
calls for specialized lubricants and nearly 
always special application methods. 
Standard Oil (Indiana) has pioneered in 
the development of special lubricants for 
food industries. And the Standard Lubri- 
cation Engineer has a wealth of practical 
experience which enables him to make val- 
uable suggestions on application methods. 
Product and Service—these two lubrication 
“aids” are available at your local Standard 
Oil office. Call there for the Lubrication En- 
gineer. There will benoobligation whatever. 


CORRECT LUBRICATION 


Grinders—Vibrating Screens 
FOR BY-PRODUCTS 


There is ® Williams for every by-product 
crushing grinding job. Heaviest con- 
struction yt mo ha Especially de- 
signed to grind greasy cracklings and 
tankage. Other types crush green bones 
and hash dry rendering materials. We 
also build the well known ‘‘Full-Floating”’ 
Vibrating Screen for sifting greasy 
cracklings. 


WILLIAMS PATENT CRUSHER & PULVERIZER CO. 
2708 NORTH NINTH S8T., ST. LOUIS, MO. 
New York San Francisco 


Chicago 
37 W. Van Buren St. 15 Park Row $26 Rialto Bldg. 





Reduces cooking 
time 1/3 to 1/2! 


SAVES STEAM, POWER, LABOR 


CUTS RENDERING COSTS.—Grinds fats, bones, carcasses, 
viscera, etc.—all with equal facility. Reduces everything to 
uniform fineness. Ground 
product gives up fat and 
moisture content read- 
ily. Low operating cost. 
Big Savings! Increases 
melter capacity. 


Sizes and types to meet every 
requirement. Write for Bulletins. 


MITTS & MERRILL 


Builders of Machinery Since 1854 
1001-51 S. Water St., Saginaw, Mich. 








INSIST ON 


CONTINENTAL 


for your motor-equipped machines 


Motors designed after 
@ years ofexperience with @ 
packinghouse needs 


CONTINENTAL ELECTRIC CO., Inc 


Associate Member Institute of American Meat Packers 


323 Ferry Street Newark, N. J. 
Chicago Office: 510 N. Dearborn St. 

















STANDARD OIL COMPANY (Indiana) 
910 8S. Michigan Ave., Chicago, Il. 
Kindly send a copy of ‘‘The Lubrication Engineer — His Value 
to You,’’ and practical information on the following problems. 








REDUCE PACKINGHOUSE 
BY-PRODUCTS with 


TEDMAN 


Cut Grinding Costs — insure more uniform 
grinding — reduce power consumption and main- 
tenance expense— provide instant accessibility. 
Stedman’s extreme sectional construction saves 
cleaning time. Nine sizes —5 to 100 H.P. — 
capacities 500 to 20,000 Ibs. per hr. Write for 
catalog No. 302. 


STEDMANS Foundry & Machine Work: 


504 INDIANA AVE. . AURORA,INDIANA . Founded 1834 


The National Provisioner 
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TALLOW—Market at New York was 
steady the past week with trade quiet, 
and appeared to be deadlocked at pre- 
vious week’s level of 5%c delivered, or 
55c f.o.b. for extra. Scattered busi- 
ness was reported during the week, but 
there were no indications of any volume 
of trade in either direction: Lack of 
selling pressure was a noticeable fea- 
ture. On the other hand, consumers 
were not inclined to enlarge their buy- 
ing interest, but took some product at 
the ruling level. 


By mid-week the market took on an 
easier tone, when sales of extra were 
reported at 5%c delivered or 5%4c f.o.b., 
a drop of %c from recent levels. 


Tallow futures were dull during the 
week, with prices off about 10 points. 
At New York special was quoted at 
5% @5i4c, extra 5%4c f.0.h., edible 6%c 
f.o.b. 


At Chicago the market was quiet and 
fairly steady, but there was no par- 
ticular inclination on the part of con- 
sumers to take hold. Edible was quoted 
at 7c, prime packer 542@5%c, special 
5%c, and No. 1 at 5c. 


Foreign tallow quotations continue 
above domestic levels, so there was 
little interest in that direction. Re- 
ports from Australia as of the middle 
of March stated that supplies of tallow 
in that market were small. There was 
no London tallow auction this week. 
At Liverpool Argentine frigorifico tal- 
low, April-May shipment, was quoted 
at 29s unchanged on the week while 
Australian good mixed at Liverpool 
April-May was unchanged at 26s 9d. 


STEARINE—Market quieter at New 
York and tone easier, with oleo quoted 
at 7%c. At Chicago, demand quiet and 
market barely steady, with oleo quoted 
at Tle. 

OLEO OIL— Routine interest fea- 
tured the market at New York the past 
week, with extra quoted at 10%@l1Ic, 
prime 9% @10%c, and lower grade 9% 
@10c. At Chicago the market was 
quiet, with extra quoted at 10%c. 


(See page 42 for later markets.) 


LARD OIL— With demand rather 
quiet and offerings a little freer, prices 
were 4c lower at New York with No. 
1 barrels listed at 8%c, No. 2 at 8c, 
extra 1044c, No. 1 at 8%4c, prime edible 
14c, inedible 12c, extra winter strained 
10%e. 


NEATSFOOT OIL—Demand was 
moderate and market easier, off %4c 
compared from previous week. At New 
York cold test was quoted at 16%c, 
extra 8%c, No. 1 at 844c, pure 12%c 
and special 10%c. 


Week ending April 18, 1936 


Tallows “Greases 
Deékly Markee Revit 


GREASES— An easier trend fea- 
tured the grease market at New York, 
influenced to some extent by the de- 
clining attitude in tallow. Early in the 
week yellow and house grease sold at 
4%c followed by business at 45éc, the 
latter off %c to %c from previous 
week’s levels. Consumers showed a dis- 
position to take some stuff on the down- 
turn but demands were none too ag- 
gressive, buyers showing a tendency to 
await developments. Producers in some 
cases were more willing sellers influ- 
enced by easiness in competing direc- 
tions, 


At New York, choice white grease 
was quoted at 7c, A white 54% @5%c, B 
white 5@5%c and yellow and house 
45% @4%c. 


At Chicago, market was quiet with 
prices irregularly lower. Choice white 
was quoted at 6%c, A white 5%c, B 
white 5c, yellow 44% @4%c, brown 444c. 


BY-PRODUCTS MARKETS 
Chicago, April 16, 1936. 
Blood. 
Quotations of $2.50@2.60 per unit 
c.i.f. for South American ground blood, 
April-May shipment, still in effect. 


Unit 
Ammonia. 


CWE oc cc cciccceccseccesessesces $2.75@2.80n 


Digester Feed Tankage Materials. 
Trading quiet on digester feed tank- 
age. Offerings light. 
Unground, 10 to 12% ammonia. S 3.00 & 300 


Uunground, 8 to 10%..........+. 2.90@3.00 & 10c 
TAGUE GEIGE ccccccccccccceescecs 2.50 


Packinghouse Feeds. 


Some easing in market for packing- 
house feeds, with prices unchanged to 
weak. 

Carlots. 


Per ton. 
Digester tankage meat meal, 60%...$ 45.00 
Meat and bone scraps, 50%.......... 45.00 


Steam bone meal, 
Be. OP WN. wncccsectacesseersecee 20.00 
Raw bone meal for feeding.......... @27.50 


Dry Rendered Tankage. 
Buying interest appears limited and 
offerings scarce. No recent sales of 
South American tankage. 
Hard pressed and exp. unground per 


GREE BECOME . ccnccccnscceecoeevses $ .60@.62% 
Soft “=. pork, ac. grease & qual- 
soft ts ee ae oe ae @50.00 
0 rs ef, ac ase ui 
* WM cvcccescees = sabes _ “os @45.00 


Fertilizer Materials. 


Market inactive. 
High “= tankage, ground, 10@ 
12 


oceseeeencvecesscosne $2.40@2.50 & 10c 
= ” canines, ungrd., low gd., 


Ra Seabateckucenen Stee 16.00 
Hoot ; oom gan sn 'teees o4eek teens $ 2.50 
Gelatine and Glue Stocks. 
Glue stock firm. Prices quoted per 








ton, f.o.b. Chicago. Pigskin scraps 5% 
@6c, East. 


Gee CRENED ¢ cccccccctccevececce $26.00 
Cattle age PS susp vans onscspoce 20.00 

attle jaws, s) an uckles. . 25.00 
Hide trimmin _ RAR Sere 15.00 
Pig skin scraps and trim, per Ib.. 5% 55c 


Horns, Bones and Hoofs. 


Cattle hoofs caf. Chicago. Junk 
cay quoted delivered basis. 


according to grade........... $45. 75.00 
Gatti MED cputeswetccsacdecdenssien 25.00@27.50 
eee See 17.00@17.50 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Animal Hair. 


Contracts pending for summer hair 
with offerings open for last winter’s 
production. 


Coil and oe dried hog hair............ 2 314c 
We, OU. ME nctctconccécsccctoons 384% @3%c 
_weoeened, black winter, per Ib.......... 6 9c 
WEE 600 5046 bere veeneess 5e 
Cattle ule GP cceccccescecesees 1%@1X%c 





*According to count. 


Bone Meals (Fertilizer Grades). 
Steam bone meal continues quiet. 
Ground quoted Chicago, delivered. 


Steam, ground, 3 & 5O.............. $17. 18.00 
Steam, unground, 3 & 50............ 16. 16.50 


EASTERN FERTILIZER MARKETS 
(Special Report to The National Provisioner.) 
New York, April 17, 1936. 
Ground tankage sold at $2.85 and 10c, 
which is the present quotation, and no 


recent sales have been made of un- 
ground tankage. 


A few cars of dried blood sold at 
$2.75 per unit of ammonia, f.o.b., New 
York, with buyers very scarce. ‘South 
American sold at $2.50 per unit, c.if., 
Atlantic Coast ports, which is the pres- 
ent quotation. 


Dry rendered tankage has been sell- 
ing at 60c per unit for the unground 
material with a limited amount of buy- 
ing interest. 


Potash prices were announced for 
May and June delivery and are the 
same as present prices. 


As far as the fertilizer trade is con- 










GEO. H. JACKLE 
Broker 


Hoof and Horn Meal 


Chrysler Bldg., 
405 Lexington Ave. 
New York City 
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cerned, trading has been very limited, 
owing to bad climatic conditions. 


FERTILIZER MATERIALS 


BASIS NEW YORK DELIVERY. 
Ammoniates. 
Ammonium sulphate, bulk, per ton, 
basis ex vessel Atlantic ports: 
April to June 30, 1936, inclusive 24.00@ 25.00 
Ammonium sulphate, double bags, 
per 100 Ibs. f.a.s, New York 
Blood dried, 16% per unit 
Fish scrap, dried, 11% ammonia, 
10% B. P. L., f.0.b. fish factory.. 
Fish meal, foreign, 1% coempeete, 
10% B. P. L., ¢if 
Fish amram. rere 6% ammo- 
nia, 3% A.P.A. f.o.b. fish factories 
Soda nitrate, per —y ten; bulk.... 
April to June 30 
in 200-lb. bags 
in 100-lb. bags 
Tankage, ground, 
15% B. P. 
Tankage, ane 
nia, 15% B. P. L. 


nominal 
@ 2.75 


2.70 & 10c 
@ 35.00 
2.25 & 50c 


@ 24.50 
@ 25.80 
@ 26.50 


2.85 & 10c 


2.60 & 10c 
Phosphates. 
Foreign bone meal, steamed, 3 and 
50 bags, per ton, c.i.f. 


Bone meal, raw, 4% and 50 bags, 
per ton, c.i.f. 
Superphosphate, bulk, 
more, per ton, 16% 
Potash Salts. 
Manure salt, 30% bulk, per ton.... 
Kalnit, 20% bulk, per ton 
Muriate in bulk, per ton 
or in bags, per ton, basis 
90< Delivery April to June, 
inclusive 


Dry Rendered Tankage. 
50% vunground 
60% ground 


f.o.b. Balti- 
t 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
April 1, 1936, to April 15, 1936, totaled 
701,034 lbs.; greases, 355,200 lbs.; stear- 
ine, 38,800 lbs. 


TALLOW FUTURE TRADING 
Tallow transactions at New York: 


SATURDAY, APRIL 11, 1936. 
Holiday—No Market. 
High. Low. Close. 
MONDAY, APRIL 13, 1936. 
5.50@5. 
.50@5. 
5.50@5. 


WEDNESDAY, 


APRIL 15, 1936, 


5.50@5. 


@5.75n 


THURSDAY, APRIL 16, 1936, 


5.25@5.30 


5.30@5.60 
-50 @5.50 
5.35@5.60 


FRIDAY, APRIL 17, 
All months, $5.25@5.55. 


1936, 
No sales. 


ANIMAL FATS EXPORTS 


Exports of animal fats and oils, Feb- 
ruary, 1936: 
Gute. 
Value. 


esr, 700 $81,229 
20,736 


Oleo oil 

Oleo stock 

Oleo stearine 
Other greases 
Tallow, inedible 
Oleomargarine 
Neutral lard 


Lar 

Tallow, edible 

Grease stearine 
Neatsfoot oil . 
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COTTONSEED PRODUCTS PRODUCED AND CONSUMED 
For “seven months ended March 31, 1986 and 1935, as reported by Depart- 


ment of Commerce: 


COTTON SEED RECEIVED, CRUSHED, AND ON HAND (TONS). 


Reeived at mills* 
Mar. 31. 
1935. 1936. 1935. 1936. 1935. 
359,364 

120 


Aug. 1 to 
1936. 

United States .......ccccceceeeees en 645,545 
Alabama 2 
Arkansas 
California . 
Georgia .... 
Louisiana ... 
Mississippi .. 
North Carolina .. 


3,321,479 
6 


Crushed 
Aug. 1 to Mar. 31. 


On hand at mills 
March 31. 
8,534,771 3,184,776 
279,775 246,183 
261,885 
96,138 
355,279 
149,430 
410,829 
225,699 
106,654 
188,100 


0,008 
763,922 
110,649 


200,349 
9,617 


101;369 


*Includes seed destroyed at mills but not 89,575 tons and 222,761 tons on hand Aug. 1 nor 45,420 
tons and 109,993 tons reshipped for 1936 and 1935 respectively. 


COTTONSEED PRODUCTS MANUFACTURED, SHIPPED OUT, AND ON HAND. 


On hand 


Season. August 1. 


(running bales) 
Hull fiber 
( 


Grabbots, motes, 
(500-Ib. ~ Ky 


Produced Aug. 1 
to March 31. 1 to Mar. 31. 
1,070,424,607 1,000,510,365 

988,473,976 965,6 
**915,298,995 ° 
878,724,573 


Shipped out Aug. On hand 


March 31. 


*113,412,590 
104,824 96, bog S14 
504,033,117 
557,622,547 
285,9) 


*Includes 8,916,786 and 16,855,959 pounds held by refining and manufacturing establishments and 
8,589,280 and 15,885,912 pounds in transit to refiners and consumers August 1, 1935, and March 31, 


1936, respectively. 


tIncludes 5,175,698 and 14,597,091 Poe ma held by refiners, brokers, agents, and warehousemen at 


places other than refineries and manu 


1936, respectively. 


turing establishments and 
transit to manufacturers of lard substitute, oleomargarine, soap, etc., August 1, 1935, and 


7,214,525 and 5.486,461 pounds in 


{arch 31, 


Produced from 990,827,020 pounds of crude oil. 
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COTTON OIL TRADING 


COTTONSEED OIL—Southeast and 
Valley crude 84%c nominal, Texas 8%e 
nominal. Market transactions at New 
York: 


Friday. April 10, 1936. 
HOLIDAY. 


Saturday. April 11, 1936. 


HOLIDAY. 


Monday, April 13, 1936. 


—Range— ——Closing— 
Sales. High. Low. Bid. Asked. 


sib’ Saneibar, abate eae Q woe 
940 a nom 
941 a 943 
941 a bid 
945 a 948 
ere fF 

954 989 941 a 944 
7 926 914 918 a 921 
ies whee eae ee ee 


"68 955 941 
"98 960 945 


Tuesday, April 14, 1936. 


Soa 
940 a nom 
942 a trad 
943 a 950 
946 a 949 
940 a bid 
944 a trad 
922 a trad 
913 a 925 


“15 945 938 
"19 952 941 
ee 21 948 940 
Oct. 11 925 922 
PUES Keca ece. eeaeter eee 


Aug. 


Wednesday, April 15, 1936. 
ee 
April 
May 
June Vikas pdms ahas 
July 29 945 937 
er ert 
ee “14 941 934 939 a 38tr 
ere 7 923 915 918 a 922 
TROT cen, tin aene dae, ee 


S wn 
930 a nom 
938 a 940 
940 a nom 
943 a trad 
940 a nom 


eens e808 


3 940 940 


Thursday, April 16, 1936. 
May .... 988 986 986 a.... 
July 948 940 940a.... 
SOU. is. 945 940 939 a 941 
Oct. 920 920 917 a 920 


(See page 42 for later markets.) 


MEMPHIS PRODUCTS MARKETS 
(Special Report to The National Provisioner.) 
Memphis, Tenn., April 16, 1936.— 

Cottonseed meal held steady, featured 
by further liquidation of May in switch- 
ing to July at discounts on July of 10c 
and September at 35 to 60c. Early 
sales of May and July were at losses 
of 15c to 25c with subsequent selling 
of May at $21.25, which price was also 
bid for July at the close. Volume was 
heavy, with closing prices unchanged to 
25c higher in August. Cottonseed oil 
quiet with no change in prices. 


HULL OIL MARKETS 
(Special Cable to The National Provisioner.) 


Hull, England, April 15, 1986. — Re- 
fined cottonseed oil, 27s 6d; Egyptian 
crude cottonseed oil, 25s. 


The National Provisioner 
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Trade Active—Market Easier—Dis- 
appointing March Oil Consump- 
tion Depressing—Crude Easier— 
Cash Trade Moderate—Competi- 
tion from Other Oils Stressed. 


N AN active trade the cotton oil 

futures market lost about %ec per 
pound on the week. A good tone pre- 
vailed until March consumption figures 
appeared, making a disappointing show- 
ing and serving to bring about a com- 
plete change in speculative attitude. 
The professional element pressed the 
market for a time and long oil came 
out freely through commission houses, 
running the market into stop loss 
orders. 


A disposition on the part of some to 
stress the relative cheapness of some 
competing oils had an adverse influ- 
ence on values and sentiment, as did 
contentions that imported cotton oil 
continues to keep down distribution of 
domestic oil. On the decline the mar- 
ket quieted down and took on a slightly 
steadier undertone, influenced by stead- 
iness in the Western lard market, firm- 
ness in grains, and continued unfavor- 
able climatic conditions in the South 
with the start of the new cotton crop. 


Estimates were current that the soy 
bean oil crush this year may approxi- 
mate 500,000 bbls. This oil, it was 
pointed out, is relatively 1%4c per pound 
cheaper than cotton oil and competes 
with cotton oil for the compound and 
salad dressing trade. Likewise there 
was a disposition to point to larger 
peanut and corn oil crops. 

Oil Consumption Disappointing 

Smaller distribution of cotton oil in 
March than anticipated, however, was 
the hardest blow the market experi- 
enced during the week. March con- 
sumption was 175,240 bbls. against 197,- 
185 bbls. in February and 174,072 bbls. 
in March last year. The trade had been 
predicting that March consumption this 
year would average between 215,000 to 
250,000 bbls. While the March showing 
compared with last year was satisfac- 
tory the month failed to pick up part of 
the loss in distribution earlier in the 
season that had been expected. Con- 
sumption of cotton oil for eight months 
this season has been about 2,140,000 
bbls. against 2,445,000 bbls. the same 
time last season. 

Visible supply of cotton oil in all 
positions at the beginning of April was 
1,659,400 bbls. against 1,867,400 bbls. at 
this time last year. With but four 
months of the present season remain- 
ing, and 1,659,000 bbls. of oil in sight, 
the trade was estimating that the carry- 
over at the end of the season would 


Week ending April 18, 1936 





Vegetable Oils 


Weekly Marpet Ceti 


run around 1,000,000 bbls. — consider- 
ably more than anticipated earlier in 
the season, although comparing with a 
carryover of 1,200,000 bbls. at the end 
of last season. 

Early in April reports indicated a 
fairly good business was passing in cot- 
ton oil, but the past week cash trade 
was more moderate, the consumers ap- 
parently operating in a hand-to-mouth 
way pending price developments. 


Some Bullish Market Factors 


Lard stocks at Chicago, decreased 
slightly the first half of April totaling 
32,854,488 Ibs. whereas a fair increase 
had been predicted. A year ago at this 
time, lard stocks totaled 54,992,721 Ibs. 
Crude markets were quiet but easier 
with the futures, with Southeast and 
Valley quoted at 8%c nominal and 
Texas 8%c nominal. 

Severe droughty conditions in the 
Western cotton belt continued through- 
out the past week but after further 
rain in the Eastern belt climatic condi- 
tions cleared in the latter section. How- 
ever, the weather generally continued 
unfavorable for the new cotton start. 

In general, the cotton season is de- 
cidedly late. In an average year seed- 
ing had begun by the middle of April 








SOUTHERN MARKETS 


New Orleans 
(Special Wire to The National Provisioner.) 


New Orleans, La., April 15, 1936.— 
Cotton oil futures continue to show 
minor fluctuations, with steady under- 
tone. Crude firm at 84@8%c lb. East 
of river offerings are extremely light. 
Bleachable nominal and is in strong 
hands. Soapstock demand is better on 
slightly higher basis. Recent import 
bookings on competitive oils almost nil. 
With drought unbroken in west Texas 
and Oklahoma and unfavorable condi- 
tions elsewhere, crop preparations are 
unusually backward. 


Memphis 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., April 16, 1936. — 
Crude cotton seed oil, 8%@8%c lb., 
Valley; cottonseed meal, $21.00 f.o.b. 
Memphis. Prompt shipment. 


Dallas 


(Special Wire to The National Provisioner.) 


Dallas, Tex., April 16, 1936.—Forty- 
three per cent cottonseed cake and 
meal, basis, Dallas, for interstate ship- 
ment, $23.50. Prime cottonseed oil, 8@ 
8%e. 











in Central North Carolina, extreme 
Northern Mississippi and Alabama, and 
in Eastern Central Oklahoma and by 
April 20 well to the Northern limits of 
the belt. 

COCOANUT OIL—Market was quiet 
but steady at New York, and quoted at 
4%c. At the Pacific Coast, market was 
quoted about 4%c. 

CORN OIL — While business was 
rather limited owing to unsteadiness in 
cotton oil, corn oil was steadily held at 
New York at 8%c. 

SOYA BEAN OIL—Trade was re- 
ported quiet and the market a little 
easier at New York, with market at 
6% @Tc. 

PALM OIL—Routine conditions pre- 
vailed at New York but prices were 
steady with spot Nigre quoted at 4%c, 
shipment Nigre 4%c, and Sumatra oil 
July forward 4%c. ) 

PALM KERNEL OIL—Market was 
more or less nominal at New York at 
4.75@4.95c. 

OLIVE OIL FOOTS — Routine de- 
mand and steady tone were noted in 
this quarter at New York, with spot 
foots at 8c and shipment at 7%c. 

PEANUT OIL — Influenced by the 
easier tone in competing directions, 
trade was moderate and market off %c 
on the week at 844c New York. 


COTTONSEED PRODUCTS EX- 
PORTS AND IMPORTS 


For seven months ended Feb. 29, 
1936: 


Exports: 1936. 1935. 
Oil, crude, IDS......cccccccces 294,063 1,167,908 
Oil, refined, Ibe. ......0.0-0- 1,770,105 1,626,210 


Cake and meal, tons of 2,000 
UL. Gobssccnesuccssuee veces 9,459 2,121 
Linters, running bales ...... 150,652 112,088 
Imports: 


Oil, crude and refined, Ibs...*71,898,317 30,005,660 
Cake and meal, tons of 2,000 
WBS. ccccccccevecsesececocce 1,451 35,100 


*Amounts for March not included above are 
60,000 junds crude, and 11,460,946 refined, ‘‘en- 
tered directly for consumption’’ 3,003,260 crude 
and 1,237,652 refined ‘‘withdrawn from warehouse 
for consumption’ and 3,960,030 refined ‘‘entered 
directly into warehouse.’’ 


FEB. MARGARINE PRODUCTION 


Margarine produced during February, 
1936, with comparisons showing a de- 
crease of 7.3 per cent from February, 
1935, is reported as follows by mar- 
garine manufacturers: 

Feb., 1936. Feb., 1935. 
Ibs. Tbs. 
Production of uncolored mar- 





D wcescecessseveceses 38,528,731 41,551,563 
Production of colored mar- 

garine ..... Scecececccoces 306,510 343,027 

Total production ......... 38,835,241 41,894,590 


Uncolored mar; e with- 
sean ete 37,974,385 41,599,445 


58,710 120,946 


eee eee eeeeeeeeeee 
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WEEI’S CLOSING MARC 


FRIDAY’S CLOSINGS 


Provisions 


Hog products were quiet and barely 
steady during latter part of week, but 
steadiness holds and declines checked; 
top Chicago hogs, $11.00. 


Cottonseed Oil 


Cotton oil was quiet during latter 
part of week; trade largely switching 
operations. Under tone steady but 
market awaiting developments. South- 
east Valley, 84%4c nom. Texas 8%c nom. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
May, $9.387@9.39; July $9.43@9.45; 
Sept., $9.43 sale; Oct., $9.23 sale. Tone 
steady; sale 48 lots. 


Tallow 


Tallow, extra, 5%c lb. f.o.b. 


Stearine 


Stearine, 8c. 


Friday's Lard Markets 


New York, April 16, 1936.— Prices 
are for export. Lard, prime western, 
$11.40@11.50; middle western, $11.30 
@11.40; city, llc; refined Continent, 
11%c; South American, 11%c; Brazil 
kegs, 12c; compound, 11%c in carlots. 


BRITISH PROVISION MARKETS 
(Special Cable to The National Provisioner.) 


Liverpool, April 17, 1936.— General 
provision market slow following the 
holiday period. Lard demand slow and 
provision prices steady to weak. 

Friday’s prices were: Hams, Amer- 
ican cut, 94s; hams, long cut, 92s; Liv- 
erpool shoulders, square, none; picnics, 
none; short backs, unquoted; bellies, 
English, unquoted; Wiltshires, un- 
quoted; Cumberlands, 72s; Canadian 
Wiltshires, 76s; Canadian Cumberlands, 
74s; spot lard, 62s. 


BRITISH PROVISION IMPORTS 


Liverpool Provision Trade Associa- 
tion reported imports during March: 
Bacon (including peNeNd: -. 23,387 
Hams, cwts. . ‘ - 27,629 
Lard, tons 400 

Approximate weekly consumption ex 
Liverpool stocks is given below: 

Bacon, Hams, Lard, 
ewts. cewts. tons. 
March, 1936 5,14 7,227 131 


February, 6,232 108 
March, 1935 6,013 172 


cwts 


5, "209 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports 
of beef this week up to April 16, 1936, 
show exports from that country were 
as follows: To the United Kingdom, 
97,031 quarters: to the Continent, 10,550. 
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CHICAGO PROVISIONSHIPMENTS 


Provision shipments from Chicago 
for the week ended April 11, 1936: 
5-Days Previous Same 
Apr. 11. week. week ’35. 
-15,990,000 21,694,000 19,544,000 
.30,492,000 43,863,000 37,959,000 
1,813,000 2,322,000 3,279,000 


Cured meats, Ibs.. 
Fresh meats, Ibs.. 
Lard, Ibs. 


CAKE AND MEAL EXPORTS 


Cottonseed meal exported from the 
United States in February, 1936, totaled 
2,694 tons, valued at $66,004. Cotton- 
seed cake totaled 21,097 tons, valued at 
$494,672. 


MEAT IMPORTS AT NEW YORK 


For week ended April 10, 1936: 


Point of 

origin Commodity. 
Argentine—Canned corned beef 
Argentine—Canned roast beef 
Canada—Bacon 

Canada—S. P. hams 
Canada—Fresh chilled calf livers 
Canada—Sausage 

Canada—Fresh chilled 
Canada—Fresh chilled 
Canada—34 fresh chilled veal carcasses... . 
England—Meat paste 
England—Smoked bacon 
Hungary—Cooked ham 

Irish Free State—Smoked bacon 
Italy—Sausage 

Italy—Salami 

Poland—Cooked ham 
Uruguay—Canned corned beef 
Uruguay—Canned roast beef 


Watch the Classified Advertisements 
pages for bargains in equipment. 








WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on April 16, 1936: 


Fresh Beef: 
STEERS, 
Choice 


300-500 lbs.?: 


CHICAGO. 


$13.50@15.00 
12.50@13.50 
11.50@12.50 


BOSTON. NEW YORK. PHILA, 


$14.00@15.00 
13. o@l4. 00 
12.00@13.00 


10.50@11.50 


STEERS, 
Prime 


500-600 Ibs. : 


14.00@15.00 
12.50@14.00 
11.50@12.50 


15.00@16.00 
13.50@15.0 
12.50@13.50 


14.00@15.00 
13.00@14.00 
12.00@13.00 


10.50@11.50 


STEERS, 600-700 Ibs.: 
Prime. 


14.00@15.50 
12.50@14.00 
11.50@12.50 


STEERS, 
Prime 
Choice 
Good 

COWS: 
Choice 


700 Ibs. up: 


11.00@12.00 
10.50@11.00 
10.00@10.50 


Fresh Veal: 
VEAL?: 
Choice 


Fresh Lamb and Mutton: 
LAMB, 38 Ibs. down: 
Choice 


18.50@19.00 
17.50@18.! 
-0@17.5 


7.50@18.£ 
3.50@17.50 


MUTTON (ewe), 70 lbs. 


down: 


10.00@11.00 
9.00@10.00 
8.00@ 9.00 


Fresh Pork Cuts: 

LOINS: 

8-10 Ibs. 

10-12 Ibs. 

12-15 Ibs. 

16-22 Ibs. 
SHOULDERS, N. Y. 

8-12 Ibs. avg 
PICNICS: 

6- 8 Ibs. avg 
BUTTS, Boston style: 

4- 8 lbs. avg 
SPARE RIBS: 

Half sheets 
TRIMMINGS: 

Regular 

(1) Includes heifer 450 lbs. down at Chicago. 


style, skinned: 


14.00@15.50 
12.50@14.00 


14 00@15.00 
13.00@14.00 
11.00@13.00 
10.00@11.00 


18.50@19.00 
18.00@18.50 
17.00@18.00 
16.00@17.00 


20.00@ 21.50 21.5 
19.50@ 20.50 
18.00@19.50 
16.50@17.50 


15.50@16.50 


15.00@16.00 
13.50@15.00 


14.50@15.50 
13.50@14.50 
12.50@13.50 


-50@ 15.50 
13.00@14.00 


15.00@16.00 
13.50@15.00 


-50@12.50 
-00@11.50 
.50@11.00 


11.50@12.50 
10.50@11.50 
10.00@10.50 


16.00@17.00 
14.50@16.00 
13.00@14.50 
11.00@13.00 


15.00@16.00 
13.50@15.00 . 
12.00@13.50 


11.00@12.00  12.00@13.0 


20.00@21.00 
19.00@20.00 
18.00@19.00 
17.00@18.00 


20.50@21.00 
20.00@20.50 
18.50@20.00 
17.50@18.50 


20.00@ 20.50 
19.50@ 20.00 
18.50@19.50 


19.00@20.00 19.50@20.50 
18.50@19.50 


17.50@18.50 


19.50@20.00 
18.50@19.50 

) 18.00@18.50 
16.50@17.00 2 ee ccceeee 


18.00@19.00 
17. v0gis. 00 


17.50@18.00 
17.00@17.50 


12.00@13.00 
11.00@12.00 


10.00@11.00 10. 00@11. 


@22.50 
21. 5032. 50 
20.00@ 21.00 
18.00@19.50 


21.50@22.00 
21.00@22.00 
20.00@21.00 
18.00@19.00 


16.50@18.00 


12.00@13.00 


11.00@11.50 
(2) Includes 


“skins on’’ at New York and Chicago. 
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LIVESTOCK PRICES AT LEADING MARKETS 
Livestock prices at five leading Western markets Thursday, April 16, 1936, 


as reported by the U. S. Bureau of Agricultural Economics: 





Hogs (Soft or oily hogs, excluded). CHICAGO, E.ST. LOUIS. OMAHA. KANS. CITY. ST. PAUL. 
Lt. It., 140-160 Ibs., 
Good-choice poeneccaseeneeais $10.40@10.75 $10.00@10.60 $9.85@10.35 “ 20@10.50 $10.50@10.60 
eae ee 10.00@10.60 9.60@10.50  .......... 90@10.30 9.75@10.50 
Lt. wt., 160-180 lbs., 
Good-choice peendunnteonacdas 10.60@10.85 10.50@10.80 10.20@10.45 10.30@10.50 10.50@10.60 
PRUE sees condos venmenees 10.10@10.65 10.10@10.65 .......... 10.00@10.35 9.75@10.50 
Lt. wt., 180-200 Ibs., 
Good CE vA vcecantecseuses 10.65@11.00 10.70@10.85 10.35@10.50 10.35@10.55 10.50@10.60 
REED -ccebacneinueoeeneaee 10.15@10.75 10.35@10.75  .......... 10.15@10.40 9.75@10.50 
Med. wt., 
200-220 ee eee 10.75@11.00 10.70@10.85 10.35@10.50 10.40@10.55 10.40@10.50 
220-250 Ibs., gd-ch........... 10.75@11.00 10.55@10.80 10.25@10.45 10.40@10.55 10.10@10.45 
Hvy. wt., 
250-290 ee 10.70@10.90 10.30@10.65 10.00@10.40 10.15@10.50 9.85@10.25 
280-350 Ibs., gd-ch........... 10.45@10.75 10.10@10.40 9.70@10.15 9.90@10.25 9.60@ 9.90 
PACKING SOWS: 
275-350 Ibs., good .......... 9.65@ 9.85 9.25@ 9.50 9.30@ 9.40 9.25@ 9.50 9.30@ 9.40 
350-45 _-.. ar 9.50@ 9.65 9.15@ 9.40 9.30@ 9.40 9.15@ 9.40 9.25@ 9.35 
Ss oer 9.40@ 9.60 9.00@ 9.30 9.25@ 9.35 9.00@ 9.25 9.25@ 9.35 
Bp MOM. 6. cece. 8.90@ 9.40 8.25@ 9.25 9.00@ 9.25 8.25@ 9.25 9.25@ 9.30 
SLAUGHTER PIGS, 100-140 Ibs.: 
Gor od - OT eer een 9.25@10.50 9.00@10.10 9.50@10.00 9.25@10.35 10.50@11.00 
BIE: 6Ateotmbnbehasdeowee 8.75@10.40 8.25@10.00 9.00@ 9.85 8.25@10.00  .......... 


Slaughter Cattle, Calves and Vealers: 
STEPRS, 550-900 Ibs., 





SEN, aren o'0 wame-ve.a ere Wiajea es §  - Dn . webchiGbes Saaadetene . ete neleehern 

Good sethebeseeusessewnep ate Me 8.00@ 9.75 7.75@ 9.00 7.75@ 8.75 7.75@ 9.00 

RIED cs hudiewiacety cian anys atdcetieal 7.25@ 8.25 6.75@ 7.75 7.00@ 8.25 6.75@ 8.00 

Common (plain) ........... 6.00@ 7.25 6.00@ 7.00 5.75@ 7.25 6.00@ 7.00 
STEERS, 900-1100 Ibs., 

MD dg.ace ewe cccécccinawesnd. duenarerteeeen ee eewenee | cilemeeledte st oiame inne 

CERNE 0909004004 04004005 66 Ce! | debate 9.00@ 9.75 9.00@10.00 

Good fhuedcddeweodwoweneeden 7.75@ 9.25 8.25@ 9.00 8.00@ 9.25 

Medium ... st teeeeeeeeeeeees 7.00@ 8.00 7.25@ 8.25 7.00@ 8.25 

Cees. (HEBER) 2 cc cevcccces 6.00@ 7.25 6.00@ 7.25 6.00@ 7.25 
STEERS, 1100-1300 Ibs., 

WE 06 600:65.64400 660500 664" scaanee | ~bebreemell eee nae eee 

DE cibviewe svaudaeeauan a 7 Pere ee 9.00@10.00 9.25@10.00 

Good Pee ee ee ee 8.50@10.00 8.00@ 9.50 8.25@ 9.25 8.25@ 9.25 

DS. xakeun taser eanGenee 7.25@ 8.50 7.25@ 8.25 7.25@ 8.25 7.25@ 8.25 
STEERS, 1300-1500 lbs., 

DY 000 osc0-<esdneessecebie eekenaenees. | salaliawee : <abkeeeeee pee 

Re ee ee res ls Se 9.25@10.00 9.25@10.00 

| ER eR Spe 8.50@10.00 8.25@ 9.50 -25@ 9.25 8.25@ 9.25 
HEIFERS, 550-750 Ibs., 

Choice en etevedeseesiaosus 8.25@ 9.00 8.25@ 8.75 7.75@ 8.50 7.75@ 8.50 

GE cwrdechuthwitwasaheocen 7.50@ 8.25 7.50@ 8.25 7.25@ 7.75 7.00@ 7.75 

Common (plain), medium .. 5.75@ 7.50 6.00@ 7.50 5.50@ 7.25 5.25@ 7.00 
HEIFERS, 750-900 Ibs., 

IE, oc cst nbboasnes .. 8, ee 7.25@ 8.50 7.00@ 8.50 

Common (plain), medium .. 6.00@ 7.50 .......... 5.50@ 7.2 5.25@ 7.00 
COWS: 

ME sccm onesenvent dese SERRE ekea ceeeeeeeot Mobilise ae. eee toe 

NINE» aSorsi-0 alanine aie mera. gS-batte ah 6 tnd 6.25@ 6.75 6.00@ 6.75 5.75@ 6.50 5.75@ 6.25 

Common (plain), medium .. 5.00@ 6.25 5.00@ 6.00 5.00@ 5.75 .4.75@ 5.75 

Low cutters-cutters ........ 4.00@ 5.25 3.50@ 5.00 3.75@ 5.00 3.25@ 4.75 
BULLS (Yearlings excluded) : 

RE RUNIIED te:4-0d nie duet’ 6.25@ 6.75 6.25@ 6.75 6.00@ 6.50 6.00@ 6.50 

Cutter, common (plain), med. 5.75@ 6.6 5.00@ 6.25 4.75@ 6.15 4.75@ 6.00 
VEALERS: 

Se ..csteekhenkawad 8.00@ 9.00 8.00@ 9.25 7.50@ 9.00 7.50@ 9.50 

| Re Tae Raa 6.75@ 8.00 6.50@ 8.00 6.00@ 7.50 5.50@ 7.50 

Cull-common (plain) ........ 6.00@ 7.00 3.75@ 6.50 4.50@ 6.00 4.00@ 5.50 
CALVES, 250-500 Ibs., 

EP ere 6.25@ 9.25 6.50@ 8.50 6.50@ 8.50 6.25@ 8.00 

Common (plain), medium ... 5.00@ 6.25 4.25@ 650 4.50@ 6.50 4.00@ 6.75 

Lambs and Sheep: 

LAMBS: (wooled) 

Choice ........seeeeeeeeveee 11.00@11.25 11.00@11.25 10.60@11.00 10.50@10.90 

GOO 2... cere ccereeescecevns 10.75@11.10 10.65@11.00 9.85@10.60 10.00@10.50 

Medium ats litera ahiaia ec ltrs eI 10.25@10.85 10.00@10.75 9.25@ 9.85 9.00@10.00 

BEN 6.6 csccemevnccedca dee 9.00@10.25 8.00@10.10 8.75@ 9.25 8.00@ 9.00 
LAMBS (shorn) 

GOCE 2... ceccscccccvecooe 9.00@ 9.35 BS... £2 re 

Ecc ng/dis:vaateiccososameete’ 8.50@ 9.10 8.75@ 9.15 8.00@ 8.50 .......... 

BNR + .ed:aseninie sera cuenta dar < aa eee CE | adiaatatean  wekiorienee’s 

DE 000<dutvcodteaiatons xeeteeaees TE * Naweectoce <sukeeeada 
YEARLING WETHERS (wooled), 

eS er ee 9.50@ 9.75 9.00@ 9.75 8.25@ 9.25 8.75@ 9.50 

LL ers 8.25@ 9.50 8.00@ 9.00 7 2G 8.25 Tee 8.75 
EWES (wooled), 

Good-choice ................ 5.25@ 6.00 4.75@ 6.00 4.75@ 6.00 2 
8 Common-medium ..........+. 4.00@ 5.25 3.50@ 4.75 3256 4.75 3500 S35 
pring lambs quoted only at Kansas City; choice $11.00@11.50; good $10 50@11.00 
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7.80@ 9.00 
6.50@ 7.90 
5.65@ 6.65 


7.90@ 9.15 
6.65@ 7.90 
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6.00@ 6.50 
4.85@ 6.00 
7.00@ 9.00 
6.00@ 7.25 
4.00@ 6.25 
6.50@ 8.50 
4.75@ 6.75 
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CORN BELT DIRECT TRADING 


Reported by U. S. Bureau of Agricultural 
Economics, 

Des Moines, Ia., April 16, 19836.—Hog 
markets at 20 concentration points and 
9 packing plants in Iowa and Minnesota 
were mostly 5c higher, with general 
undertone strong. Truck hogs, good to 
choice 180- to 250-Ib., mostly $10.30@ 
10.55; 180- to 220-Ib., $10.35 up. Some 
long haul kinds $10.65 or slightly high- 
er. Rail consignments $10.80, few 
$10.85. Heavy hogs, 250 to 290 lbs., 
off truck, $9.95@10.35; 290 to 350 lbs., 
$9.65@10.05; better grade 160- to 180- 
Ibs., $10.05@10.35; light lights, $9.35@ 
10. 05; light sows, $9.05@9.35; off cars, 
$9.55 or slightly higher; heavier 
weights, mostly $8.65@9.20. 

Receipts week ended April 16, 1936: 


This Last 

week. week. 
Friday, April 10.............+++ 15,400 14,200 
Saturday, April 11............. 9,400 14,500 
Monday, April 13............+++ 25,400 31,100 
Tuesday, April 14............-- 10,400 11,400 
Wednesday, April 15........... 15,300 15,500 
Thursday, April 16...........-- 14,500 15,300 





LIVESTOCK COST AND YIELD 


Kinds of livestock slaughtered, cost 
and yield, with comparisons, Feb., 1936: 


* Feb., Jan., Feb., 
1936. 1936. 1935. 


Average live cost per 100 Ibs.: 








CRRNNS | 0 o.ce vccwecwececsses $ 6.47 $ 6.47 $ 6.42 
aes kon sacestenssweke ls 7.73 7.84* 6.59 
iihukSobnat ess wate 10.02 9.66 8.06 
al and lambs.........- 8.86 9.55 . 8.28 
Average yield, per cent 
CON. 4.565000 deeews Suen 53.19 52.43 52.45 
a ae EE rn ne ae 56.59 54.95 57.04 
6.6:64.0-010 a Baee Od 0 b'n-0 75.97 75.98 74.66 
Siecp One DEB: 0 ocsceses 45.96 46.25 46.11 
Average live weight, Ibs.: 
GOES. .cccccticcwcesspcvces 914.57 918.70 920.51 
— encesesewedsosesess 191.38 199.94 173.04 
pcavieeatahbeheesees 222.25 229.14 215.29 
Sheep and lambs....:...... 91.02 .28 87.10 
Sources of supply, per cent: 
Cattle— 
| gaan peuldeneaeees 85.48 85.04 2 
er 14.52 14.96 17.72 
Calves— 
ages xaWe hananeee 76.01 77.57 77.28 
pokaiewes renee eed 23.99 22.43 22.72 
Hogs— 
a gama sin0 9 00saens 50.42 55.52 53.33 
GE bGs cewsin so ciesvenes 49.58 44.48 46.67 
Sheep and lambs— 
a ta 75.31 80.63 
SUI 0 564 6c t0:di9e0 000 e0 24.69 19.37 
Classification, per cent: 
Cattle— 
DEE. dntvaaedhéeesenss 46.64 39.22 39.74 
Bulls and stags......... 3.93 4.00 3.97 
Cows and heifers........ 49.43 56.78 56.29 
Hogs— 
PE covndcheednes shank 46.57 44.60 48.00 
Barrows ....... 52.89 54.92 51.22 
Stags and boars 0.54 0.48 0.78 
Sheep and lambs— 
—~ aadsned ee ceesecs'’s 9.66 11.64 3.84 
and yearlings.... 90.34 88.36 96.16 





*Correction. 
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PACKERS’ PURCHASES ae | gheep, Indianapolis 2878 


Cattle. Calves. Cincianati 643 

Purchases of livestock by packers at principal ‘ 2,923 . ’ Fort Worth 8,989 
centers for the week ending Saturday, April 11, 5 7 1,191 esse 332 - 
1936, as pees to THE NATIONAL PRO- y 5,3 = , ’ 210,350 


VISIO 
CHICAGO. 1,58 208 


Cattle. Hogs. Sheep. ees ..13,075 8,993 
2,321 5,387 


5 
—. a a Sa CHICAGO LIVESTOCK 
‘ ae —_ oat ; Statistics of livestock at the Chicago Unig 
= a 

a ae ‘ & C 2:55 1501 ‘773 +«“Stock Yards for current and comparative periods; 

Shippers 5é 5,387 13,890 4 172 87 one 

Others 14,563 11,923 . Co. 66 sie Saeeeras. - 
Brennan Pkg. Co., 2,007 pen Western Pkg. Co.. 44 15 hioe apres Calves. gs. 

Co., Inc., 1,511 hogs; Agar Pkg. Co., 4,119 hogs. Mon., April 6....11,216 


2,87 8,989 Tues., April 7.... 
Total: 31,839 cattle; 6,459 calves; 33,308 hogs; — i] et 
46,991 sheep. 


urs. 
Not including 2,298 cattle, 404 calves, 19,924 Cattle. Calves Sheep Fri., 
pe 4 rl : 4 a “ Sat., April 11.... 
hogs and 6,798 sheep bought direct. Arvecer ea ‘Co 82 931 ' 13,363 p 


Swift & Co 7 206 12,529 Total this week. .33, 7,442 

KANSAS CITY. 396 9,468 Previous week .. 10:870 

Cattle. Calves. Hogs. \ Year ago 3 9.106 

Armour and Co 631 — 992 833 4 35,360 Two years ago.. :39, 205 11,596 
Cudahy Pkg. Co.... 1.68 772 © 1,265 

Morris & Co .08 342 oa TH SHIPMENTS. 

A "oa i Ler 5 666 Cattle. Calves. . Sheep. Cattle. Calves. 
Kornblum & made Pare Pie. | Co 792 «2, 5,231 Mon., April 6.... 2,679 
Independent Pkg. Co. .... ..-- 96 .... Dold Pkg. 57 190 1, 24 ‘Tues., April 7.... 1,560 

570 3,159 «6, Wichita D. S. is, ee. Sean ; ....  Wed., April 8.... 1,884 
Dunn-Ostertag bidds ne a Thurs., April 9.. 1,055 
3,663 11,435 28,019 Fred W. D aus 2 Fri., April 10.... 493 

Not including 18,049 hogs bought direct. __ Sunflower Pkg. Co.. 75 .... sitet caieipamiar 
. bile Sowest Beef Co 29 eee . cess Total this week. Zor 22 
OMAHA, evious week .. 

Cattle and 2,379 982 ’ Year ago 8, 800 1,861 

Calves. 7 Sheep. MILWAUKEE. “— Ben ago. ..12,140 502 

5.856 otal receipts for month and year to A 
6.346 Cattle. Calves. 


—— April—— 

apie oo Cons Co. 1, - 7,282 25 x 4 ‘ 1935. 
utd * a. =. = 47,373 95.502 
N. B. D - Co. 38 ere 


a 


fal BbES3a 


gies 
#288 


Bee soo 
se58ee3 


B uxE | 
= Sapa 


Pre Pkg. Co., 18 enttios e Omaha Pkg. . Ss "Qe tas 762,613 1,054,632 
0., 107 cattle; Geo off: & Co., 26 cattle; oe . 

Lewis Pkg. Co., 515 cattle; Omaha Pkg. Co, 124 thers 761 WEEKLY AVERAGE PRICE OF LIVESTOCK, 
cattle; John Roth & Sons,’ 48 cattle; So. Omaha 3.638 11,724 “ Cattle. a. — Lambs, 
Pkg. Co., 92 cattle; Lincoln Pkg. Co., 368 cattle: ’ ote ’ Week ended April 11.$8.65 

pi og & Co., 499 cattle; Sinclair Pkg. Co., 14 INDIANAPOLIS. Previous wook 


10.15 
x 4:00 ‘e 
Total: 17,430 cattle and calves; 24,862 hogs; Cattle. Calves. 50 


° . 4.00 5 
20,080 sheep. Kingan & Co é 1,124 a4 3: o Oh 3 2.25 


Not including 64 cattle, 853 hogs and 2,104 Armour and Co. 968 173 3 26 ; : ats 4.00 8.15 
sheep bought direct. pow ge Ae “ 5 eee tees “as : 3.60 


EAST ST, LOUIS. Meier Pkg. Co “or "7 ia Ay. 1931-1985 .....$7.30 $ 5.60 $3.50 $ 7.7% 


‘ Indiana Prov. Co.... 30 coe 
rs Cattle. nae = —— Schussler Pkg. Co... oe eS SUPPLIES FOR CHICAGO PACKERS, 
Suift & Co : yt 3419 23 aass-Hartman Co.. me eee . Cattle. Hogs. Sheep. 
Morris 974 283 RY eee re 1.443 14.598 Week ended April 1. 
1,564 3,109 560 .- ’ evious wee 
ee a. os © 1935 9 49,412 
Krey Pkg. Co caiea aden es : 6.559 3,007 34 27,1 , 48,800 
Lackote ee aiidice 1,237 ° gai Z - : Per} 
Shippers 862 2,664 10,765 2,739 ‘ 
145 10119 1'309 RECAPITULATION. 
aa CATTLE. HOG RECEIPTS, WEIGHTS AND PRICES, 
12,596 8,099 36,261 11,383 Week No. Avg —Prices— 
Not including 1,678 cattle, 3,603 calves, 28,170 ended Prev.  w ek, Rec'd. Wet- Top. Avg 
hogs and 735 sheep bought direct. April 11. week. 5 Week ended April 11.. oe.oo 249 


Chicago .... a . Previous week 
ST. JOSEPH. : ‘: 2'e87 | isiso — 
Cattle. Calves. Sheep. Omaha “ «+ a 430 16,949 
759 13,786 . ‘ 
7 7,354 
oF Sioux City ... 
21 2,979 Oklahoma city” 


5,630 1,514 8,328 24,119 Wichita 














y. 1931-1935 
Denver ... 


St. Paui CHICAGO HOG SLAUGHTERS, 
SIOUX CITY. Milwaukee 31635 . Hogs slaughtered at Chicago under federal in- 
Cattle. Calves. . Sheep. Indianapolis 3. BE 5. "Q27 spection for week ended Friday, April 10, 1936: 
Cudahy Pkg. Co.... 186 5. 2.811 Cincinnati 2,8 2.2 ; Week ended aa 10, 1936 
Armour and Co . 166 7 4,547 Fort Worth 5,2 5 .... Previous wee 
5 154 2,325 3,613 
14 \ . 38 WD sheccnsssebeccers 137,259 
2 é 3 
—_— ——. CHICAGO HOG PURCHASES. 
540 58 11,012 Chicago 33,6 28% 976 Supplies of hogs purchased by Chicago Psoet: 
435 By 82 and shippers week ended Thursday, April 1 
OmNcattle. Calves sneep. Butt 1 aimee 40 wae ae 
, res. . eep. . April 16. 
= St. Jose; h 8. a 
Armour and Co , 1,213 3,623 654 Sioux City . i o : Packers’ purchases 2 2 27, 
Wilson & Co 9 1,434 3,667 1,644 Oklahoma City : 4 4 Direct to packers X 19, 
Others 3 35 399 5 Wichita ; : Shippers’ purchases 4 
2,682 7,689 2,303 Be ST 
Not including 23 cattle and 418 hogs bought Milwaukee 
direct. Indianapolis 
CINCINNATI. Cincinnati 
Cattle. Calves. Hogs. Sheep. Fort Worth 
& W. Gall & Son. Sane 63 127 


653 4,813 131 WOE: wees vencarsecctss 217,727 249,427 PACIFIC COAST LIVESTOCK 


Lohrey Pkg. Co... aly eee Receipts five days ended April 10, 
H. H. Meyer Pkg. Co. coun 2600 ese 50,795 1936: 
J. Schlachter & Son. 265 eege 36 . fo ’ : 
J. & E Schroth Oo. ge ee : : Cattle. Calves. 
. F. Stegner 0. 17 wii oi "ana 2 Los Angeles consoses QOEB 1,267 
ome 821 2,073 .... . Joseph ett * 229 «San Francisco 1,350 .... 7 950 
757 = 188 349 : : : Portland ...22...0s. 3,375 260 3,180 5,400 
308 7 ome DIRECTS—Los Angeles: Cattle, 112 cars; 
2,376 12,285 643 t 5,261 3,666 87 cars; sheep, 71 cars. San Francisco: ‘ atte 


Not including 521 cattle, 185 calves, 1,561 hogs 3 1 : 2 : head; 
and 1,329 sheep ‘bought direct. - St. : : ge  H , ee a “ 


7 
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Low SLAUGHTER REPORTS RECEIPTS AT CHIEF CENTERS LIVESTOCK AT 69 MARKETS ; 
4.455 z y , 5 
Special reports to THE NATIONAL PROVISION- , ° j 
13 geen the number of livestock slaughtered at Week ended April 11, 1936: Movement, 69 markets, Mar. 1936: | 
shee for th eek ended A : 
261m A Se i veil 11, 1986. At 20 markets: Cattle. Hogs. Sheep. Local Ship- i 
267,1%4 —— : Week ended April 11. -+ 115,000 267.000 247,000 Receipts. slaughter. ments. 
ee Cor. evious wee 2, 11,000 262,000 
ended : week, 1935 a. cee 8:30,000 March, 1936 reer 696,561 ' 
5 , 319,000 ch, oer mY . H 
= aol zit 374.000 March’ 1985 975,249 577.393 H 
CK Chicago ..-. 27, 24,193 March av. 5 years.. 923,458 566,256 ' 
Kansas City , 19,982 At 11 markets: 
Omaha ’ 5, t 
st St. Louis 26 x Week ended April 11 7, i 
period ge “26 Dis Previous week 9,000 March, -+ $00,038 340,204 { 
: ‘ ity ¢ ; ; arch, 8 , t 
Wichita f 3): k é 390,000 March av. 5 years.. 487,246 343,29; § 
Fort Worth pa ae . H 
a Philadelphia 2,161 HOGS. F 
A Indfanapolis 2,210 . March, 044,548 1,372.2. ; 
6,772 New York & Jersey City. 9,902 At 7 markets: s. Sheep. March, 193 1,62 1 136, 770 
He Oklahoma City 5,338 Week ended April 11....130,000 174, 154,000 March’ av. 5 years. .2,574,789 1,730,982 
, i Te 2 B 2 
4a a gies 5 week 136 . SHEEP AND oBbesin 
3,000 St. Paul . 9,625 March, 1,700,578 1,023,016 
47,533 Milwaukee 4,210 306, March, 1 1,8 ,011,029 
y 405,000 268,000 March av. 5 years. .1, 800, 359 ie 077,303 
tan 124,678 
68,953 
Kansas City 25,4 3 6, 
mr Omaha : (200 23,782 12,602 MEAT SUPPLIES AT EASTERN MARKETS 
. . . «0,090 
73 10.916 (Reported by the U. S. Bureau of Agricultural Economics.) 
18m ioie WESTERN DRESSED MEATS. 
1,000 Philadelphia ; 834 NEW YORK. PHILA. BOSTON. 
tc Indianapolis 4,939 . STEERS Week ending Apri 7,471 1,884 2,419 
14,67 n : y s , carcass Week ending April 11, 1936... . ’ ’ * 
14,794 cg on" peepee Siar ag : Week previous .........000. . 8,849% 2,213 2,491 5 
= Cincinnati 0,5 11, 719 9,648 Same week year AZ0.......seccscecees 7,237 1,716 2,009 5 
pril 11: ay °g 29'369 "5 COWS, carcass Week ending April 11, 1986..... 1,510 760 1,552 § 
—" Milwaukee of 8,995 ‘ Week previous ... " ona 1,470% 1,081 1,689 : 
1 » PERT TA nec gop & 
sani ee: 281,809 319,979 Same week year ago.......... oa “ 956 1,272 1,640 } 
145,950 BULLS, carcass Week ending April 11, 1936........... newwes 249% 855 23 } 
oe Week previous .....scccccsccceeccceccceccs 102 221 23 i 
,054, Chicago 9, 40,520 if 
aoe Gir , 2 St 49°649 Same week year ago........... eecccce eocces 527 22 ; 
TOCK, : 2, 6 y VEAL, carcass Week ending April 11, 1936 13,257 1,531 5 
Lambs, gh 8,644 57 WHS SED. occ cinagaenk-cdscene ca te 15,937 1,593 . 
1.8 Sioux City ’ "Or ; Same week year ago... 8,957 1,978 i 
. 666 LAMB, carcass Week ending April 11, 1936 7,618 i 
8.35 . ’ 
9.15 Philadelphia eto — oaks Week previous ...... eva ‘ - 11,224 
5 Indianapolis ; i ‘ Y Same week year ago..... 15,423 
9.00 aac wag > pee City. eae oe i MUTTON, carcass Week ending April 11, 1936........... ceecee 429 
$1.1 Cincinnati : ; x Y Week previous 159 
. Denver : Same week year ago....... Pateneues «aameunee A 935 
Ss, + Rw 800 = PORK CUTS, lbs, Week ending April 11, 1936 310,470 
Sheep. : secant TUE WII Sein dient hcosescc ce becca es 330,358 
32,853 WME co ccccvccscoveses 225,017 Same week year aG0......cccceceseees eeeeee 1,516,973 387,053 
oe BEEF CUTS, Ibs. Week ending April 11, 1936 
48,800 HE I ates nce saececcesuncd para # 
52,453 Same week year ago i 
cin U. S. INSPE H Vabwr inten eeumebetios eer i 
xES OG LOCAL SLAUGHTERS, | 
ceil Kill at 8 points week ended April 10, CATTLE, head Week ending April 11, 1936........ enenes 5 
‘Avg. 1936: — a enema ea eawasaoinnecbion : & 
$10.60 Week , ame week year ago f 
= a CALVES, head Week ending April 11, 1936 : 
400 a April 10. le Week previous ........ badicdetbucbsnncceus a | 
£70 Kansas -_ os ‘ Same week year ago........... ee aeietre ; 
730 Omah HOGS, head Week ending April 11, 1936 
oneal Sioux Cty .. Week previous ... i 
$ 5.00 St. oon ‘ Same week year ago i 
- SHEEP, head Week ending April 11, 1936 # 
oral ie bevlens Week previous ....... Gismmeaslee psa baaaee | 
1936: 250,137 217, Same week year ago i 
, 55,179 i 
, 61,171 { 
, 66,336 | 
.109,374 4 
e 
peckgn Order Buyer of Live Stock 
Prev. i 
week. # 


ae [| | ‘in Livestock BUYING _ 3 L. i. MeMURRAY 

52,528 : Indianapolis, Indiana 
Satisfaction ASSURED! 

aa BENNETT: Moka LIVE STOCK BUYER... 


HOGS a Specialty 


= 





























— | | 1.L. SPARKS & CO. 
- ‘ : l s\ Kt : National Stock Yards, Illinois Telephone: Bridge 6261 or L.D. 518 
‘cat Springfield, Mo. Telephone 3339 











sail Week ending April 18, 1936 








LIVESTOCK PRICES COMPARED 


March prices at Chicago: 


Mar., Feb., 
1936. 1936. 


AND VEALERS. 


Mar., 
1935. 

SLAUGHTER CATTLE 
Steers 


550-900 lbs., --$ 9. .~ 


th 
~ 


_ 
: SASK eneS 
nn 


a) 


an 
aomiacnic 


Choice 
Good ee 
Medium - 
900-1100 lbs., 


1100-1300 Ibs., 


— 
ee 
Ro: whos: 


1300-1500 lbs., 


SB: FER: VSBRSESE 


ee 


Heifers— 
550-750 Ibs., 


ee 


Com.&med. 
750-900 lbs., Gd. & ch. 
Com.&med. 


_ 
ASANO 


FEES 


Cows— 
Good 
Common and medium .... 
Low cutter and cutter... 
Bulls (yearlings excluded)— 
Good (beef) 
Cutter, com. 
Vealers— 
Good and choice . 
Medium 
Cull and common 
Calves, 250-500 lbs.- 
Good and choice 
Common and medium 
HOGS. 
Light light, 140-160 Ibs. 
700d and choice ... 
Medium 
Light weight, 160-180 lbs.— 
Good and choice 
Medium 
Light weight, 180-200 lbs.— 
Good and choice 
Medium 
Medium weight— 
200-220 Ibs., good and ch.. 
220-250 Ibs., good and ch.. 
Heavy weight— 
250-290 Ibs., good and ch.. 
290-350 Ibs., good and ch. . 
Packing sows— 
275-350 lb., good 
350-425 Ib., 
425-550 Ib., 
275-550 Ib., 
Slaughter pigs, 100-140 Ibs. 
Good and choice 
Medium 


g2 9190 
Se8 


Ho 
&3 


Vig pe 
Px) 
SRR 


Lambs— 


Medium 
Common 


Yearling wethers— 


Good and choice .......... 
Medium 


Ewes— 
Good and choice 
Common and medium 


CANADIAN LIVESTOCK PRICES 


Week 
ended 
April 9. 
“BUTCHER STEERS. 
Up to 1,050 Ibs. 


Toronto .. ‘ 2 $ 
Montreal . - 6 


Same 
week, 
1935. 


Last 


Top prices week. 


bas 
Crore 


Edmonton . 
Prince Albert 
Moose Jaw 
Saskatoon 


Pe He He NON ON 
WAS is wbstoee 
SSSRSERE 
ADBAT OIA 
whe ag 
Sasesd 


Toronto ... 
Montreal . 
Winnipeg 
Calgary eae 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


MSHS 
SSess 


gen: 
u 
S 


=e: 


> 


Toronto 
Montreal 
Winnipeg 
Cal 


QP 90 Ge GP Ge GP 6> Go 
POR Or aw 
vVacoeocono 
ANAAIAANSS 
rhe aaa 


é 


Toronto 
Montreal .. 
Winnipeg 
Calgary ... 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


sist © 
noes 
AsSes 


= 


MARCH FEDERAL SLAUGHTERS 


Federal inspected slaughter of all 
classes of livestock during Mar., 1936: 


Sheep and 
Lambs. 
1936. 


Hogs. 
1936 


Cattle. Calves. 
1936. 1936. 
Baltimore 
Buffalo ° 3 
Chicago . 114,454 
Cincinnati. 12,319 
Cleveland ... 3 
Denver 11,551 
Detroit ... 3 
Fort Worth.. 
Kansas City. 
Milwaukee 
New York .. 
Omaha .... 
r hiladelphia. 
St. Louis. 
Sioux City..- »292 » 
So. St. Paul. 53,74 8,! 5,044 


All other 
stations ... 1,703,954 


9,535, 


3° 

oe 

oe 

3 

3 
eeQwenw 


23,938 


= 


bw On 
o 3 
Sw WS whew 


1 0 


47,782 
» 17,331 
25,948 


86, 745 
2 


2 228,416 
105,718 120,318 
11,150 
180,102 30,955 
78,752 75,061 
37,113 
195,716 555,351 
Total 
Mar., 1936 
Feb., = 
Mar., 
5-yr. iar av. 668, 411 3,197,234 


New York 
36,247 172,961 


Area’ 

‘Worresponding periods of 1935, 
and February, 1936, equals 100. 

*Included in ‘“‘all other stations.’’ 

%Includes Jersey City and Newark slaughters. 


482,774 2,617,126 bebe »784 


1,374, tor 
1, 356,242 
64,891 275,278 


5-year average 








LIVESTOCK AND DRESSED MEAT PRICES COMPARED 


Prices of steers, lambs and hogs, 


Chicago, compared with wholesale and 


retail fresh meat prices, New York, during March, 1936: 


Average prices! 
live animals 
per 100 lbs. 
Chicago. 
Feb., 
1936. 


Mar., 
1936. 1935. 
Steers— 

Choice 

Good 

Medium 


Lambs— 
Choice 
Good 
Medium 


Hogs— 


1Average of daily quotations on choice steers 1,100-1,300 lbs., 


lambs 90 lbs. down; hogs 200-220 

*Average of daily quotations on beef carcasses 
ucts consisting of smoked hams, 
their respective yields from live weight. 


Mar., 


Average wholesale 
prices of carcasses? 
per 100 lbs. 
New York. 
Feb., Mar., 
1936. 1935. 


Composite retail 
price in cents* 
per Ib. 
New York. 
Mar., Feb., 
1936. 1936. 


Mar., 
1936. 


Mar., 
1935 


$15.40 $16.06 
13.95 13.51 
12.62 11.52 


$18.90 
17.74 
15.65 


Le ye Le ay 
9.08 

93. 15 

18.19 


17.65 
16.88 


17.06 
16.29 
15.42 


16.95 
15.90 
14.90 


28.74 
24.37 
21.89 


20.75 20.84 20.47 28.00 


good and medium steers 900-1,100 Ibs.; 


lbs., excluding processing tax. 


500-700 Ibs. ; 
bacon, picnics, and fresh loins and lard combined in proportion to 


lamb carcasses 38 Ibs. down; hog prod- 


%Composite average of semi-monthly retail quotations on various cuts (including lard) combined in 
proportion to their respective yields from live weight. 
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N. Y. HIDE FUTURE MARKETS 
Saturday, Apr. 11, 1936—Holiday. 


Monday, Apr. 18, 1986—Close: 
11.88@12.00; Sept. 12.22@12.30; 
12.56@12.62; Mar. 12.86n; sales 4 lots. 
Closing 2@5 lower. 


Tuesday, Apr. 14, 1936—Close: 
11.92@11.98; Sept. 12.26@12.30; 
12.56@12.62; Mar. 12.92@12.95; sales 
11 lots. Closing unchanged to 6 higher, 


Wednesday, Apr. 15, 1936 — Close: 
June 11.87n; Sept. 12.21 sale; Dee. 
12.51 sale; Mar. 12.81b; sales 12 lots, 
Closing 5@11 lower. 


Thursday, Apr. 16, 1936—Close: June 
11.76@11.80; Sept. 12.10 sale; Dec. 12.41 
@12.47; Mar. 12.72@12.81; sales 6 lots. 
Closing 9@11 lower. 


Friday, April 17, 1936—Close: June 
11.73n; Sept. 12.07@12.09; Dec. 12.38@ 
12.40; Mar. 12.68n; sales 3 lots. Clos- 
ing 3@4 lower. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended April 17, 1936, with 
comparisons, are reported as follows: 


PACKER HIDES. 


Week ended Prev. Cor. week 
Apr. 17. week. 1935. 
Spr. nat. strs. @13%n @13%n 12 @12%n 
Hvy. nat. strs. v13 @13 1 12 
Hvy. Tex. strs. 13 @13 11%b 
@13 


—. butt brnd’d - 
12% @12% 


@10% @10%4b 


oe) 10%b 
. @llax 11 @ll%ax 
Lt. nat. cows.10%@11 


trs. 1% 
Hvy. Col. 1 


ou 4 


‘ona on 
Nat. bulls .. 9 9% 
Brnd'd bulls. = @ 8 @ Bin 
Calfskins 20 1% 13 ae 
Kips, nat.. re % 3% 11 
Kips, =~ -wt. 112% @12% Be @10 
Kips, brnd’d.10%4%@ 10% 104%@11 @ 8%4n 
Slunks, “ren. 1.20 ga 65 @75 
Slunks, hris. 135 40 35 40 40 @50 
Light native, butt branded and Colorado steers 
lc per lb. less than heavies. 

CITY AND OUTSIDE SMALL PACKERS, 
Nat. all-wts.10 +o 10 + tu 9n 
entae «++» 94@ 94 iy 
Nat. bulls 7 e"3 7% 

Brnd’d_ bulls. 7 @i7 64@ 7 
Calfskins ... iid 18 @20 0% 
Ki 2 w 12 @12% 
00n 80 @1.00n 
hris.20 G2in 20 @2in 
@ 


COUNTRY HIDES. 


steers.. 8%4@ 8%n 8%@ 8% 
3 : 84@ s%4n oA ou 


ffs 9% 9% 
Extremes . “10% $ 10% 104) 10% 
Bulls ssf 4@ 6% 6% 
© alfskins ia 13” 13% 
Kips 10 @10% 10 10% 
Light calf...90 @1.00n 90 00n 3 
Deacons ....90 @1.00n 90 1 “oon 
Slunks, reg..60 @ son . 
Slunks, hris. rf 15n ( 
Horsehides ..3.25@3.75 3 25 3 '80 


SHEEPSKINS. 
Pkr. lambs. .2.10@2.30 2.10@2.30 
Sml._ pkr. 
lambs .-1.65@1.95 1.70@1.90 
@1.00 


Pkr. shearlgs. @1.00 @l 
Dry pelts ...17 @I1S8 17 @18 


Slunks, 


Hyy. 
I 


pe sese°E°2ee 


a 13@1, 35 
soul iM 


NEW YORK LIVESTOCK 


Receipts week ended April 11, 
Cattle. 


1936: 


Hogs. 

4,544 
13,464 
18,008 


19,156 
21,507 


Calves. 
8,143 
1,576 
3,369 

13, = 


‘17,04 
14, gta 


Jersey City 
Central Union 
New York 


Previous week 
Two weeks ago 
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Chicago 


PACKER HIDES—tTrading was very 
light in the packer hide market this 
week and confined mostly to the open- 
ing of the week, when 2,000 April light 
cows sold at steady price, and 7,500 of 
the slow moving winter native steers 
also sold steady; 5,000 more light cows 
and extreme light native steers moved 
at previous week-end also at steady 
prices. 


Buying interest is rather light at the 
moment but the statistical position of 
the market favors packers. Trading 
previous week resulted in most of prior 
to April branded steers being cleaned 
up except a few butt brands; branded 
cows are also well cleaned up prior to 
April except at some small slow making 
points. Heavy native cows have ac- 
cumulated for several weeks and are a 
bit slow and offered at steady price. 
Native steers are held at some points 
dating Jan. forward and these late win- 
ter natives are usually slow to move; 
however, there will be more buyers in 
the market soon for the better quality 
late April natives for specialty leather 
and packers are not inclined to discount 
the price on present holdings. Recent 
trading left light cows in fairly good 
shape. 


Three packers sold total of 7,500 Jan.- 
Feb. native steers early in week at 13c, 
steady; more offered. One lot of De- 
troit and Cleveland hides, including 
couple cars Mar. extreme light native 
steers, moved last week-end basis 11%c, 
steady. 


Butt branded steers last sold at 18c, 
Colorados at 1244c. Heavy Texas steers 
last sold at 13c, light Texas steers 12c, 
and extreme light Texas steers 10%4c; 
unsold stocks light. 


Heavy native cows, mostly Mar., are 
offered at 11c, steady price for regular 
points. One packer sold 5,000 Detroit 
and Cleveland hides late last week-end, 
including couple cars light native cows 
at 10%c for Mar., steady; one packer 
sold 2,000 April light cows early this 
week at llc, steady for Aprils; llc 
obtainable but buyers want picked 
points. Branded cows can be sold at 
10%2c, last trading price for Mar., with 
10%c asked. 


Native bulls last sold at 9c, and 
branded bulls 8c, with %c more asked. 


OUTSIDE SMALL PACKER HIDES 

—Outside small packer all-weight na- 
tives around 42/44-lb. av., can be sold 
at 10c, f.o.b. nearby points, with offer- 
ings held at 10% @10%c; 48/50-lb. av. 
offered at 10c and unsold; most offer- 
Ings at present run rather heavy aver- 
age. 


Week ending April 18, 1936 
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Hides «Skins 


PACIFIC COAST—Nothing new in 
Pacific Coast market since the trading 
several week back at 11c for steers and 
9c for cows, flat, f.o.b. shipping points; 
sellers have asked one-half cent more 
for cows. 


FOREIGN WET SALTED HIDES— 
South American market shows an easy 
trend, as these hides are declining now 
in seasonal quality. Early in the week, 
8,000 Sansinena steers, 4,000 Smith- 
fields, and later another pack of 4,000 
Argentine steers, were all reported sold 
at 78 pesos, equal to 1214@12%c, c.i-f. 
New York, as against 81 pesos or 13%c 
previous week. 


COUNTRY HIDES—tTrading in the 
country hide market is slow. Offerings 
are only moderate at these price levels, 
due to the fact that dealers have to pay 
fairly strong prices for all-weights and 
are then able to move only the light 
end to tanners and have to hold the 
heavy hides until demand for these im- 
proves. Interest on the part of tanner 
buyers is also light and bids usually 
%e under asking prices, resulting in 
very little business except occasional 
car lots. Untrimmed all-weights 47/48- 
Ib. av., quoted 8%@8%c, selected, de- 
livered Chicago, with trimmed 4%4@'*%c 
more, according to average weight. 
ays | steers and cows very dull at 

2@8%c nom. Buff weights quoted 
9@0% 4c, trimmed, usually at top figure. 
Trimmed extremes sell occasionally at 
10%c but usually offerings held at 
10%c or better. Bulls 64%@6%c; glues 
6@6%c. All-weight branded around 
7\%e, flat. 


CALFSKINS—Calfskins appear firm 
but packers are well sold up to April 
1 and it is still a bit early for action 
on April calf. Last trading was couple 
cars March calf at 21%c for northern 
heavies 914/15-lb., and 20c for River 
point heavies; March lights under 9%- 
Ib. last sold at 28c. The greater part 
of March production moved earlier at 
1c less. 


Chicago city 8/10-lb. calfskins last 
sold at 19%c, with 20%@21c asked 
at present; the 10/15-Ib. last sold at 
18c, previous week, and holders ask 
18%@19c. Outside cities, 8/15-Ib., 
quoted 19@19%c nom.; mixed cities 
and countries 1642 @17c; straight coun- 
tries 1344@14c, according to size of 
offerings. Chicago city light calf and 
deacons quoted $1.40@1.50, with top 
asked. 


KIPSKINS—Packers well cleaned up 
on March kipskins, with last trading at 
13%c for one lot northern natives; 
others sold earlier at 13%4c for north- 
erns and 12%c for southerns; over- 
weights last sold at 12%c for northerns 






and 11%c for sesstins staee branded at 
10%e. 


Chicago city kipskins quoted 12@ 
124c, nom., inside price last paid. Out- 
side cities around 12c; mixed cities and 
countries around 11c; straight countries 
10@10%c. 


Packer March regular slunks were 
cleaned up earlier at $1.20. 


HORSEHIDES — Market about un- 
changed, with trading slow and buying 
interest light. Good city renderers, 
with full manes and tails, quoted 
around $3.75, f.o.b. shipping points; 
mixed city and country lots $3.25@ 
3.35, delivered Chicago. 


SHEEPSKINS — Dry pelts reported 
easy at 17@18c, delivered Chicago. 
Shearlings moving in a larger way and 
market called firm on basis of sales of 
three or four cars this week at $1.00 
for No. 1’s, 75c for No. 2’s, and 47%c 
for No. 3’s or clips, steady prices; pro- 
duction runs well to clips now. Small 
packer shearlings quotable half-price 
usually. Pickled skins fairly well 
cleaned up and usually quoted $5.37% 
@5.50 per doz. big packer lambs at 
Chicago, although some quote $5.25@ 
5.50. Sheep quotable $1.00 over lambs. 
Packer pelts moving around $2.60@ 
2.75 per cwt. live lamb, and $2.50 per 
cwt. paid for independent packer pelts, 
or in a range of $2.10@2.30 each. Out- 
side small packer pelts range $1.60@ 
1.70 for string lots, up to $1.90@2.00 
each for the larger lots of the choice 
pelts. 


New York 


PACKER HIDES—As previously re- 
ported, packers moved their March 
branded steers earlier at 13c for butt 
brands and 12%c for Colorados, and 
one packer moved March native steers 
at 18c; others still holding March na- 
tives, which have been a bit slow here 
and in the West. 


CALFSKINS— Both collectors and 
packers have higher ideas for calfskins 
and asking 5@10c over last trading 
prices. Collectors’ last reported sales 
were 4-5’s at $1.45, 5-7’s at $1.65, 7-9’s 
at $2.00, 9-12’s at $2.50, with 12/17 
veals quoted around $2.75. Packers last 
sold 5-7’s at $1.75, 7-9’s at $2.30, 9-12’s 
at $2.85 and 12/17 veal kips were at 
$3.10. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
five days ended April 11, 1936, were 
3,316,000 Ibs.; previous week, 4,798,000 
lbs.; same week last year, 5,089,000 
Ibs.; from January 1 to April 11 this 
year, 64,273,000 lbs.; same period a year 
ago, 82,033,000 Ibs. 


Shipments of hides from Chicago for 
the five days ended April 11, 1936, were 
8,427,000 Ibs.; previous week, 4,111,000 
Ibs.; same week last year, 3,733,000 
Ibs.; from January 1 to April 11 this 
year, 57,441,000 Ibs.; same period a year 
ago, 108,909,000 Ibs. 
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SAUSAGE 
»C-D< LINKING 
Satie EQUALIZER 


made out of pure nickel aluminum, highly polished, 
divides from 3- to 6- and from 2- to 8-inch lengths. No 
breakage of casing — reduces linking time one third — 
easily adjusted — sanitary. 

No sausage kitchen should be without this equalizer. 
Lasts a life time. For further information address — 


SPECIALTY MFRS. SALES CO. 


2021 Grace St. Chas. W. Dieckmann Chicago, Ill. 
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BUILT DOORS 


For Lowest Temperatures 


This Stevenson Super- 
Freezer Door (overlap 
type) gives complete 
protection. Opens and 
closes with minimum 
of effort. 


Improved No. 450 Ad- 
justable Spring Hinge 
swings door clear of 
opening, permitting 
free passage of goods 
and trucks. 


Paint with Hyspar, the brilliant white sanitary enamel, Special No. 031 Roller 
unlike anything you have ever used. Covers wood, metal, Fastener is 

plaster. Great hiding qualities. Great covering capacity. designed es- 

Dries quickly with a tough hard flexible finish. Priced at se ag for 

half its actual value. Use Hyspar—your money refunded aa type 

if not satisfied. Write for FREE TESTING OFFER i 

and factory-to-you prices. 


THE MIDLAND PAINT & VARNISH CO. 
1324 MARQUETTE AVE., CLEVELAND, OHIO Xe 


‘astener 
. — AND APPROVED ali 
enteral JAMISON COLD STORAGE DOOR CO: 
a Jamison, Stevenson & Victor Doors 
—E— HAGERSTOWN, MD. i. S.A. 


Branches in all principal cities 
BRILLIANT WHITE SANITARY ENAMEL 


Quality For 83 YEARS!||F-C. ROGERS, INC. 


FORBES Spices and Seasonings give sausage NINTH AND NOBLE STREETS 
finer flavor, bring more profits. You can mix PHILADELPHIA 


your own or buy a blend—and save money 
either way because FORBES gives you great- Bb R © K E R 


er strength, more seasoning power. DAC K ix € HH © Uv ok E 
PRODUCTS 


ST. LOUIS HARRY K. LAX, General Manager 











¢hat SALES OFFICES: 
BID, 202 Delaware, Kansas City, Mo; 602 Merchants Member of New York Produce Exchange 
Niagara Frontier Food Terminal, Buffalo, N. Y.— and Philadelphia Commercial Exchange 
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Meat Packing 40 Years Ago 


(From The National Provisioner, April 18, 1896.) 


United Dressed Beef Co. transferred 
its certificate of incorporation from 
New Jersey to New York. 


The American colony at Antwerp, 
Belgium, was reported to be a large 
user of American meats, the consul pur- 
chasing as much as six hams at one 
time. 

George F. Bradstreet was placed in 
charge of Armour and Company’s East- 
ern business. 


S. & S. Company began to export 
cattle via Philadelphia. 


Figge Brothers, Brooklyn, N. Y., was 
dissolved and business continued by 
Fred Figge under his own name. 


Title of H. O. Armour and Co., 
Kansas City, was changed to Dare & 
Co. with retirement of H. O. Armour. 
Charles Armour and Jos. Thayer were 
to devote their entire time to business 
of Armour and Company. 


Meat Packing 25 Years Ago 


(From The National Provisioner, April 22, 1911.) 


Profitable disposal of Tennessee pack- 
ing & Provision Co. and affiliated prop- 
erties was arranged, the company hav- 
ing been put on paying basis by vice- 
president John A. Hawkinson. Cassidy 
Oil Co., Enterprise Soap Works, Wire- 
bound Box Co. and Nashville Union 
Stock Yards Co. were the subsidiaries. 


Protests were made against bill in 
Massachusetts legislature permitting 
sale of veal carcasses with minimum 
weight of 40 Ibs. It was believed this 
opened door to use of “bob” veal. 


Arguments on motion to quash in- 
dictments against Chicago packers for 
alleged violation of Sherman anti-trust 
law were concluded. 


Wholesale meat dealers in Norfolk, 
Va., were required to pay a license fee 
of $500, an increase from $250. 

Bureau of Animal Industry specifi- 
cations for construction and equipment 
of abattoirs reported in detail. 


March meat exports were valued at 
$11,555,431, an increase of a million 
and a half dollars over March, 1910. 


Houston Packing Co., Ltd., of Louisi- 
ana incorporated with ‘capital stock of 
$20,000, to establish branch plant of 
Houston Packing Co., Houston, Tex., at 
Lake Charles, La. 


Week ending April 18, 1936 


Frank Morris was made manager of 
country houses in New York district 
for Swift & Company. 


Chicago News of Today 


Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 25,957 cattle, 6,289 
calves, 25,237 hogs and 23,107 sheep. 


William Etz, in charge of the fresh 
pork department of Wilson & Co., is 
on a two weeks’ vacation trip through- 
out the South. He hopes to get in some 
golf over week-ends. 


Ira Loewenstein, president, Superior 
Packing Co., is combining business and 














PROVISION AUTHORITY. 


Arthur E. Jones, head of Marples Jones 
& Co., Liverpool, England, was caught by 
the camera man during a recent visit to 
the plant of Geo. A. Hormel & Co., Austin, 
Minn., whom his firm has represented 
abroad for more than 25 years. He has 
been making annual Hormel visits since 
1907, and two of his sons have taken 
training courses in the Hormel business. 











pleasure in a trip to New York and 
Boston, accompanied by Mrs. Lowen- 
stein and their daughter Adele. 


J. S. Campbell, head of the Chicago 
livestock market reporting service, 
U. S. Bureau of Agricultural Econom- 
ics, is back on the job again and feeling 
fine. Mr. Campbell had been confined 
to his home for some time with a 
broken leg. 


Alfred E. Weil, Southern representa- 
tive, Independent Casing Co., spent the 
week in Chicago. 

E. L. Westenhaver, recently ap- 
pointed sales engineer for V. D. Ander- 
son Co., Cleveland, O., was a recent 
visitor in Chicago. 

Col. Edward N. Wentworth, director, 
Armour and Company’s livestock bu- 
reau, was called to Dover, N. H., this 
week by the death of his father. 


T. J. Glynn, president, Welsh Pack- 
ing Co., Springfield, Mo., was a visitor 
in Chicago this week. 

Gus Kuhn of the Chicago staff has 
been assigned to the New York office 
of the Independent Casing Co. as a 
representative. 


E. A. Schenk, president, Columbus 
Packing Co., Columbus, 0O., visited in 
Chicago during the week. 


Geo. W. Cook, president, Emmart 
Packing Co., Louisville, Ky., was a 
visitor to Chicago this week. 


A. L. Eberhart, former general man- 
ager for Jacob Dold Packing Co., 
Wichita, Kas., has returned to Chicago 
from a winter spent with Mrs. Eberhart 
in the Southwest. 


H. G. Mills, vice president, Armour 
and Company, is back on the job after 
a rest of several weeks due to illness, 
and his friends will be glad to know 
that he is completely restored to his 
old-time health and vigor. 


New York News Notes 


H. E. Wilson, of vice president J. P. 
Spang’s office, and H. W. Tilson, beef, 
lamb and veal department, Swift & 
Company, Chicago, were in New York 
last week. 

J. B. Scott, car lines division, Armour 
and Company, Chicago, visited New 
York for several days last week. 

Vice president James D. Cooney, Dr. 
L. M. Tolman, research and technical 
department, and A. C. Dormitzer, engi- 
neering department, Wilson & Co., Chi- 
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ME AT LOAVES 
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Always in Tune! 


SPINACH LOAF. This loaf has sud- 
denly sprung into popularity, probably 
due te publicity that “Popeye” has given 
Spinach. CalVeg Spinach Leaves are 

pecially adapted for a successful and 
economical Spinach loaf. Packed 8 Ibs. 
per case. 


VEGETABLE MIXTURE. 4 perfect 
combination of colors and flavor for this 
fast selling loaf. Economical, simple to 
prepare, with GREAT SALES APPEAL. 
Packed 16 lbs. per case. 





MUSHROOM MEAT LOAF, 
Imagine a slice of meat loaf with mush- 
room buttons all through it and flavored 
to a king’s taste. This loaf must retail 
at 3c per lb. more than plain loaves. 


OTHER LOAVES. Carrot Pimiento 
Leaf, Celery Parsley Loaf, Green Bell 
Pepper Pimiento Loaf. 


We furnish formulas and all ingredients to enable you to make the loaves referred 


to above, and give you helpful hints on methods of manufacture. 


Order today! 


SOKOL & CO., 241 E. Illinois St., Chicago 


CHICAGO 
® NEW YORK 


WYNANTSKI LL inet? NEWS 


Dedicated to Saving he Money for Meat Processors 


Sausage and Specialties made with STANGE 
Products, seasoned with Dry Essence of 
Natural Spices, always strike the right note. 
They are always attractive and appetizing 
in appearance. They have piquant, deli- 
cious flavor. They combine in perfect bal- 
ance every quality desired in fine sausage. 
That’s why sausage manufacturers on the 
Stange bandwagon lead the industry in profits! 
Ask for samples! 


LIST OF PRODUCTS 
Dry Essence of Natural Premier Curing Salt 
Spices — Individual or Baysteen 


lended ni Close 
Peacock Brand Certified Meat Branding Inks— 
Casing Colors Violet and Brown 


WM. J. STANGE CO. 


The superior design of 
WYNANTSKILL Stock- 
inettes eliminates losses and 
gives bigger savings in 
shrink and labor. 
WYNANTSKILL Stock- 
inettes fit exactly, without 
variation. 

The superior design of 
WYNANTSKILL Stocki- 
nettes makes them give 
bigger savings. And our 
modern method of selling 
removes all uncertainty 
from your purchases. 

WYNANTSKILL Stock- 
inettes are sold by the 


thousand. You know your 
stockinette costs exactly at 
all times. Guesswork is 
eliminated. 

We believe that we can 
save you money. We be- 
lieve that we can serve you 
better. We'd like the op- 
portunity to prove these 
points. Try WYNANT- 
SKILL for Stockinette 
Satisfaction ! 

Specify WYNANTSKILL 
on your next stockinette 
order. Samples sent with- 
out obligation! 


2536-40 W. MONROE ST., CHICAGO 


Write for New Price List! 
Western Branch, 923 E. 3rd St., Los Angeles 


ynantaki ll MFG.co 
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S. Dearborn St., Chicago, Ill.; W. J. Newman, 
1005 Pear] St., Alameda, Calif. ; Murphy Sales, 
Adrian, Mich.; C. M. Ardizzoni, 9942—41st 
Ave., Corona, L. I., N. ¥.; Jos. W. Gates, 
131 W. Oakdale Ave., Glenside, Pa. 




















Wilmington Provision Company 


TOWER BRAND MEATS 


Slaughterers of Cattle, Hogs, 
Lambs and Calves 
U. 8. GOVERNMENT INSPECTION 
| WILMINGTON DELAWARE 


A PROFITABLE ITEM 
to add 
to your 
sales list 


Packers in the East have enjoyed large 
profits from this item for many years. 
DISTRIBUTORS WANTED in all 


states except N. J., N. Y., and Penna. | 














‘Liberty 
Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 


640-48 Washington St. 
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cago, were visitors to New York last 
week. 


Meat, fish and poultry seized and de- 
stroyed by the health department of 
the city of New York during the week 
ended April 11, 1936, were as follows: 
Meat—Brooklyn, 3 lbs.; Manhattan, 
2,476 lbs.; total, 2,479 lbs. Fish— 
Brooklyn, 5 lbs. Poultry—Queens, 3 
Ibs. 





Countrywide News Notes 


Charles G. Mattas, secretary-treas- 
urer, United Home Dressed Meat Co., 
Altoona, Pa., passed away recently at 
his home. Mr. Mattas was one of the 
organizers of the company. He was 
65 years old. 


H. H. Meyer Packing Co., Cincin- 
nati, O., closed on April 14 in honor of 
the opening of the baseball season. 
Too bad—but the Reds lost their first 
game! 

Meat of considerable value was saved 
when a recent fire at Armour and Com- 
pany’s Charlotte, N. C., branch was 
promptly extinguished. 


United Meat Company has been in- 
corporated to do a meat packing busi- 
ness at Houston, Tex. 

David Hight has recently joined the 
New York sales staff of the Pacific 
Merchandise Co., Inc., of China, ship- 
pers of hog and sheep casings to the 
United States. Mr. Hight will make 
his headquarters at 132 West 3i1st st., 
New York City. 


Miss Cecelia Smith, general manager 
of the Wolf-Smith Co., Utica, N. Y., 
is terminating an outstanding career 
as a meat packing 
executive to become 
the May bride of 
Louis Unterberger, 
merchandise broker 
of Wilkes-Barre, Pa. 
Miss Smith entered 
the industry some 
years ago, following 
the death of her 
father. With a nat- 
ural flair for the business, she worked 
in every department, did everything 
from calling on the trade to the pur- 
chasing of raw materials, and climaxed 
her achievements by successfully man- 
aging the company through the depres- 
sion years. Martin Smith, her younger 
brother, has come into the firm and will 
take over the assistant management. 
J. J. Fleming will be general manager. 


In recent changes in Armour and 
Company’s executive staff A. L. Leon- 
ard, general manager, Armour-Virden 
Packing Co., San Francisco, was re- 
called to Chicago for special duties. I. 
M. Hoagland is the new general mana- 
ger at San Francisco, while Carl Stew- 
art, formerly superintendent, Armour- 
Hauser plant, Los Angeles, will be su- 
Perintendent. Garvin W. Neil, assistant 
superintendent at Fort Worth, Tex., is 
to be superintendent at Los Angeles. 
Sam Hicks, superintendent at Armour- 





Week ending April 18, 1936 


Virden, goes to Chicago for special 
duties. 


Ranks of quality sausage advocates 
in the Boston territory are strenghened 
by announcement 
that Albert Lewis 
has acquired an in- 
terest in the Colonial 
Provision Co., Bos- 
ton, and has been 
made vice president 
of the company, 
teaming up with 
Sidney Rabinowitz 
in the battle for 
quality meats which 
has put Colonial in 
the front rank in 
that part of the 
country. Mr. Lewis 
was formerly vice president of Frank 
M. Firor, Inc., New York, another qual- 
ity house. 





Plant of the Birmingham Packing 
Co., Birmingham, Ala., has been ac- 
quired by Armour and Company. It is 
understood the plant will be put in 
shape to take care of Armour’s grow- 
ing business in that territory, which is 
in charge of Ross Trullinger as district 
manager. 


Packers Are Modernizing 


Plans for a new builidng are being 
submitted to the California Department 
of Agriculture by the South San Fran- 
cisco Packing & Provision Co., San 
Francisco, Calif. 


Williams Meat Co., Kansas City, 
Kans., is inaugurating a $75,000 con- 
struction program which includes erec- 
tion of a 2-story plant and office build- 
ing. Completed structure will be of 
concrete, about 65x120 feet, and will 
house coolers, modern sausage plant, 
retail sales department and general 
office. The contract has been awarded 
to Menges-Mange, Inc., St. Louis, Mo. 


Armour and Company will spend 
about $15,000 in alterations and addi- 
tions to its properties at Indianapolis, 
Ind. Old Brown Bros. packing plant 
will be reconditioned for storage of 
package goods, a small storage build- 
ing will be erected and a new concrete 
loading platform added to the main 
plant. 


Provision Co., Inc., Columbus, Ga., 
has begun an $80,000 construction 
project which will include a new beef 
killing floor, warm-offal room, refrig- 
erated hide cellar, two beef coolers, 
shipping cooler, bacon slicing room and 
employees’ dressing room. Present 
killing floor will be reconstructed for 
hog killing. 


New plant to house all operations is 
planned by Hickory Packing Co., Inc., 
Hickory, N. C., estimated cost about 
$36,000. 


Dreher Sausage Co., Inc., has taken 
over city abattoir at Columbia, S. C., 
and will move its sausage department 
into adjoining building. 





Remodeling and expansion to cost 
$125,000 will be started soon by Peter 
Eckrich & Sons, Inc., Fort Wayne, Ind. 
A 1-story brick and steel building, 
200 x 300 ft., will be erected south of 
the present plant. Air-conditioned, the 
structure will house modern meat 
smoking equipment and _ additional 


-manufacturing space. New air-condi- 


tioned business offices are to be built 
above present quarters. Work is to be 
completed within four months. 


Sixty Years on the Job 


Carl M. Aldrich, general manager for 
Wilson & Co. at Nebraska City, Neb., 
passed away on April 13 as the result 
of a heart attack. At the age of 76 he 
was one of the oldest packinghouse 
executives, both in age and length of 
service, in the industry. No man knew 
the business better, 
from livestock to 
merchandising of 
the product. Some 
of the best men in 
the industry grew up 
under him, and re- 
member him with 
respect as a teacher 
and with affection as — 
a man. He was a 
great character. As 
John Hall says of 
him, “He was a real | 
Christian, a splendid 
friend and every- 
thing a good man 
could be.” 

Born in Otoe Coun- 
ty, Neb., on August 
26, 1860, his family 
moved to Cedar Rap- 
ids, Ia., where he went to work for 
T. M. Sinclair & Co., in 1875, as an 
office boy at $3 a week. Except for a 
short term with Anglo-American Pro- 
vision Co., Chicago, in 1880, he re- 
mained with Sinclair until 1899, when 
he joined Swift & Co., at East St. Louis, 
and later at St. Paul, where he rose to 
be head of the provision department, 
succeeding A. L. Eberhart when the 
latter joined Hormel. In 1904 he be- 
came vice president of J. Y. Griffin & 
Co., Ltd., at Winnipeg. In 1907 he 
became associated with Joy Morton as 
general manager of the Morton-Greg- 
son Co., Nebraska City (six miles from 
his birthplace), and remained there 
until his death, the company meanwhile 
passing into control of Wilson & Co. 


He was active in civic and political 
affairs for many years in Nebraska, a 
prominent Mason and Rotarian, senior 
warden of his parish in the Episcopal 
church, and president of the Nebraska 
Manufacturers’ Association. His mother, 
Jane Johnston Aldrich, was co-founder 
with Frances Willard of the W. C. T. U. 
He married Corinne May Tackett of 
Shelbyville, Ill., in 1885, and they cele- 
brated their golden wedding anni- 
versary last December. He is survived 
by his widow, three sons, one daughter 
and 10 grandchildren. 
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Profits w SAUSAGE 


Dealer Finds It a Volume 
Builder When Well Sold 


PRING time is sausage time—and 
profit time, too! 


For sausage—as many retailers have 
found—can be a rent-payer and a vol- 
ume-lifter. If well-merchandised it 
makes money for the retailer during 
all seasons, but particularly during the 
spring and summer, when it fits in nat- 
urally with heatless meals, outdoor ac- 





AN OLD FAVORITE. 


There are hundreds of ways of serving 

sausage—like our good old friend frank- 

furts and potato salad. New ones are 
being found daily. 


tivities and desire of many housewives 
to be away from the kitchen. 

Selling sausage today is easier than 
ever before. Packers and sausage 
manufacturers are wrapping and pack- 
aging their products so that the re- 
tailer benefits by impulse buying—sau- 
sage sells on sight. Sausage cartons, 
wrappings and containers are colorful, 
appealing and sanitary. Many products 
are branded or otherwise marked so 
that the prestige of a well-known name 
can help sell sausage. 


Appearance of ready-to-serve meats 
and sausage has been spruced up. 
Fancy colored glazes, fruits, vivid pi- 
mento and other decorations and spices 
give a modern appeal. Packers and 
sausage manufacturers are cooperating 
with retailers, supplying them with dis- 
play material and information on how 
they can best show the sausage and 
ready-to-serve meats of today. 


Sometimes retailers have hesitated to 
put much effort into merchandising 
sausage, because of their belief that 
any extra business obtained would be 
in exchange for a loss in volume in 
regular meat products. However, re- 
cent studies have shown that this is 
not the case. Sausage does not di- 
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rectly compete with meat—but rather 
with other food products somewhat 
similar to sausage in their ease of prep- 
aration and individuality of taste. 


A large part of the sausage busi- 
ness a retailer obtains by aggressive 
merchandising should be new volume. 
A good variety of quality sausage also 
will bring new business in other meat 
lines, if the retailer uses sausage to 
pull customers into the store. 


How to Increase Sales 


Practical meat dealers have found 
four simple rules a good basis for in- 
creasing sausage sales and profits. 
These rules are: 


Stock Quality Products—Almost any 
customer can be persuaded to buy sau- 
sage once, especially if it is attrac- 
tively displayed and the retailer offers 
a sample taste. She will buy again— 
not only once, but many times—if she 
has been pleased by her first purchase. 
The successful sausage department de- 
pends on repeat sales, and repeat sales 
in turn depend on satisfied customers. 


Display Sausage Attractively.—Sau- 
sage should attract attention—not be 
hidden away. An obscure corner is not 
the place for sausage, if the dealer 
hopes to sell it. Modern sausage in 
attractive containers can be built into 
displays as appealing as those used for 
cheese and other competitors. A good 
display pays dividends on the effort 
required to build it. Sausage tossed 
into a window like sticks of wood will 
repel attention and discourage sales. 


Feature Variety—A large variety of 
sausage and “ready-to-serve” meats 
creates interest and boosts sales. Many 
customers know only a few kinds 
of sausage, but would like to be 
introduced to others. Often a 
customer will buy more sausage 
because she can choose a few 
slices of three or four different 
kinds. The dealer can help such 
sales by making up several as- 
sortments, putting them in an 
attractive container and selling 
them at a flat price. 


Talk Sausage to Customers.— 
Many a customer has become a 
steady user of a food product be- 
cause a salesman told her about 
it. The wide variety of sausage 
available allows suggestion of 
some kind to meet needs and 
taste of any customer. 


The retailer can, by his own 
sales attitude, pretty much deter- 
mine how the housewife will look 
at sausage. If he regards it as 
a sideline, showing only a few va- 






rieties inconspicuously, his customers 
will probably buy only occasionally. But 
if he knows and believes that it is an 
appetizing, flexible meat product which 
can be served in hundreds of ways, he 
will sell that viewpoint to his customer, 


Sausage Varieties and Uses 


But aren’t the uses of sausage 
limited ? 
Not at all. For example, sausage 


can find a good place for itself in the 
field of salads. Widespread use of 
salad as an everyday item of diet is 
a fairly recent development. Lettuce 
and green vegetables are now sold in 
quantity the year round. Cheese and 
certain types of canned fish, competi- 
tors of sausage, have found their way 
into many salads, partly to add hearti- 
ness to the dish and partly because of 
their individual flavor. 


Sausage is equally adaptable as a 
salad ingredient. One example of such 
use, developed by the National Organi- 
zation of Sausage Manufacturers, is as 
follows: 

Salad D’Estress.—Small slivers of 
celery, mushrooms and sausage (salami, 
summer sausage, bologna or frankfurt- 
ers) and chopped almonds mixed with 
combination of light mayonnaise and 


DISPLAY IS STAR SALESMAN. 


Quality sausage products, plus conspic 


and attractive display and real enthui 


for sausage will lift retailers’ profits ad 
ume during coming months. Sausay 
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French mustard. Serve on lettuce leaf. 
Especially good as a dinner salad. 

Packers or sausage manufacturers 
from whom the retailer buys can sup- 
ply him with countless other sugges- 
tions which housewives have probably 
never heard about. 


Sausage Display Pointers 


Since display is the best sausage 
salesman any retailer can have, the 
following points might be remembered 
in building displays: 

A platter of sliced assorted sausage 
and ready-to-serve meats attracts much 
attention. Garnish it with pickles, 
olives or parsley. 


Always keep surfaces of cut sausage 
fresh, slicing off the face frequently to 
avoid a dry and unattractive appear- 
ance. 

Make it easy for customers to get 
acquainted with sausage and ready-to- 
serve meats by labeling products with 
their names. 


Display a variety of sausage but be 
careful not to jumble them together. 
Each type should stand out in the cus- 
tomer’s mind. 

Tags that tell the amount and kind 
of sausage needed to serve two or four 
persons help boost sales. 


Be enthusiastic about sausage and 
ready-to-serve meats. Talk quality, 
talk their wasteless economy and talk 
pleasing taste. If the retailer thinks 
sausage, displays it—in short gives the 
sausage department every possible 
break—he will build a permanently 
good and profitable business. 


NEWS OF THE RETAILERS 


Klein’s Food Markets bought meat 
business at 836-838 South Smith ave., 
St. Paul, Minn. 

E. C. Suther opened meat market at 
4551 Bloomington st., Minneapolis, 
Minn. 

Art Hanson, Service Meat Market, 
Hayward, Wis., is having interior of 
market remodeled. 

City Meat Market, West Union, Ia., 
has been sold by T. C. Teigen to L. A. 
Fuller, Des Moines, Ia. 

De Pere Cash Market, 119 N. Broad- 
way, De Pere, Wis., opened new sani- 
tary meat market April 11. 

J. L. Nathan, Sharon, Pa., has 
opened third meat market, location, 516 
Sharpsville ave. 

William Singer will again engage in 
meat business at Lowville, N. Y., since 
returning from Syracuse, N. Y. 

Alfred E. Wright has purchased 


meat market of W. G. Howser, Chelan, 
Wash. 


AMONG NEW YORK RETAILERS 


Regular meeting of Eastern District 
Branch was held at Schwaben Hall on 
April 14 with Joseph Wagner presid- 
ing. Testimonial dinner will be given 


Week ending April 18, 1936 


MARCH FRESH MEAT PRICES COMPARED 


New York 
Wholesale fresh meat prices for 
March, 1936, with comparisons: 


Feb., 
1936. 


Mar., Mar., 
1936. 35 
BEEF. 
Steer— 
300-500 Ibs. $15.29 
13.11 
11.52 


Choice 
G 


Medium 
Common 


$14.80 
13.42 

- 12.30 
15. 18 
3.85 

° iB 62 


500-600 Ibs., 


600-700 lbs., 


Medium 
Choice 
Good 
Good 
Medium 
Common 


VEAL AND CALF CARCASSES. 


Choice 19.20 
17.68 


700 Ibs. up, 


Cow— 


Good 
Medium 
Common 
Good 
Medium 
Common 


1Skin on at New York and Chicago. 


LAMB AND MUTTON. 
Lamb— 


38 Ibs. down, Choice 
Good 
Medium 
Common 
39-45 Ibs., Cc aneto e 
0d 
Medium 
Common 
46-55 Ibs., Choice 
Yearling— 
40-55 Ibs., Choice 
Good 
Medium 
Mutton (ewe) 70 lbs. down: 
Good 
Medium 
Common 
FRESH PORK. 
Hams, 10-14 Ibs. av 
Loins, 8-10 lbs. av 
10-12 Ibs. 
12.15 Ibs. 
16-22 lbs. 
Shoulders, N. Y. styl 
skinned, 8-12 Ibs. av 
Picnics, 6-8 lbs. av 


Butts, agony style, 
4-8 lbs. 


Chicago 


Wholesale fresh meat prices for 


March, 1936, with comparisons: 
Mar., Feb., Mar., 
1936.’ 1936. 1935. 
BEEF. 
Steer— 


300-500 Ibs., $14.69 $17.52 
12.84 16.12 
14.35 
12.62 
17.88 
16.46 


500-600 Ibs., 


Pe: 
Be 


600-700 Ibs., 


700 lbs. up, 


Cow— 
Medium 
Common 


SERASRSAEy 
BaSSRNSSE 


Calf— 


Common 


1Skin on at New York and Chicago. 
LAMB AND MUTTON. 
Lamb-—- 
38 Ibs. down, 


39-45 lbs., 


46-55 lbs., 


Yearling— 
40-55 Ibs., 


Hams, 10-14 Ibs. 
ee 8-10 Ibs. 
-12 lbs. 
iz. 15 Ibs. 

16-22 Ibs. 
Shoulders, N. Y yle 
skinned, 8-12 omy 

Picnics, 6-8 

Butts, Boston style, 
4-8 lbs. av 

Spareribs, half sheet 








to president Joseph Wagner and treas- 
urer Theodore C. Meyer at Trommers’ 
on Sunday, May 10. Directors of state 
association gave a comprehensive re- 
port of activities of the association and 
also on legislation pending in national 
and state capitals in connection with 
protective bills. 


Among subjects discussed at meeting 
of Brooklyn Branch last Thursday were 
increases in compensation rates and 
Sunday closing law. The former re- 
sulted in a campaign being started in 
an effort to have rates reduced and 
the latter showed many violations of 
the law. 


On April 9 the Ladies’ Auxiliary held 
a business meeting with Mrs. William 
Kramer presiding at the Hotel McAlIpin. 
A number of suggestions were made 
for post Easter socials. The first of 
these is a luncheon and matinee on 
April 29. The committee includes Mrs. 
Chas. Schuck, Mrs. R. Schunfacher, Mrs. 
A. Werner, jr., Mrs. W. Wolf, Miss 
Phillips and Mrs. Wm. Kramer, ex- 
officio. 


RETAIL MEAT PRICES 


Average of semi-monthly prices at New York 
and Chicago for all grades of pork and ged ee 
of other meats in mostly cash and carry st 


NEW YORK. CHICAGO. 


31, 


March 31 
March 31, 
eit 31, 
ro 
oitsisiis HE" 


Beef: 


Porterhouse steak 

Sirloin steak 

Round steak? ‘ 
Rib roast, Ist 6 cuts... 
Chuck roast 2 
Plate beef 


Lamb: 


B8BSe 


Tein CEE sovstwcsiees 
i eee. ae 132 
Stewing 13 


Pork: 


Chops, 
Bacon, 
Bacon, 
Hams, 
Picnics, 
Lard 


bees 


Mismisivis 
SEaNE 


Cutlets 
Loin chops . 
Rib chops . 
Stewing (breast) 


1Top round at New York. 





oT PRICES 
ai l7G4abh 
— 








CHICAGO NARK 


WHOLESALE FRESH MEATS 


Carcass Beef. 
Week ended 
Prime native steers— 


Heifers, good, 400-600.... 
Cows, 400-600 10 
Hind quarters, choice.... 
Fore quarters, choice 


Beef Cuts. 


Steer unquoted 
Steer » 2 @33 
Steer . 2 d 
Steer short loins, prime.. 
Steer short loins, No. 1.. 
Steer short loins, No. 2.. @33 
Steer loin ends (hips) . . @20 
Steer loin ends, No. 2... @19 
Cow loins @18 
Cow short loins @21 
Cow loin ends (hips).... @15 
Steer ribs, prime — 
Steer ribs, No. 1 
Steer ribs, No. 2 
Cow ribs, No. 
Cow ribs, No. 3 
Steer rounds, 
Steer 

Steer rounds, 
Steer chucks, 
Steer 

Steer 

Cow rounds 
Cow chucks 
Steer plates 
Medium plates 
Briskets, No. 
Steer navel ends 
Cow navel ends 


@26 
unquoted 
@47 


<a 
@14% 
@14 

unquoted 
@11% 
@l1 


nks 
Strip loins, No. 1, bnis.. 
Strip loins, No. 2 
Sirloin butts, No. 1 


Beef tenderloins, No. 
Beef tenderloins, No. 2.. 
Rump butts 

Flank steaks 

Shoulder clods 

Hanging tenderloins 
Insides, green, 6@8 Ibs. ’ 
Outsides, green, 5@6 Ibs. 
Knuckles, green, 5@6 lbs. 


Beef Products. 


ies CF Bi} ccvcccece @7 
Hear @ 9 
@18 
Sweetbreads @15 
Ox-tail, @ 8 
Fresh tripe, plain @ 9 
Fresh tripe, . @11\% 
Livers @18 
Kidneys, @10 


@15 
@13 
@18 
@l4 
@10 


Veal Products. 


Choice carcass 
Good carcass 
Good saddles 
Good racks 

Medium racks 


Brains, each 
Sweetbreads 
Calf livers 


Choice lambs 
Medium lambs 
Choice saddles 
Medium saddles 
Choice fores 
Medium fores 
Lamb fries, 
Lamb tongues, 
Lamb kidneys, 


per Ib.... 
per Ib.... 


Heavy sheep 
Light sheep 
Heavy saddles .. 
Light saddles 


Mutton legs 

Mutton loins 
Mutton stew 
Sheep tongues, 
Sheep heads, 


per lb.... 
each 
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April 15, 1936. 


Cor. week, 
1935. 

21 @21% 

21 S24 

21 21% 

19 @20% 


19 @20% 
20 @20% 


16 @17% 
ees” 


4@is 
egiaie 

@25% 

@17% 


unquoted 
41 
38 

unquoted 
56 
50 
27 


)26 
24 


)29 

p20 
unquoted 

@28 


Fresh Pork, etc. 
Pork loins, 8@10 Ibs. avg. 
Picnics 


Skinned shoulders 

Tenderloins 

Spare ribs 

Back fat 

Boston butts 

Boneless butts, cellar trim, 
4 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb. cartons 

Country style sausage, fresh in link.... 
Country style sausage, fresh in bulk... 
Country style sausage, smoked 
Frankfurters, in sheep casings 
Frankfurters, in hog casings........... 
Bologna in beef bungs, choice 

Bologna in beef middles, choice 

Liver sausage in beef rounds 

Liver sausage in hog bungs 

Smoked liver sausage in hog bungs 
Head cheese 

New England luncheon specialty 
Minced luncheon specialty, choice..... 
Tongue sausage 

— sausage 


DRY SAUSAGE 


Cervelat, choice, in hog bungs 
Thuringer cervelat 


Holsteiner .. 

B. C. salami, choice... 

wy salami, choice, in hog pean 
C. salami, new condition. 

aan choice, in hog middles 

Genoa style salami, choice 

Pepperoni 

Mortadella, new condition 

Capicola ines 

A ve ccccccceucaetne 

Virginia hams 


SAUSAGE MATERIALS 


(F. 0. B. CHICAGO.) 


Regular pork trimmings 

Special lean pork trimmings 

Extra lean pork trimmings 

Pork cheek meat 

Pork hearts 

Pork livers 

Native boneless bull meat (heavy) 

Shank meat 

Boneless chucks 

Beef trimmings 

Beef cheeks (trimmed 

Dressed canners. 350 Tbs. and up 

Dressed cutter cows, 400 Ibs. ona up.. 
bologna bulls, 600 Ibs. = oe 

Pork tongues, canner trim, S. 


SAUSAGE IN OIL 


Bologna style sausage, in beef rounds— 
Small tins, 2 to crate 

Frankfurt style sausage, in sheep casings— 
Small tins, 2 to crate 

Smoked link sausage, in hog casings— 
Small tins, 2 to crate 


BARRELED PORK AND BEEF 


Mess pork, regular 

Family back ork, 24 to 34 pieces 
Family back pork, 35 to 45 pieces 
Clear back pork, 40 to 50 pieces 
— plate pork, 25 to 35 pieces 


9999999 
BESNBSS 
SSS3s3ss 


n pork 
Brisket pork 
Plate beef 


VINEGAR PICKLED PRODUCTS 

-$19.50 
43.00 

- 20.00 


a3 
SS 
ou 
oo 


tripe, 200-Ib. 
Sonapeuab tripe, 200-Ib. bbl 
Pocket honeycomb tripe, 200-Ib. bb! 


DRY SALT MEATS 


Clear bellies, 14@16 Ibs..... 
Clear bellies, 18@20 Ibs. e 
Rib bellies, 12@s Ibs.. ° 
Fat backs, 10@12 Ibs. é 

Fat =, ¥ 16 Ibs 

Regular p 

Jowl ty cece @ 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 lbs., parchmen’ 
per cccccccces jada XON 


dard reg. hams, 14@16 “Tbs., 
3 ., Short shank, putin 38 
4@8 Ibs., long shank, plain ry 
Fancy bacon, 6@8 lbs., parchment OAs Sy 
Ybs., plain... -26%@2ry 


Cooked hams, choice, skinless, fatted.. 
Cooked picnics, skin on, fatted......... 
Coo! picnics, skinned, fatted 

Cooked loin roll, smoked.......... coco 


LARD 


Prime steam, cash, Bd. Trade.. @$11.02 

Prime steam, loose, Bd. Trade. 10.37 

Refined lard, tierces, f.o.b. Chgo 12 

Kettle rend., tierces, f.o.b. aa. 

Leaf, kettle = tierces, 
f 


-0.b. cag 
Neutral, in tieress, f.0.b. — 
Compound, veg., tierces, c.a.f.. 


13 
rt 


OLEO OIL AND STEARINE 


10 1 
E 
7T%4@ 7 


No. ; cen, 10% ta peccecseoeese oon 4 
Special tallow 5 
Choice white grease 

A-White grease, maximum 4% acid.... 
B-White grease, maximum 5% acid.... 
Yellow grease, 10@15% 

Brown grease, 40% f.f.a....... oe 


ae See 


No. 
Acidless tallow ... 
neatsfoot 
Pure neatsfoot (drums) 
Special neatsfoot 
Extra neatsfoot .. 
No. 1 neatsfoot 
Oil weighs 7% Ibs. per gallon. Barrels contain 
about 50 gals. each. Prices are for oil in barrels. 


VEGETABLE OILS 


Crude cottonseed oil, in tanks, 
Valley points, prompt 

White deodorized, in bbls., 

Yellow, deodorized 
p stock, 50% f.f.a., f.o.b. mills.. 

Soya bean oil, f.o.b. mills 

Corn oil, in tanks, f.o.b. mails 8 ; 

Cocoanut oil, seller’s tanks, f.0.b. coast. 1} * 35 

Refined in bbls., f.o.b. Chicago @l1 


OLEOMARGARINE 


White domestic vegetable margarine. . 
White animal fat, margarine, in 1 Ib. 
cartons, rolls or prints. f.o.b. Chicago. 16 
Nut, Le . Cantons, f.o.b. Chicago 11% 


past 15 
Delivered ‘te Chicago; outside points, f.o.b. Chiéago. 


@17% 


PURE VINEGARS 


A.P. CALLAHAN & COMPANY 


The National Provisioner 
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= 
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Cc 
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CURING MATERIALS 





Sacks. 

Nitrite of soda (Chgo, w’hse. stock) : 

1 to 4 bbls. delivered in Chi juedew $9.40 
5 or more bbls. delivered in cago. eee 9.25 
ter, 1 to 4 bbls. f.0.b. N. Y.: 

—_ , refined granulated.......... 6.25 6.15 
Small crystals ........ eoccccccee 7.25 7.15 
Mediam crystals ........ wo oeeiew I 7.50 
Large 1D ckecnsnspeaees «+. 8.00 7.75 

Dbl. refd. _ nitrate of soda... 3.62% 3.25 

Salt, per ton, in minimum car of 80, 000 

= f.o.b, Chicago: 
eemeant $ 6.906 
= 1398 
n . le 
BUT ecoteten inca 6.782 
Raw, 96 basis, f.o.b. New Orleans.. @3.75 


Second sugar, 90 basis..............+. None 


Standard gran., f.0.b. refiners” (2%).. @5.00 
w Ly nauen rhe =, ‘bags, @4.50 
of Eg hee 

SPICES 


(Basis Chicago, original bbls., bags or bales.) 


Whole. Ground. 
Per Ib. Per Ib. 


Mustard Flour, "Fancy.... nt NE ES 24 
No. 1 15 


Nutmeg, Vaney Bands. cccccesvecese a at 
India ° 20 

E, & W. UL. Bhemd..ccccccccce oe 18% 

Paprika, po eee 23% 


Hungarian ....ceescecessccccsccecs 


Pepina, _ = Red Pe epper eseedeses ee 2614 
Pimiexo (220-lb. bbis.)..........+- = 27% 
Pepper, Cayenne .....cccewecsecees 21 
eS eee ee 16 
Pepper, Black Aleppy...........++. 9% 1 
Black Lampong ......-.... petae’ ™, 8% 
Black Tellicherry .....cccccccece 10% 12 
White Java Muntok.............. 12% 14 
White Singapore .........ceceee . ” 138% 
White Packers .....ccccscesccces 13 
SEEDS AND HERBS 
Ground 
for 
Whole. Sausage. 
Beer ere re uu 13 
Celery Seed, French. .......cccccces 22 26 
DE MOU. cccorvescseckchestecane 14 16% 
Coriander Morocco Bleached....... 8 ee 
Coriander Morocco Natural No. 1... 6% 814 
Mustard Seed, Cal. Yellow........ 8% 10% 
BEER. cvcccceccccesocencecate 7% 914 
POM, FORO o.ccsccccvesscces 25 
DE cag ennesuisadeceusoneoeie's's 11 14 
Sage, Dalmation Fancy............. 9 11 
almation No. 1, Fancy......... 8% 10% 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef Casings: 
Domestic rounds, 180 pack. 
Domestic rounds, 140 pack. 
Export rounds, wide..... 
Export rounds, — 
Export rounds, narrow. 


















No. 1 bungs 
No. 2 bungs 07 
Middles, regular . 30 
Middles, select, wide, 2@2% in 45 
Middles, select, extra wide, 2% in. 
ME UE, ogee cccsccetebotsesaves @65 
Dried bladders: 
SR pe Tee Or -70 
| I RERRERIOR CRORES: 60 
Ee os ons sw sees étloaeeent 45 
2 i Rape ee -25 
Hog casings: 
Narrow, per 100 yds...........cccccces 2.25 
Narrow, special, ber BOO PEGs. ccccceveces 2.10 
SE, ED cinvevcccccecccesioeses 1.90 
Wide, tre id  - eee 3. 
en ee Ss és se cevecesdoge 1.25 
Brport PM sab oewveweesbasaedevaie 25 
Large prime bungs...........cceccccces 18 
Medium prime bungs...............s0. 13 
NS IR Sa wecinces mse osccecges 10 
EL YUNG chen cane oue-bae nas dacs 18 
Stomachs COP Cee eoeecesecceseocvescocsece .08 
COOPERAGE 
Ash pork barrels, black hoops......$1.40 @1.42% 
Ash pork barrels, galv. hoops...... 1.47144@1.50 
Oak pork barrels, black hoops. - 1380 @1.82% 
pork is, galv. hoops... 1.374% @1.40 
White oak ham ‘tierces......... . 2.27%4@2.30 
oak lard tierces...........0.0. eth 
pokveseaunes 12%@2 
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NEW YORK MARKET PRICES 





LIVE CATTLE 
Steers, medium and good............$ 8.35@ 9.15 
COWS, GOON .nccccccccccocccccece coon 6.00 
Cows, low cutter and cutter....... -- 8.75@ 5.00 
BI. TED. ccc cctcabasestieneseqeences 6.50 
Vealers, 
Vealers, 
Vealers, 
Vealers, 

Lambs, choice, 90-lb..... evewes oceuke $ @11.90 
Lambs, g00d, S4-ID..wcccccccccececce @ 9.90 
LIVE HOGS 
Hogs, desirable, 187-Ib. avg...... ae @11.10 
DRESSED BEEF 
City Dressed. 


Choice, noire roy decenceccesooceoeene 19 
Choice, nai USHE. cccccccccescccccvoeks 19 
Native, pom GD BRR. ccccceccvcccccede Ge 


Western ea Beef. 


Native steers, 800 Ibs....... rege @18 
Native choice yearlings, 10@ 800" ibe es 18 
Good to choice heifers..........+++++++-14 16 
Good to choice COWB.......sceeeseeeeeee lB 15 


Common to fair COWS........--++eee+++-10 @I12 
Fresh bologna bulls.......ceeeeseeecees 12 @13 


We. 2 MRS. cccccecceccses 2 @26 25 @28 
eS See 20 @23 @aA 
WO. B TIBB.ccccccccccsece 17 @19 17 @19 
No, 1 loins. ....ccccccees 30 32 32 36 
No. 2 lolms...ccccccccces 26 28 28 30 
BO, B MMB. cc ccccccccecs 22 24 22 24 
No. 1 hinds and ribs..... 19 @22 19 23 
No. 2 hinds and ribs..... 16 @18 17 19 
No. 1 rounds. coccccece @15 15 16 
No rounds....... eccces @l4 14 
No. POUNGS.....eeeeeees @13 13 
No. 1 chucks.......cc.0- 14 15 15 @16 
No. 2 chucks..........0- 13 14 3 Sit 

12 @12% 12 13 





Good @16% 
BOURNE io. cdv bss ccgecyeceéecaceaeneuanen 14% @15% 
CHET cccvncccccccecccsccuteumenbeum ll @14% 
DRESSED SHEEP AND LAMBS 
Lambs, prime to choice........ vteces 194%4@20%, 
EGU, BOGE cccccccccccccsccebensncses 184 @19% 
ao DEE waveccscsvwek Ssineosennae 17%@18 
Sheep, good ........ ooccseeseeben eeseeeel2 @13 
Sheep. EE ee ---10 @12 
DRESSED HOGS 
Hogs, good to choice.........esseee: $15.50@17.00 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 Ibs. = 22 









Pork tenderloins, fresh......... 36 
Pork tenderloins, frozen..... ° @32 
Shoulders, Western, 1o@i2 = —~ Hen 
Butts, boneless, Weste: 22 
Butts, regular, ‘Weskere @ 


“ 21 
Hams, Western, fresh, 10@12 Ibs. ave. -21 @22 
Picnic hams, Western, fresh, 6@8 lbs. 

SOUND. -ecscilerecs caveqsnesseene eeeeel6 @17 
Pork trimmings, extra lean........ re | 22 
Pork trimmings, serge 50% lean...... 10 @11 
OP ccccccccccae GS 


SMOKED MEATS 


Regular hams, 8@10 Ibs. 
Regular hams, 10@12 Ibs. 
Regular hams, 12@14 Ibs. 



















































FANCY MEATS 
Fresh steer tongues, untrimmed..... 14c a pound 
Fresh steer tongues, 1. c. trimmed. 28c a pound 
Sweetbreads, beef 35c a pound 
Sweetbreads, veal 70c a pair 
Beef kidneys 15¢ a pound 

Mutton kidneys 4c each 
vers, 29¢ a pound 
WB cccccccce 16c a pound 
Beef hanging tenders 25c'a pound 
Lamb es 10c a pair 
’ 

BUTCHERS’ FAT 
Shop Fat cccccsccescccccccccee @2.00 per cwt. 
Edible suet .......cecccecceces .25 per cwt. 
Inedible suet .......ccccseceees 13.00 per cwt. 


GREEN CALFSKINS 


5-9 9%-12% 12% -14 14-18 18 up 


Prime No. 1 veals.. 21 2.20 2.25 2.30 2.45 
Prime No. 2 veals.. 20 2.00 2.05 2.10 2.15 
Buttermilk No. 1. 18 1.90 1.95 2.00 coe 
Buttermilk No. 2...17 175 1.80 1.85 Pae 
Branded gruby ....11 1.05 110 1.15 1.20 
Number 3 ......... aie te it Te 
BONES AND HOOFS 
Per ton 


Round shins, | paaenphddearmnenaemitae 


Fiat shins, we Cpe eccccccescccocccce OOD 


pe tekoeuciaetataatise ote ee 
White hoofs . a dues da cnccnccbecakees ae 
Black and striped hoofs.............0..2.. : 40.00 








PRODUCE MARKETS 





BUTTER. 
Chicago. New York. 
Creamery (92 score)..... @29 29%, @30 
Creamery (91 er es 2814 @2B%M” wwe eee eee 
Creamery firsts (88-89 
BOORE) cccccvcccsccccoce GIB «= cree secvcee 
Wixtra frets ..cccccc ccc LOAM = —«—_—s_ a ccvevccsve 
Firsts, fresh 19% @20% 
Standards 214% @21% 
ED pn cacsuesiquenseuel 21 @23% 
——- 
Chickens, spri phe LC ep 
sep 16 @25 
— CE ER ae Fs @22 10 @16 
DEED <txkasececesmaaseeen 13 @15 @13 
DRESSED POULTRY. 
Fryers, 31-42, frozen.....2444@25 25 ont 
Roasters, 43-54, frozen...25 @26 261% @27% 
Roasters, 55 & up, frozen.28 @29 28% @29% 
Fowls, 31-47, fresh....... 21% @23 22% @26% 
48- | eee @27 
60 and we, frash...csecs 24% @26 241%4@26 





BUTTER AT FIVE MARKETS 


Wholesale ce3 92 score butter at Chicago, 
New York, Boston, Philadelphia and San Fran- 
cisco, week ended April 9, 1936: 


April 3 4 6 7 8 9 


Chicago ....... 29% 30 30% 30% 31% 32 
New York ....314 31% 31% 382 32% 33 
Boston ........ 31% 31% 32% 32% 32% 33% 
DO genoa: 31% 8114 32% 3216 3214 3314 
San Fran. ..... 814% 3114 32% 3314 3314 34% 


Wholesale prices carlots—fresh centralized car- 
lots—90 score at Chicago: 


29% 30 30% 30% 31% 32 
Receipts of butter by cities (tubs): 
This Last Last —Since Jan. 1.— 
193) 1935. 


week. week. year. 6. 
ae — au 34,494 35,136 39,152 733,467 610,112 
N. . 513810 46,208 38,522 861,735 833,837 
ee - 15,136 17,393 13,686 302,586 314,434 


Phila. .. 17,257 15,294 16,928 288,462 _ 290,829 


Total 118,197 114,026 108,288 2,186,250 2,048,712 048,712 
Cold storage movement (lbs.): 





Same 
In Out On hand week day 
April 9. April 9. April 10. last year. 


Chicago ..... 5,200 96,085 150,534 115,471 
183,441 


New York .. 33,170 191,630 2,345,796 . 
Boston ...... 55,480 13,750 359,074 35,350 
Phila. ...... 18,840 14,220 129,547 288,882 





evece 315,685 2,984,951 623,144 
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UNITED DRESSED BEEF COMPANY 
J. J. HARRINGTON & COMPANY 


City Dressed Beef, Lamb and Veal, Poultry 


Oleo Oils Stock Foods Pulled Wool Calf Skins 
Stearine Calf Heads Pickled Skins Horns 
Tallows Cracklings Packer Hides Cattle Switches 








Selected Beef and Sheep Casings 


43rd & 44th Street Teleph 
First Ave. sak leas River NEW YORK CITY Murray Hill 42900 




















THE CUDAHY PACKING CO. 


importers and Exporters of 


Selected Sausage Casings 
221 North La Salle Street Chicago, U.S. A. 














Harry Levi & Company, Ine. 
Importers and Exporters of 
Sausage Casings 


625 Greenwich Street 723 West Lake Street 
NEW YORK, N. Y. CHICAGO, ILL. 























>. 


PATENT SEWED CASINGS 


: Manufactured Under Sol May Methods 
z by the PIONEERS 





THE 


CASING HOUSE 
Berrn. Levie Co.,Inc. 


ESTABLISHED 1882 


MEW YoRK CHICAGO LONDON 
BUENOS AIRES HAMBURG WELLINGTON 


of Sewed Sausage Casings 
HOG BUNGS—HOG BUNG ENDS—BEEF MIDDLES 
PATENT CASING COMPANY 


617-23 West 24th Place Chicago, Illinois 








Paradise Brand wams- BACON - LARD 
THE THEURER-NORTON PROVISION COMPANY 


2 « « © ¢ Packers « cueve ann, onto 

















Arbogast & Bastian Company TO SELL YOUR PRODUCTS 


2 G. * e 
MEAT PACKERS and PROVISION DEALERS '\———— in Great Britain 
WHOLESALE SLAUGHTERERS OF communicate with 


CATTLE, HOGS, SHEEP AND CALVES STOKES & DALTON, LTD. 
U. 8. GOVERNMENT INSPECTION ALLENTOWN, PA. Leeds, 9 ENGLAND 
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JUST A 
FEW STEPS 
FROM TRAINS 








aso. 
ners aI4N 8 eo 
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POMMODORE 


RIGHT AT 
GRAND CENTRAL 
TERMINAL 


2000 large outside rooms 
all with private bath—from $3 


TRAMEK JF. CROEORAN © Prasittieant 











Week ending April 18, 1936 


DUZ-MORE KNIFE 


Saves Time ° Money - Trouble 


Quickly 
Interchange- 
able without 
Tools 


Absolutely 
Sanitary 


Log Life PLATES 


ae | Pe eae 


Long Life plates have an un- 
equaled Service Record be- 
cause they are made of an es- 
pecially tough, long - life steel 
that resists wear. Our descrip- 
tive illustrated brochure gives 
the facts. May we send it to you? 


KC SEELBACH CO Ie oe 





CUTTING COSTS—BUILDING 
PROFITS! — in ® 


more than 225 plants A List of Users that 





To determine the efficiency of a 
machine find out who uses it 
More than 225 shrewd packers, in- 
tent on cutting costa, have installed 
CALVERT Bacon Skinners — as 
many as 50 and 75 in some plants! 
There must be a reason for such 
popularity—write for details! 


CALVERT 


Bacon Skinner 





Hand or power operated 


1606-08 Thames St. 


runs from A to Z 


Armour and Company 

Batchelder & Snyder 

Cudahy Bros. Co. 

Cudahy Packing Co. 

Jacob E. Decker & 
Sons 


John J. Felin & Co. 
Adolf Gobel, N. Y. 
Geo. A. Hormel & Co. 
Hunter Packing Co. 
Illinois Meat Co. 

E. Kahn’s Sons Co. 
Louisville Prov. Co. 
John Morrell & Co, 


Pittsburgh Provision 
& Packing Co. 


Rath Packing Co. 
Swift & Company 
Tiedemann & Harris 
Union Meat Co. 
Virden Packing Co. 
Wilson & Co. 
Patrick Young Co. 
Wm. Zoller Co. 

and over 200 others 


THE CALVERT MACHINE CO. 


Baltimore, Maryland 
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CLASSIFIED ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position Wanted, special rate, $2.00 an inch 
for each insertion. Minimum Space | inch, not over 48 words, including signature or box number. 
No display. Remittance must be sent with order. 








Position Wanted 


Men Wanted 


Equipment For Sale 





—— 
———$—_ 





Credit Executive 


Employed in Chicago, but desires connection with 
independent organization located in Chicago, or 
elsewhere. Extended broad practical experience 
has developed ability and capacity to assume full 
responsibility incidental to all packinghouse gen- 
eral office requirements. Bxcellent references. 
Correspondence solicited. W-318, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chicago. 


Sausage and Curing Foreman 


Sausage and curing foreman wanted by 
small packing plant now producing around 
20,000 pounds sausage week. Want to go 
after specialties; must be thoroughly ex- 
perienced in this line. Give references, 
experience and salary expected in first 
letter. P.O. Box 1228, Tampa, Florida. 


Laundry Equipment 
For sale for packing plants, recondi- 
tioned washers, extractors, dryers, 
ironers. H. C. KEEL CO., 709 W. 22nd 
St., Chicago,: Ill., manufacturers of 
KEELBILT equipment. 





Sausage Foreman 


Position wanted by fat -making sausagemaker 
with 24 years’ successful Fey experience, all 
details, manufacturing high-gra 
salami and specialties. “Geccentes results with 
less waste and lower production cost. Well quali- 
fied for responsibility. Past records substantiate 
honesty, judgment and ability. W-319, THE 
NATIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Ill. 


de sausage, loaves, 


Casing Salesman 
Large casing house desires experi- 
enced salesman for New York City and 
State. All letters kept strictly confi- 
dential. W-321, THE NATIONAL PRo- 
VISIONER, 300 Madison Ave., New York 
City. 





Packinghouse Superintendent 


Plant superintendent with over 20 years’ prac- 
tical packinghouse operating experience, all de- 
partments of plant. Knows costs and yields, 
operates plant economically, produces quality prod- 
ucts and gets results. Several years experience 
as plant superintendent. Can handle any size 
plant. Reliable references. W-322, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Ill. 





Packinghouse General Manager 


Thoroughly experienced packinghouse man 385 
years old. With one packer 15 years. Acquainted 
Bastern and Central States. Understand fresh 
meat and carcass business, full line curing, smok- 
ing, sausage factory operations. Handled large 
organizations. Understand sales promotion work. 
Worked on several smallest and largest markets 
in country. Handled up to 37 salesman on one 
market. W-209, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago. 





Margarine Dept. Supt. 


Man with many years’ experience and 
first-class references and recommenda- 
tions wishes position as production man- 
ager or superintendent. Can invest 
$500.00. W-224, THE NATIONAL PRO- 
— 407 S. Dearborn St., Chicago, 





Sausage Foreman 


Experienced sausage foreman, 41 years 
old, wants connection with reliable packer. 
I can make profits for you. Let me show 
you what I can do. W-293, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Ill. 





Experienced Sausage Foreman 


Wanted, position with live organization. 
Age 38. Life-time experience making all 
kinds of sausage and specialties. Quali- 
fied to take complete charge. 
nish unquestionable references. 
like immediate connection. W-305 
NATIONAL PROVISIONER, 407 S 
born St., Chicago, Ill. 


. Dear- 








Plant for Sale 





Men for South America 


As a result of inquiries from sub- 
scribers and advertising clients for men 
for positions in South America, THE 
NATIONAL PROVISIONER will receive ap- 
plications from men interested in South 
American service, who are experienced 
either in operating, sales or accounting 
divisions of equipment manufacturing, 
meat packing or other food processing 
businesses. Men with actual experi- 
ence in South America preferred, who 
would be interested in returning. How- 
ever, if you believe you are well qual- 
ified in any branch of the businesses 
mentioned, and are interested in going 
to South America, write to THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, IIl. 








Miscellaneous 








Sales and Cooler Space 

Wholesaler of beef, veal and lamb will rent 
space suitable for sales and storage of butter, 
eggs, poultry or allied products. Cooler and garage 
space, if desired. Reasonable. Most conveniently 
located in centralized point of Bergen County, 
N. J. FS-320, THE NATIONAL PROVISIONER, 
300 Madison Ave., New York City. 


Kettles Wanted 
One or two open-jacketed kettles 32 
in. high, 50 in. diameter. State full 
particulars, prices, etc. W-317, THE 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York City. 








Wholesale Plant 


Will lease to responsible party, whole- 
sale meat and sausage manufacturing 
plant. Average 30,000 pounds of sausage 
weekly. Up-to-date equipment. Railroad 
siding. Owner wants co retire. For fur- 
ther details write, S-314, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, Ill. 
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Skinning Machine 
Wanted, good used back fat skinning 
machine. State condition, make and 
lowest cash price. W-316, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 





Used Machinery 
Closing out used machinery de- 
partment. Many bargains to offer, 
Send us your inquiries. Menges- 
Mange, Inc., 1515 N. Grand Blvd, 
St. Louis, Mo. 





Packinghouse Equipment 
For sale, sausage machinery, with or 
without D.C. 110-volt motors. 


Hog killing and cutting equipment; 
moving viscera tables; hog convey- 
ors, trolleys, etc, 

Curing vats. 

Rotary smoke houses. 

Lard roll, fertilizer dryer, press, stick 
evaporator. 
Ice machines, 75-100 and 150 tons, 

electric and steam. 

Tubular boilers, Jones underfeed stok- 
ers. 


Write for detailed description to FS- 
323, THE NATIONAL PROVISIONER, 407 
S. Dearborn St., Chicago, II]. 


Used Equipment for Sale 


3-4’x 9’ Lard Rolls, made by Allbright- 
Nell and Mechanical Mfg. Co.; 2 No. 1 
Anderson Oil Expellers; 3 rtlett & Snow 
10’x 3’ Tankage Dryers, jacketed; 1 pom” 
mann twin-screw Cutter and ixer; 
36” 4-cage Disinte praetor: 2 Ball & Sewell 
Rotary mttere. 1 and No. 2 size; 3 
Mechanical Mfg. Co., double-arm Mixers. 
Miscellaneous: Cooking _——. —-— 
ing Tanks, Digesters, Hamm Mills, 
Grinders, Dryers, Ice ackinen Hydraulic 
Presses, Filter Presses, Pumps, Boilers, 
etc. Have you any equipment for sale? 
Send us a list. 

CONSOLIDATED PRODUCTS Co., Me: 
14-19 Park Row, New York, N. 


Telephone: Barclay 7-0600. 


Shops and Warehouse: 331 Doremus Ave. 
Newark, N. J. 


Packinghouse Equip. For Sale 


Included in equipment purchased from Lancaster 
Packing Company. All in good condition. 

1-No. 166 ‘‘Boss’’ yume Meat Chopper com- 
plete with motor—$350.00. 

1-Hand Power Hydraulic Lard Press, 15 in. dia. 
x30 in, long steel container, 5 in. dia. ram with 
14 plat 00. 

1-No. TE Cleveland Kileen-Kut Lard Chopper 
complete with motor and starting switch. 

1-24 ton capacity Frick Ice Machine. 

Complete with vertical center crank wm = en- 
gine, ammonia receiver, uae — = 

uni Freezing \cam. 


complete 
overhead traveling Gane, ) "haa can Marsh 
Brine Pump. 
For further details and for complete revised list 
of other packinghouse equipment for sale, write 
GEO. H. ALTEN 
P. 0. Box 426 Lancaster, Ohio. 

















Watch the Classified Ads. 
for Opportunities. 
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BEEF - PORK - VEAL ¢- MUTTON 
CANNED FOODS 
HAMS - BACON - LARD - SAUSAGE 


We specialize in carlot beef sales 


JOHN MORRELL & CO. 


General Offices: OTTUMWA, IOWA 
Packing Plants: OTTUMWA, IOWA; SIOUX FALLS, SOUTH DAKOTA; TOPEKA, KANSAS 


‘Mor rell | 
ale 


























C. A. Durr Packing Co., Inc. 
Utica, N. Y. 


Manufacturers of 


Jrom the Land O’Corn 


ba a A dd dd i dd dd ds dd 


BLACK HAWK HAMS AND BACON 


DAISIES PORK - BEEF - VEAL - LAMB 
FRANKFURTS SAUSAGES Straight and Mixed Cars of Packing House Products 








| QU. ALITY PorkProducts That SATISFY THE RATH PACKING CO., WarERLOO, lowAe 


































NATURE AND 
HUMAN SKILL 
combine to give 
Superb Quality 
in these imported 


!AMPOL 5 Fl canned Hams. 
COOKED HAM! Try a Case Today 


FAMPOL. 


11 E. 16th ST.,NEW YORK,N.Y. 


KINGAN’S 


“Reliable” Brand 
HAMS — BACON — LARD — SAUSAGE 
CANNED MEATS — OLEOMARGARINE 
CHEESE—BUTTER—EGGS— POULTRY 













A full line of Fresh Pork — Beef — Veal 
Mutton and Cured Pork Cuts 








Hides — Digester Tankage 


KINGAN &Co. 


PORK AND BEEF PACKERS 
Main Plant, Indianapolis Established 1845 
















































Philadelphia Scrapple a Specialty 


Hams 


fey John J. Felin & Co., Inc.| «= 


Lard 


Delicatessen 


4142-60 Germantown Ave., Philadelphia, Pa. 
New York Branch: 407-409 West 13th Street 
























Week ending April 18, 1936 

















The COLUMBUS PACKING COMPANY 


COLUMBUS, OHIO 


Shippers of Straight and Mixed Cars 


HAMS AND BACON 


PORK, BEEF AND 
PROVISIONS 


New York Office: 410 West 14th Street 








East St. Louis, Illinois 


Straight and Mixed Cars 
of Beef and Provisions 


NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 

















Main Office and Packing Plant 


Austin, Minnesota 











C. A. BURNETTE CO. 
CHICAGO, ILL. 


— Commission Slaughterers — 


Hogs—Cattle—Calves 


We Specialize in Straight 
Carloads of Dressed Hogs 


U. S. GOVT. INSPECTION 














St. Louis 
Shippers of Straight and Mixed Cars 
Pork — Beef — Sausage — Provisions 
HAMS and BACON 
“Deliciously Mild” 


New York Office — 259 W. 14th St. 
REPRESENTATIVES 

Murphy & Decker, Boston, Mass. 
M. Weinstein Co., Philadelphia, Pa. 4. D. Amiss{ Baitimere Ma. 


Washington,D.C. 








THE E.. KAHN’S SONS Co. 
CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS and BACON 
Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 


WEW YORK PHILADELPHIA WASHINGTON BOSTON 


H. L. Woodruff W. C. Ford B, L. Wright P. G. Gray Ce, 
259 W. 14th St. 38N. Delaware Av. 631 Penn.Av.,N.W. 148 State 8t 


























NIAGARA BRAND 


ott HAMS & BACON 
SHIPPERS OF STRAIGHT AND MIXED CARS OF 
%) BEEF - PORK = SAUSAGE = PROVISIONS 


BUFFALO — OMAHA — WICHITA 








The National Provisioner 








—j} eat Wii 


a 


~_ jl 


NDEX 





TO ADVERTISERS 








= 
mmm 


HL 








sioner 


B. 


Adler Company, The 


36 
Allbright-Nell Co., The....... Third Cover 


Aluminum cookies Utensil Co 
American Can 


62 
American Soya Prekous Corp. First ry 


pO ere ee rr 
a SR Se ere 
Angostura-Wuppermann Corp. 
Arbogast & Bastian Co 
ATMOGPF GNG COMPMERT...ccccccccccces 
Armstrong Cork Products Co 


Baker Ice Machine Co., Inc 
Bemis Bro. Bag Co 
Best & Donovan 
Oe Be inc 6 66 adddcw nv eeaas 
Brady, McGillivray & Mulloy 
oe Oe ee ee ere 
Brecht Corporation, The 
Brown Corp. 
Burnette, C. A. Co 


Cahn, Fred C 
Callahan & Co., A. P 
CORVOGTt PEGGING CO. 5 6.xiccc cs cctwceee 
Carrier Engineering Corp 
Case’s Pork Pack 
IE SN oi acarae 010.5:4'5:0-6 0 eiv-ee wads 
Century Electric Co 
Chevrolet Motor Co 
Chicopee Bales Corm.......cccocccccees 
Chili Products Corp., Ltd 
Christensen & McDonald a Sees 
Cincinnati Butchers’ Supply Corp... 
Circle E Provision Co 
Columbus Packing Co 
CI IE 05 on 5-5 wig ti nw wee we oe 
Comtimental Cam C6... 0 cccccccscos 
Continental Electric Co 
Cork Insulation Co., Ine 
ee ey ee ene 
Crescent Mfg. 





BORECOS ¢ a nic © 6.6. s0<s 6g weriee 
Diamond Crystal Salt Co 
Dold Packing Co., Jacob 
Dry-Zero Corporation ......ccccccccs 
Du Pont Gemamnene Ce... vccwoscees 
Durr, C. A., Packing Co., Ine 


Early & Moor, Ine 
Everhot Mfg. Co 


Firestone Tire & Rubber Co......... 
Forbes, Jas. H. Tea & Coffee Co 
hyo 0 OF ea eae 
French Oil Mill Machinery Co 
Frick Co., Ine 


Gemernl Wiectris. oe occ dae ciccictsscex 
Generel Motors COO. o.o.cocicidcwicces 
General Tire & Rubber Co 
gh SR. PRE Pe Ree 
Goodyear Tire & Rubber Co 
OR Fe oe eee 
Gruendler Crusher & Pulverizer Co... 
Gustafson & Scott Mfg. Co 


Haisted @ Co., Inc... Bh. &...... cccvese 
Ham Boiler Corporation... 

Heekin Can Co., The.... 
Hormel & Co., Geo, A. 
Re EE Tn oc icc ccccctsecsé 
Hyerade Food Products Corp 





Independent Casing Co.............. 
Industrial Chemical Sales Co 
CT a ee ee ae ae 
International Harvester Company.... 
International Salt Company 


be RE ere ene 
Jamison Cold Storage Door Co 
Johns-Manville Corporation 
Jourdan Process Cooker Co 


Poo 2 ee nears 
Kalamazoo Vegetable Parchment Co.. 
Kennett-Murray & Co.........seeee0. 
Keystone Transfer Co 
SN PE MN oe alert «um wine ats lao 
Krey Packing Co 


oe 


ane 


J 
nee eo #IOMW-l1# # & 


cone 





| 

Legs, A. GC. Packine Co. ..c<ceas ane id 
Levi, Berth. & Co., Inc..... S iceisnnne.. ae 
ee ey. Sear ee ee 56 
Liberty Provision Co..........-.+-+4- 50 
ee 8 aaa ere ee 3 
Live Stock National Bank..... Dade . 
Luce | eer 7 
McDonald Co., Bruce..... wa vatateiinal a bd 
Memurray, Le Fei ssecccccs ieeavereateanra Gaee 
Manaster, Harry & Bro...... Daaeceaty ° 
Massachusetts Importing Co...... ene - 
Se CE BO inc dct sevceset eaves ° ° 
Mayer & Sons Co., BH. Js... cccccoe she ae 
Meyer Packing Se Sy ae eres ° 
Midland Paint & Varnish Co. atin ae 
Po ae eee rere - 88 
Mongolia Importing Co. Re bd 
Morrell & Go. TOMBie sc cvccccscccvicce 59 
Moto Meter Gauge & Equip. Corp.... * 
O’Lena Knitting Mills, Inc........... ° 
Omaha Packing Co....... eaeee e'ea-ele'e 3 
Oppenheimer Casing Co.............+. is 
Patent: Comet Dik w.6.c.c108 so eesi0e+ ee - 56 
Paterson Parchment Paper Co....... 
Peters Machinery Co.........cccece.s ° 
PORIONS PUG Gis oc 6 occ ccesevesoeve . 
Powers FROMUMmter Co. ...cccccecsccces bd 
Pressed Steel Tank Co... ......cccee - ° 
Wats Paes Ce, TS. 2 cece vcswees 59 
SK Oe, eee ee 6 
Republic Steel Corp. ... .ccvccccccvcs e 
Rhinelander Paper Co.............. a e 
I, oe eins oN 06.06 0S eek s 48 
Rosenthal, Ben H. & Co..........00- e 
Salzman Casings Corp.........+..++- . ¥ 
Sander MI. COvccevccccccccccvsscee e 
Schluderberg, wm. T. J. Kurdle Co. ° 
Schweisheimer 4 ‘ eengppeean See ees < - 
Sedberry, z: a Er pe ore Mawes ¢ 
Seelbach, ad oor Ne ae 57 
oeir tacking Canton: C0. « «+se0c0.0« ea ° 
Shellabarger Grain Products Co..... 23 
Simonds Worden White Co...... ates Ss 
Smith, Brubaker & Egan........... s 
Smith’s Sons Co., John E....Second Cover 
SE Fe Sea a BT _<.. - 
Sparks, HL. Ue & CO... ccc ccesccccwcce 45 
Specialty Manufacturers Sales Co. 48 
Sprague-Sells Corp. .......e.eeee- ee - 
Stahl-Meyer, ING. ......cccccccceces od 
eT ee eee pave bd 
Standard Oil Co. (Indiana)........ oei- a 
Standard Pressed Steel Co......... si s 
Stange Co., Wm. J....-.....- 50 
Stedman’s ‘Foundry & Machine “Works 38 
Stet, Field BITS: COs... scdsccccsscoe . 
Stevenson Cold Storage Door ‘Co. . 48 
Stokes & Dalton, Ltd............ 56 
Studebaker Corp. ......-ccsceeee —~ <— 
NS a Ente a Rain ea es cov weneees ° 
Superior Packing CO... ..ccceccccecs s 
Sutheriand Paper Co........occcecccccis 

Switt & Company ........... Fourth Cover 
Sylvania Industrial Corp............ 11 
Taylor Instrument Companies....... ad 
Theurer-Norton Provision Co........ 56 
Theurer Wagon Works............+. _ 
Transparent Package Co............ ad 
"Teewlices TG: TA So hcowevekcwtwenes sa 
Union Steel Products Company..... e ¥ 
United Cork Companies............. ' 
United Dresmed Beek Co. .....cccrcce 56 
United Steel & Wire Co............. bs 
“Ve er ts oo 6 00050 6 00 bee 0s ° 
Le CO SS ae * 
Visiting Corporation 26. .cccccccceos * 
oe ee AE: ees 50 
W-W Grinder Corp. .....-scccveces ‘ bd 
West Carrollton Parchment Co...... be 
Weston Trucking & For. Co......... 31 
Williams Patent Crusher & Pulv. Co. 38 
Wilmington Provision Co............ 50 
Wilson & Bennett Mfg. Co......... ‘ s 
Co RAE RN er 9 
bo Oe ee ee bg 
Worthington Pump & Mchy. Corp.... bd 
Wyeemtees TEES. GOic.c oc cee cccvccece 50 
Vale @ Towne Mite. Ce... is). cccsccccs ° 
York Ice Machinery Corp.......... an ae 





*Regular Advertisers Appearing at various intervals. 
While every precaution is taken to insure accuracy, we cannot guarantee against the possibility 


of an 7 h e€ or 





Week ending April 18, 1936 


in the preparation of this indez. 


Page 61 





GOLD MEDAL WINNER 
in the metal container group 
of Moder® Packagit P 
America Package Compe- 
tition of 1935. Designed by 
P. Ballantine & Sons- Man- 

ufactured ry the America® 


Can Company: 


ng 8 / 


can for peer 
neept in brew 
originated by the 
pany — 1as created n 
chandising- Now it 


yin beer conta 


The 


new co 


in 


a Keglined” the trade 


and ale 


American a 


er desig": 


yoTED THE 
METAL CONTA : 


*—an utterly 
; sey ve § 

er anc 
ales appeal 
handsome 


ery ; 
meti e 
portunities for § 
resulting in these strikingly 
containers: 


n beer mer- 


ews ¥ 
yews 


15 creating I 


_mark of the American C 








Th ‘ 
e National Provisioner 





ner 


THE NEW <@itao> No."711" 
HAM RETAINERS 














; 











STAINLESS OR TINNED STEEL 


For many years, ANCO Patented Ham 
Retainers have been used as standard equipment in hun- 
dreds of ham boiling establishments. 

Heretofore, ANCO has specialized in 
seamless tinned steel construction —now ANCO also 
presents new Stainless Steel Retainers made of non-corro- 
sive steel of heavier gauge than heretofore, yet the 
corners are made squarer to produce more rectangu- 
larly shaped hams, which, of course, means less waste 
when hams are sliced. 

The well known ANCO Torsion Springs 
and wide ratchets which provide for great elastic limits 
are used on the new Stainless Steel Retainers, so again, 


we can guarantee an even pressure exerted on the hams 
during all periods of the cooking process. It is never 
necessary to repress hams before putting them in the 
cooler when ANCO Ham Retainers are used. 

ANCO Retainers are now made with a 
flat plate closer fitting cover which eliminates grooving 
the surface of the hams. The flat plate is reinforced by 
a new style improved handle. 

There are numerous sizes to select from 
and many special shapes and sizes can be designed and 
produced with the ANCO Patented Cover to best fit 
your requirements or to individualize your product. 


@ Write for detailed specifications and prices. 


THE ALLBRIGHT-NELL CO. 


Eastern Office: 5323 S. Western Boulevard, Western Office: 


117 Liberty Street 
New York, N. Y. 


Chicago, IL 


111 Sutter Street 
San Francisco, Calif. 





PRIDE WASHING POWDER 
BUILDS 


Particularly effective against packinghouse greases and stains is Pride 
Washing Powder. It is high in cleaning energy . . . Works equally well, 
on metal, wood, stone, tile, brick or porcelain surfaces. Pride Wash 
ing Powder suds . . . hard-working, long-lasting, soapy . . . reduce the 
non-productive clean-up hours to a minimum. Pride is checked in our. 
chemical laboratory. Tested in our own plant... Packed in 200-lb. bar-' 
rels; 125-kegs; 25-lb. pails. No matter where your plant is located, there. 


is a Swift agent near you. 
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SWIFT & COMPANT 


Industrial Soap Department 
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